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A  bigger  news  hole  than  the  Atlanta  Constitution, 
Baltimore  Sun,  Chicago  Sun-Times,  Dallas  Times- 
Herald,  Detroit  Free  Press,  Philadelphia  Inquirer... 

The  Orange  County  Register— more  than  22'A  million 
lines  of  news.  Surprised? 

Source;  Media  Records,  Inc. 
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WE'RE  MASTERING 
THE  ART  OF 
PAPER  SHUFFLING. 


Staying  on  top  of  tech¬ 
nology  is  what  it  takes  to 
master  the  art  of  paper  shuf¬ 
fling,  and  we  are  right  up 
there. 

Copley  Newspapers  were 
the  first  in  our  country  to  in¬ 
stall  the  Ferag  collating  sys¬ 
tem.  and  the  Union-Tribune 
now  has  the  capability  of 
collating  pre-prints  at  a 
speed  of  40,000  papers  an 
hour.  It’s  a  slick  operation  to 
watch. 

Our  new  system  doubles 
our  pre-print  capacity  with 
less  waste  and  more  ac¬ 


curacy.  And  makes  sure  we 
make  the  most  of  all  our  pa¬ 
per  work.  Paper  shuffling 
at  the  Union-Tribune  has 
never  been  better. 

If  you  want  to  talk  with 
someone  excited  about  it, 
call  our  Pre-Print  Manager, 
Ralph  Foley.  (714)  299-31,31. 


The  San  Diego  Union 
The  Tribune 


Member  of  Newsplan 
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If  you  think  their  small  parcel  service  is  fast,  we 
thmk  you  should  know  about  ours.  American’s 
Priority  Parcel  Service  can  get  your  small 
package  virtually  anywhere  we  serve  in  the 
continental  U.S.,  Hawaii,  Canada,  Mexico  and 
the  Caribbean  in  a  matter  of  hours,  24  hours  a 
day.  In  most  cases,  that’s  hours  faster  than 
the  ovemi^t  delivery  services. 

So  if  you’re  tired  of  waiting  ovemi^t, 
American’s  in-hours  alternative  is  as  easy  as 
dialing  toll-free  (800)  638-7320.  In  Maryland, 
call  (301)  269-5503.  Just  ask  for  Priority  Parcel 
Service  and  well  provide  door-to-door  pickup 
and  delivery  anytune,  day  or  ni^t,  seven 
days  a  week. 

When  a  few  hours  can  make  all  the  difference, 
don’t  wait  overnight  Call  us  immediately,  and 
we’ll  have  your  package  on  the  next  fli^t 

American  Airlines 
Priority  Parcel  Service 


©  1982  American  Airlines  Freight  System 


NEWSROOM 

MANHGENENT 

Training  Seminar  •  Miami,  Florida 
March  22-26, 1982 

This  seminar  is  designed  for  the  newly 
promoted  editor  as  well  as  reporters  about  to 
make  the  transition  into  management.  The 
major  emphasis  is  in  teaching  the  styles  of 
leadership  that  contribute  to  successful 
manaoement  in  the  newsroom  environment  of 
the  SfTs. 

Editors  will  learn  about  the  skills  needed  in 
working  with  people  —  from  selection  to 
evaluating  to  motivating.  One  part  of  the 
program  deals  with  situations  of  personal 
conflict  which  must  be  resolved  by  the  editor. 
The  methods  and  mechanics  of  budgeting  will 
also  be  taught. 

Some  key  editors  will  present  and  discuss 
their  ideas  about  current  topics  of  interest  to 
new  editors. 


COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-RIDDER  NEWSPAPERS 
INSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2903 


Workshops/Clinics/Seminars 

(National  and  Regional) 


Note:  This  Is  a  new  feature  that  will  be  published  on  a  weekly 
basis.  Any  national  or  regional  newspaper  association  or  com¬ 
pany  are  invited  to  submit  listings.  E&P  will  also  continue  to 
publish  Calendar  of  Events,  which  will  consist  of  national,  re¬ 
gional  and  state  press  association  annual  meetings. 


FEBRUARY 

22-26 — Knight-Ridder  Newspaper  Institute  of  Training,  Application 
of  Modern  Computer  Technology  to  Newspaper  Operations. 
Miami,  Fla. 

22-26 — ANPA  Management  Development  Workshop,  Radisson  Ho¬ 
tel,  Chicago. 

22-26 — ANPA/RI  Management  Introduction  to  New  Technology, 
Easton,  Pa. 

24-26 — ANPA  Newspaper  Cable  tv  Seminar,  Denver,  Colo. 

25— Association  of  National  Advertisers  Media  Workshop,  Plaza 
Hotel,  N.Y.C. 


MARCH 

4 —  New  England  Newspaper  Assn.  (NENA)  Newsprint  Waste  &  Qual¬ 
ity  Control  Workshop.  Hotel  Sonesta,  Hartford. 

5 —  NENA  Newsprint  Waste  &  Quality  Control  Workshop,  Sheraton- 
Rolling  Green  Motor  Inn,  Andover.  Mass. 

7-12 — American  Press  Institute,  Promoting  the  Daily  Newspaper, 
Reston,  Va. 

7- 13 — ANPA/International  Newspaper  Promotion  Association,  News¬ 

paper  Executive's  Marketing  Seminar,  Columbia,  Md. 

8- 12 — Knight-Ridder  Newspapers  Institute  of  Training,  Stress  Man¬ 

agement.  Miami,  Fla. 

8-12— ANPA/RI  Basic  Offset  Press  &  Plate  Seminar,  Easton,  Pa. 
11-12 — NENA  Display  Sales  Training  Seminar,  Howard  Johnson- 
57  Park  Plaza,  Boston. 

14- 17 — ANPA  Conference  for  Newspaper  Men  and  Women,  Don 

Ce  Sar  Hotel,  St.  Petersburg,  Fla. 

15- 17 — ANPA  Labor  Relations  Seminar,  Chicago. 

15-19 — Knight-Ridder  Newspaper  Institute  of  Training,  Career  Plan¬ 
ning  &  Counseling,  Miami.  Fla. 

18-19 — NENA  Management  Development  Seminar,  Financial  Plan¬ 
ning  for  the  Non-Financial  Executive,  Boston/Marriott  Hotel, 
Newton,  Ma. 

21- 24 — NENA'Gannett  Newspaper  Foundation  Seminar:  “The  Adver¬ 

tising  Sales  Manager,"  The  Parker  House,  Boston. 

22- 26 — Knight-Ridder  Newspaper  Institute  of  Training,  Newsroom 

Management.  Miami,  Fla. 

24- 26— ANPA  Foundation  Conference  for  Newspapers  in  Education. 

Maxwell  House,  Nashville,  Tenn. 

25- 26— NENA-IBM  Seminar:  Electronic  Data  Processing  for  the  Non- 

EDP  Executive,  Stouffer's  Bedford  Glen  Hotel,  Bedford,  Ma. 

27 — NENA  Classified  Sales  Clinic,  The  Copley  Plaza,  Boston. 

28-April  2 — Circulation  Management  Development  Seminar  sponsored  by 
the  Gannett  Foundation,  Plaza  International  Hotel,  Tucson. 
Arizona. 


APRIL 

18- 19 — American  Society  of  Newspaper  Editors,  Minorities  Seminar, 

Univ.  of  Southern  California.  Los  Angeles,  Calif. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE,  APME,  Hyatt 
Regency,  Washington,  D.C. 

25-26 — American  Society  of  Newspaper  Editors,  Minorities  Seminar, 
Univ.  of  MassachusettS/'Harvard,  Amherst,  Mass. 

25- 30 — American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations.  Reston,  Va. 

26- 28— Mid-America  Press  Insitute,  Today's  Living,  Today's  Dollar 

seminar,  Bel  Air  Hilton.  St.  Louis.  Mo. 

MAY 

2-7 — American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 
age,  Reston,  Va. 

12-16 — Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions.  Miami,  Fla. 

22 — Penney-Missouri ’Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

26-30 — Knight-Ridder  Newspapers  Insitute  of  Training,  Effective 
Management  Skills,  Miami.  Fla. 
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“Color  inks  for  over 
a  million  copigp^ia 
without  handling  ^lop” 


jaryentes,  Vice  Presktent,  Prodw 
Army  Times  Publishing  Company 


When  you  average  a  million  copies  a  day,  virtually 
all  with  process  color,  it  doesn't  make  sense  to  have 
your  crew  messing  around  with  canisters.  That's  why 
our  closed  system  with  ink  being  pumped  directly  from 
the  ink  room  to  the  injectors  on  the  press  makes  such 
a  big  difference.  It  was  engineered  by  U.S.  Printing 
Ink  and  is  supported  by  their  Interchangeable  Color 
Module  (ICM)  bulk  delivery  system  which  is  the  only 
system  of  its  kind.” 

We  are  happy  that  Don  Garyantes  is  pleased  with 
our  ICM  System.  Our  unique  ICM’s  are  specially 
designed  tanks  carried  by  a  specially  designed 
trailer.  Ink  is  pumped  from  the  trailer 
directly  to  the  ink  room  of  the  printing  ...  ^ 

plant.  No  handlingUhe  trailer  can 


carry  eight  AOO-gallon  ICM's  delivering  up  to  3200 
gallons  of  web  offset  color  ink  at  a  time.  Any  combina¬ 
tion  of  up  to  8  colors  can  be  delivered  at  a  time. 
There's  no  contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Combined  with  our  tank  trailer 
fleet  for  delivery  of  web  offset  black  and  letterpress 
inks,  we  offer  the  most  complete  bulk  delivery  system 
in  the  world. 


US. 

Printing 

M  East  Rutherford,  NJ; 

Washington.  DC;  Cincinnati.  OH; 
San  Francisco,  CA;  Los  Angeles,  CA. 
Jacksonville,  FL;  Dallas,  TX 


Editorial  workshop _ 

By  Roy  H.  Copperud 

Possessive  posers-  No.  574 

There  is  some  confusion  about  forming  the  possessives  of 
words  ending  with  s.  A  story  about  Bill  D.  Moyers  used  the 
form  Mayers’s.  This  is  technically  correct  but  is  old- 
fashioned  and  suggests  incorrect  pronunciation. 

The  practice  now  generally  observed  is  that  such  posses¬ 
sives  are  formed  with  the  apostrophe  alone  unless,  in  pro¬ 
nouncing  them,  one  adds  a  syllable.  Preferred  forms:  Moses’ 
sake,  Xerxes’  triumph,  Jesus’  name.  We  would  not  say 
Moseses,  Xerxeses,  Jesuses,  which  are  what  Moses’s,  Xerx¬ 
es’s,  Jesus’s  indicate. 

Reverting  to  Moyers,  we  would  accordingly  pronounce  it 
Moyers  program,  not  Mayerses.  As  cases  in  which  the  apos- 
trophe-s  is  called  for,  consider  the  boss’s  wife  (spoken  the 
bosses  wife)  and  Louis’s  bicycle  (spoken  Louises  bicycle). 

There  are  indications  that  the  post  of  concierge,  formerly 
associated  with  European  (especially  French)  hotels,  is  being 
adopted  in  this  country.  Furthermore,  unless  the  dictionaries 
are  wrong,  American  usage  is  giving  the  job  much  greater 
status  than  it  enjoys  in  Europe.  The  American  Heritage  Dic¬ 
tionary  defines  concierge  as  “A  person  who  attends  the  entr¬ 
ance  of  a  building;  a  janitor."  The  person  who  attends  the 
entrance  is  generally  known  in  America  as  a  doorman.  The 
Webster  III  definition,  in  the  context  at  hand,  is  much  the 
same.  But  the  Fairfax  Hotel  in  Washington  made  its  concierge 
the  subject  of  an  ad  in  the  New  Yorker,  and  described  her 
duties  as,  in  effect,  those  of  a  professional  hostess — getting 
tickets  to  a  sold-out  show,  speaking  perfect  French  in  assist¬ 
ing  a  guest  who  had  lost  a  passport,  etc.,  etc.  I  have  come 
across  other  indications  of  the  adoption  of  the  post  of  con¬ 
cierge  by  American  hotels,  and  the  duties  assigned  to  them 
correspond  to  those  given  by  the  Fairfax. 

This  talk  of  hotels  reminds  me  of  the  editor  of  long  ago  who 
forbade  his  reporters  to  use  the  term  guest  in  reference  to 
people  staying  at  hotels.  “They’re  not  guests,”  he  asserted. 
“They’re  paying  their  way.”  This  was  wrongheaded,  at  least 
according  to  current  definitions  of  guest,  which  embrace 
those  who  pay  for  their  lodging,  but  it  only  goes  to  show  that 
wrongheadedness  on  the  part  of  editors  is  nothing  new.  At 
any  rate,  the  editor  neglected  to  prescribe  a  term  that  might  be 
used  in  the  place  of  guest,  and  thereby  placed  his  reporters  in 
a  quandary.  One  of  them,  however,  solved  the  problem  by 
referring  to  lodgers  at  a  hotel  as  inmates. 

“Finally,  the  subscriber  vocalized  his  complaint.”  This 
will  strike  many  readers  as  meaning  the  subscriber  set  his 
complaint  to  music  and  sang  it,  since  singing  is  the  sense  in 
which  vocalize  is  almost  always  used.  Surprisingly  enough, 
however,  dictionaries  give  “produce  with  the  voice;  give 
voice  to;  articulate”,  as  well  as  sing.  Considering  the  rarity  of 
the  use  of  these  other  meanings,  however,  it  appears  advis¬ 
able  to  avoid  vocalize  unless  sing  is  meant.  Voice  seems 
preferable  otherwise. 

If  you  want  to  enrage  your  feminist  friends,  refer  to  them  as 
libbers  (a  term  based,  of  course,  on  women’s  liberation). 
Although  some  nonsensical  admonitions  have  been  generated 
by  the  women’s  rights  movement,  there  is  no  question  that 
libber  has  a  patronizing  if  not  disparaging  tone.  The  express- 
sion  women’s  liberation,  for  that  matter,  seems  like  a  mis¬ 
nomer,  since  its  proponents  are  seeking  fair  and  equal  treat¬ 
ment  and  not  liberation. 
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FEBRUARY 


20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 
Regency,  Milwaukee 

24- 25— N.E.  Newspaper  Ad  Executives  Association,  Howard  John¬ 

son  ‘'57",  Boston,  Mass. 

25- 27 — South  Carolina  Press  Association,  Greenville,  S.C. 

28- March  2 — SNPA  Production  Conference,  Marriott  Hotel,  Atlanta,  Ga. 

MARCH 

1- 3 — Advertising  Research  Foundation,  N.Y.  Hilton,  N.Y.C. 

4 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

5-7 — Mississippi  Valley  Classified  Managers  Association  &  Nation¬ 
al  Telephone  Sales  Managers,  Palmer  House,  Chicago,  III. 

7-9 — New  York  State  Publishers  Association,  61st  Winter  Con¬ 
vention,  The  Marriott  Thruway  Hotel,  Rochester,  N.Y. 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14- 16 — ^Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Pletza  National  Hotel,  San  Antonio,  Tex. 

15- 19 — Inter-American  Press  Association,  Holiday  Inn  Mills 

House,  Charleston,  S.C. 

18-20 — Midwest  Graphics,  O'Hare  Int.  Expo  Center,  Chicago. 

24-26 — Suburban  Newspapers  of  America's  editorial  conference 
Holiday  Inn,  City  Center,  Chicago,  III. 

24- 26— America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-April  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

1 — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter,  Hotel 
Lexington,  New  York. 

3- 6 — Interstate  Circulation  Manager's  Association,  Hotel  Her¬ 

shey,  Hershey,  Pa. 

12-16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

13 — New  England  AP  News  Executives  Assn.,  Sheraton  Tara, 
Framingham,  Mass. 

14- 16 — PNPA/IAMA  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

18-20 — Northern  States  CMA  Conference,  Ramada  Inn,  Minneapolis. 

25- 28— Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Convention. 

Fairmont  Hotel,  San  Francisco. 

25-27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

28 —  Overseas  Press  Club  Awards  Dinner,  Waldorf-Astoria,  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

29- May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 

mucca,  Nev. 

MAY 

2- 4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 
2-5— International  Newspaper  Promotion  Association,  Fairmont  Ho¬ 
tel,  San  Francisco,  Calif. 

2-5— 19th  annual  convention.  Society  of  American  Business 
and  Economic  Writers,  Alameda  Plaza  Hotel,  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 

4- 7 — American  Society  of  Newspaper  Editors,  Chicago  Marriott, 

Chicago,  Ml. 

9-11— New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ference,  The  Otesaga,  Cooperstpwn. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

12-15 — ^American  Association  of  Advertising  Agencies,  Greenbrier, 
White  Sulphur  Springs,  W.Va. 

12-15 — Catholic  Press  Association,  La  Posada,  Scottsdale,  Ariz. 
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The  Goss  systems  sobOiontopri^tHg 


Some  nmMs 
who  buy  Goss  Comimm 
doirt  use  them  tor 


And  thars  good  news. 


The  Goss  Community^  is  the  most 
versatile,  popular  web  offset  press  in 
the  world  —  with  over  11,000  units 
sold  to  date.  Not  all  Community 
presses,  however,  are  producing 
newspaper  headlines. 

An  increasing  number  are  pro¬ 
ducing  good  news  at  double-width 
press  installations  by  exclusively — 
and  profitably — printing  commercial- 
type  work. 

The  Columbian  of  Vancouver, 
Washington,  has  a  17-unit,  four-folder 
Goss  Community  installation  that’s 
servicing  about  35  accounts.  Ray 
Maly,  v.p.  operations,  says  it 


“provides  flexibility  of  product 
and  color  placement.” 

Bob  Pearce,  director  of  production 
at  the  Seattle  Post-Intelligencer,  says 
their  in-house  Community  capability 
for  supplemental  printing  “provides 
deadline  flexibility,  quality  control, 
and  overall  economic  benefits.  We’re 
especially  pleased  with  the  Goss 
Univers^®  Offset  three-color  units, 
which  are  most  productive  zmd 
deliver  excellent  quality.” 

And  the  list  goes  on.  \Mth  its 
choice  of  three  folders,  four  cutoffs, 
the  Goss  Universal  Offset  unit  and  a 
wide  variety  of  press  configurations 


up  to  four-hi^  stackabSI^  1 
Community  is  an  asset ' 
installed  —  and  for  whatever  i 
For  more  information,  conw^ 
Goss  Products,  Graphic  Systetat 
Division,  Rockwell  Intemadoful, 
3100  South  Central  Avenue,  ChiesfO, 
IL  60650.  Phone:  312t656-8600. 


Rockwell 

International 


..wrtiera  science  gets  down  to  buMneM 


Editor  &  Publisher 

The  fourth  estate 


Robert  U.  Brown,  ProsMont  and  Editor  Jamaa  Wright  Brown 

FanNnand  C.  Taubnar,  Publlahar  Publlahar,  Chairman  of  tha  Board,  1912-1959 


“No  educational  value” 

When  the  superintendent  of  schools  in  Union  City,  New 
Jersey,  ordered  school  officials  not  to  distribute  local  news¬ 
papers  in  city  schools  saying  the  two  papers  “had  no  items  of 
educational  value”  it  was  an  exhibition  of  gross  ignorance  of 
the  purpose  of  Newspaper  in  Education  programs  or  a  politi¬ 
cally  motivated  decision  as  some  charge. 

With  respect  to  the  latter,  it  is  alleged  the  board’s  majority 
wishes  to  suppress  distribution  of  information  in  the  schools 
about  a  federal  racketeering  trial  of  city  officials  and  former 
school  board  officers  in  Union  City.  If  there  is  any  truth  to 
that  allegation  the  move  is  a  stupid  one  because  the  parents 
of  many  of  the  school  children  read  those  newspapers  at 
home.  There  is  no  way  to  suppress  the  information  published 
in  them. 

The  complaint  of  the  school  board  president  that  the  prog¬ 
ram  costs  between  $3,000  and  $4,000  a  year  and  the  money 
can  be  spent  better  in  other  ways  is  not  valid  because  the 
newspapers  have  offered  to  distribute  their  copies  free.  The 
copies  are  still  banned. 

It  is  an  act  of  kindness,  therefore,  to  assume  that  the  board 
president  was  only  exhibiting  his  ignorance  when  he  said  the 
newspapers  “had  no  items  of  educational  value.”  He  just 
can’t  see  the  lessons  in  current  history  and  civics  that  appear 
in  each  daily  edition.  The  parents  of  the  school  children  who 
are  being  deprived  of  these  lessons  should  try  to  educate  him. 

Fortunately,  school  officials  in  hundreds  of  other  com¬ 
munities  are  not  so  myopic. 


Electioneering 

We  hope  the  appeal  of  Conservative  Party  leaders  in  New 
York  City  asking  the  State  Board  of  Elections  to  determine  if 
the  New  York  Post  Koch-for-governor  campaign  is  in  viola¬ 
tion  of  the  election  laws  gets  the  fast  heave-ho  it  deserves. 

It  doesn’t  make  any  difference  whether  a  newspaper  pro  - 
motes  the  candidacy  of  an  official  in  editorials  or  otherwise.  It 
is  an  editorial  opinion  protected  under  the  First  Amendment. 
The  only  thing  wrong  with  the  coupon  published  by  the  Post, 
asking  its  readers  to  urge  New  York’s  Mayor  Koch  to  run  for 
governor,  was  that  it  didn’t  have  a  place  for  a  negative  vote. 

If  the  New  York  State  Board  of  Elections,  or  a  similar 
board  in  any  other  state,  declares  that  space  given  by  a 
newspaper  in  its  columns,  supporting  any  candidate  or  offi¬ 
cial  of  its  choice,  comes  within  the  definition  governing  corpo¬ 
rate  campaign  contributions  it  surely  will  be  declared  an 
unconstitutional  infringement  on  the  First  Amendment. 
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Letters 


PULLING  POWER 

Inquiries  about  our  new  handbook, 
“Some  Coaching  on  Newswriting,”  were 
not  frequent  for  the  first  several  weeks. 
Then  one  morning  a  whole  bunch  fell  out 
of  the  mailbag.  You  know  how  they 
started.  “Editor  &  Publisher  had  a  notice 
about  .  .  .“And  from  then  on,  they  kept 
coming.  A  major  foundation  wrote.  One 
party  said  you  had  given  the  handbook  a 
good  writeup;  actually  what  you  pub¬ 
lished  was  a  straight  news  item  of  three 
paragraphs.  But  evidently  if  E&P  takes 
note  of  something,  that’s  good  enough  for 
your  loyal  subscribers.  Some  newspapers 
ordered  two  or  four  copies  without  asking 
for  the  free  sample  chapter  we  offered  in 
exchange  for  a  stamped  envelope,  to  help 
people  decide. 

Now  a  state  press  association  is  con¬ 
sidering  using  “Some  Coaching  on  News¬ 
writing”  for  professional  seminars. 

All  this  means  a  lot  to  a  non-profit  insti¬ 
tute  like  ours. 

Yes,  it  was  just  a  brief  notice,  but  E&P 
certainly  has  the  pulling  power. 

William  R.  Lindley 
(Lindley  is  a  member  of  Journalism  Re¬ 
sources  Institute,  Idaho  State  University, 
Pocatello,  Idaho.) 

FDR  AND  PRESS 

Jerome  H.  Walker’s  article  on  pres¬ 
idential  press  conferences  during  the 
Franklin  D.  Roosevelt  White  House 
years  (“Fun  and  Fellowship,”  E&P, 
January  30,  1982)  paints  a  vivid,  enter¬ 
taining  portrait  of  FDR.  There’s  no  doubt 
that  as  president,  Roosevelt’s  leadership 
proved  pivotal,  not  only  in  national  and 
global  affairs,  but  also  in  evoking  change 
in  the  relationship  maintained  between 
the  president  and  the  Washington  press 
corps. 

Yet,  while  Roosevelt  was  affable, 
warm  and  glib  with  members  of  the  press, 

I  feel  Walker’s  article  skirts  the  issue  of 
Roosevelt’s  ability  to  manipulate  the 
media  through  his  “just  one  of  the  boys” 
stance. 

Roosevelt’s  penchant  for  offering 
advice  to  reporters  on  how  to  wnte  and 
structure  stories  stemming  from  pres¬ 
idential  policy  statements  frequently 
must  have  proved  a  subtle  “guide”  for 
journalists  of  his  era.  In  addition,  FDR’s 
position  was  clear  on  the  dim  view  he 
took  regarding  the  attribution  of  quotes 
and  reporters’  use  of  “off-the-record”  re¬ 
marks.  Given  this,  mixed  in  with  the 
friendly  banter,  the  picnics  and  the  White 
House  sponsored  press  bashes  there 
seemed  waged  a  successful  public  rela¬ 
tions  campaign  dangerously  close  to  re¬ 
sulting  in  the  press’  telling  the  public  only 
that  which  the  President  wanted  the  na¬ 
tion  to  know. 

Of  course,  that  was  another  era.  It’s  a 
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period  which  looks  so  rosey  now,  espe¬ 
cially  in  light  of  recent  administrations 
when  developments  caused  the  press  and 
president  to  form  adversary  camps.  Still, 
a  cautious  note  would  simply  state  that  an 
administration’s  “person^ity”  can  often 
undermine  the  professional  watchfulness 
of  the  press.  After  all,  a  cat  with  a  warm 
hearth  seldom  strays,  and  a  docile  press 
corps — one  plied  with  parties,  fun  and 
fellowship — can  lead  to  unquestionable 
hazards. 

John  Kennedy 
(Kennedy  is  publications  editor  at  Win¬ 
chester  Hospital,  Winchester,  Mass.) 

CRITICIZED  EDITOR 

The  response  in  the  February  6  E&P  to 
the  article  “Crusading  shopper  editor 
joins  daily”  is  typical  of  the  problems  an 
editor  Ijke  Halverson  faced  in  the  Harris¬ 
burg,  Pa.  area. 

In  six  years.  The  Guide  had  over  300 
well  edited  editions  under  Halverson. 
The  paper  changed  from  an  ad  sheet  to  a 
high  readership  weekly.  The  paper  cru¬ 
saded  against  Harrisburg’s  red  light  dis¬ 
trict,  exposed  bait  and  switch  operations, 
ran  articles  on  political  misdeeds.  The 
average  reader  either  loved  or  hated  the 
articles — but  still  read  and  discussed 
them.  As  on  any  paper,  mistakes  were 
made.  It’s  a  risk  one  runs  in  this  business. 

Halverson’s  greatest  mistakes  were 
two:  1-He  believed,  as  most  good  editors 
do,  that  a  newspaper’s  purpose  is  to  in¬ 
form  the  community  and  to  a  watchdog 
on  public  officials.  He  forgot  that  editors 
put  news  in  ads-papers,  not  the  other  way 
around;  papers  exist  to  make  money.  2- 
He  seems  to  have  underestimated  the  cla- 
nishness  of  “the  boys”  ...  the  terro¬ 
rized  unity  of  small  politicians  and  small 
businessmen  who,  f^rightened  that  they 
may  be  next,  would  rather  fight  for  the 
brotherhood’s  vested  interests  than  clean 
up  their  acts.  Halverson  was  fortunate  in 
having  a  publisher  like  Fry  who  endured 
the  resultant  difficulties  as  long  as  he  did. 

Those  who  criticize  Halverson’s  style 
of  editing  and  his  dogged  digging  either  do 
not  understand  the  traditional  function  of 


a  newspaper  or  else  lack  the  moral  cour¬ 
age  and  ability  to  do  as  he  did.  Harris¬ 
burg’s  loss  is  Warren  Ohio’s  gain. 

Curt  Harler 

Lititz,  Pa. 


NOT  IN  GROUP 

In  a  December  26  article  in  Editor  & 
Publisher  entitled  “Knight-Ridder 
leads  in  ‘Tournament  of  awards’,”  you 
include  the  Seattle  Times’  awards. 

For  your  information,  the  Seattle 
Times  is  not  one  of  the  “Knight-Ridder 
group  of  newspapers.”  The  Blethen  fami¬ 
ly  in  Seattle  own  the  controlling  interest 
in  the  Seattle  Times.  Knight-Ridder  has  a 
minority  interest  in  the  control  stock  of 
the  Seattle  Times. 

W.J.  Pennington 
(Pennington  is  president  of  Seattle  Times). 

(Editors  note:  Knight-Ridder  owns  65%  of 
the  non-voting  common  stock  which  gives 
K-R  financial  control  of  Seattle  Times,  and 
49.5%  of  voting  stock.  Blethen  family  con¬ 
trols  50.5%  of  voting  stock.  K-R  has  no 
control  over  editorial  operations  of  the 
Times.) 


LOOK  IT  UP 

In  his  February  6  column,  Roy  H.  Cop- 
perud  writes,  "State  of  the  art  is  not  to  be 
found  in  any  of  my  dictionaries,  in  either 
its  technical  or  newly  popularized  senses, 
though  I  have  no  doubt  it  will  find  its  way 
into  future  editions.”  Apparently  he  does 
not  own  an  edition  of  Webster’s  New 
World  Dictionary  of  the  American  Lan¬ 
guage,  Second  College  Edition.  That  de¬ 
fines  state  of  the  art  as  “the  current  level 
of  sophistication  of  a  developing  technol¬ 
ogy,  as  of  computer  science.” 

I  find  Copperud’s  statement  especially 
surprising  since  Webster’s  New  World  is 
the  dictionary  that  the  Associated  Press 
uses  as  the  first  backup  to  its  stylebook. 

Howard  Harmening 
(Harmening  is  an  unemployed  copy 
editor.) 


EDITOR'S  COMMENT  I 


Joe  Calvit 
Executive  Editor 
The  Morning  Journal  &  News 
Longview,  Texas 

“The  Sunbelt  boom  has  made  East  Texas  a  highly  competitive 
and  sophisticated  market,  with  new  people  and  expanded 
interests  needing  more  than  basic  news  coverage.  We’ve  been 
able  to  meet  this  challenge  by  going  to  The  New  York  Times 
News  Service  wire  for  depth.  Our  readers  are  pleased  with  the 
analysis  stories,  the  columns  and  exclusive  by-line  pieces  now 
available  through  The  Times  wire.” 
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Once  ^ain, 

Parade  gives  jnur  readers  a 
great  American  author. 
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Starting  February  28,  if  your  newspaper  includes 
Parade,  Julia  Child  will  be  appearing  regularly.  As 
food  editor  for  our  new  and  expanded  monthly  food  section, 
“From  Julia  Child’s  Kitchen.” 

Naturally,  Julia’s  food  section  will  have  all  the 
trimmings.  Everything  from  soup  to  nuts.  Like  mouth-watering 
recipes,  tasteful  tips,  and  lots  of  delicious  ideas. 

Ideas  that’ll  whet  the  appetites  and  feed  the 
imaginations  of  the  41  million  men  and  women  who  read  Parade 
on  Sunday. 

At  Parade,  we’re  always  cooking  up  new  ways  td  give 
your  readers  something  more.  This  time  it’s  one  of  America’s 
favorite  authors,  who’s  also  one  of  America’s  favorite  chefs. 

For  more  information  about  our  new  food  section,  * 
call  Jim  Bradley,  Vice  President  and  Director  of  Newspaper 
Relations  at  Parade,  (212)  573-7(XX). 


Take  another  look  at  Parade 

America’s  largest  weekly  magazine. 


Booth. 

The  difference  between 
a  paper  that’s  read 
and  a  paper  that’s  noticed: 
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Shared  mail  expansion 
seen  by  Calif,  publisher 


By  M.L.  Stein 

Marriage  mail  and  co-op  advertising 
were  on  the  minds  of  delegates  to  the  94th 
annual  convention  of  the  California 
Newspaper  Publishers  Association  in 
Coronado  (February  11-14). 

A1  Totter,  publisher  of  the  San  Gabriel 
Valley  Tribune,  said  shared  mail  advertis¬ 
ing,  particularly  by  the  discount  stores, 
has  been  expanding  rapidly  while  news¬ 
paper  penetration  has  been  dropping  “at 
the  alarming  rate  of  1%  per  year.” 

Ad  mail  sharers,  according  to  Totter, 
seek  markets  where  many  advertisers  use 
weekly  or  bi-monthly  inserts  with  loca¬ 
tions  in  common  retail  trade  areas.  They 
also  look  for  markets  where  newspaper 
coverage  is  poor,  where  papers  have  a 
heavy  overlap  of  other  dailies  with  total 
market  programs  and  where  newspaper 
rates  are  not  competitive  with  shared  mail 
programs,  he  added. 

How  to  beat  it 

To  blunt  mail  competition.  Totter  re¬ 
commended  that  newspapers  develop  a 
non-subscriber  data  base,  making  all  sub¬ 
scribers  compatible  with  postal  rates. 

He  also  suggested  publishers  “make 
plans  to  go  into  non-subscriber  shared 
mail  of  your  own  before  the  mailer  selects 
your  market. 

“Plan  non-subscriber  zones  that  match 
your  key  retail  shopping  areas,  giving 
particular  attention  to  your  retail  custom¬ 
ers  who  use  inserts  as  part  of  their  regular 
program,”  he  said. 

Totter  said  newspapers  also  might 
consider  circulation  options  like  zoning 
of  ROP  and  pre-prints,  offering  shared 
mail  programs  to  non-subscribers  in 
selected  zip  areas  the  retailer  wants  and 
heavy  circulation  promotion  in  the  same 
zips  to  increase  subscriber  penetration 
where  the  retailer  wants  it  most. 

Finally,  Totter  urged  publishers: 
“Know  your  retailers.  Most  retailers  pre¬ 
sently  using  mail  will  tell  you  they  were 
looking  for  more  from  newspapers — but 
no  one  heard  their  plea.” 

Advertiser  likes  mail 

Marriage  mail  from  the  advertiser’s 
viewpoint  was  expressed  by  Michael 
Moors,  regional  advertising  manager  for 
K  mart  Corp.,  who  said  the  idea  is  well 
accepted  by  consumers,  “reasonably 
cost  efficient,”  allows  more  exposure 
than  newspapers  and  “a  very  positive  sti¬ 
mulus  to  sales  growth.” 

But  shared  mail  also  has  negative 


aspects.  Moors  noted.  Among  them,  he 
said,  are  “total  loss  of  control”  as  to  de¬ 
livery  date,  updating  of  delivery  addres¬ 
ses,  postal  increases  for  overweight  mail 
and  obtaining  agreement  among  the 
sharers  on  mailing  times,  with  some 
wanting  26  weeks  a  year  while  others  de¬ 
mand  52  weeks. 

Pulls  L.A.  ads 

Moors  said  K  mart,  which  has  with¬ 
drawn  all  its  newspaper  advertising  in  the 
Los  Angeles  market  area,  still  plans  to 
work  with  newspapers,  but  explained  to 
publishers: 

“You  must  understand  that  we  are  a 
publicly  held  corporation,  much  like  most 
of  your  newspapers,  whose  stockholders 
are  demanding  a  higher  return  on  their 
investment.  With  the  economy  being 
what  it  is  today,  the  only  way  we  feel  our 
advertising  distribution  approach  can  be, 
is  a  total  market  coverage  delivery  that 
enables  us  to  reach  as  many  households 
as  possible.” 

^blishers  also  were  urged  to  put  more 
emphasis  on  co-op  advertising  to  stimu¬ 
late  local  and  national  ad  revenue. 

Need  co-op  experts 

Bruce  Cummings,  director  of  U.S. 
marketing  for  the  Vivitar  Co.,  disclosed 
his  firm  spends  about  $4.5  million  on  co¬ 
op  ads,  he  suggested  that  newspapers 
name  a  “resident  expert”  on  co-op 
advertising. 

“He  would  be  an  aggressive,  creative 
person  who  would  know  all  co-op  sources 
and  would  work  with  factory  reps  on  a 
national  level,”  Cummings  said. 

Another  speaker.  Grant  Keefer,  senior 
vicepresident  of  Fedmart,  a  big  discount 
chain,  said  a  competent  newspaper  co-op 
specialist  can  improve  the  relationship 
between  retailers  and  newspapers  result¬ 
ing  from  editorials  and  news  stories  that 
created  unhappiness  among  the  former. 

Frank  Hennessey,  Newspaper  Adver¬ 
tising  Bureau's  vicepresident  for  coop¬ 
erative  advertising  sales,  said  that 
although  92%  of  co-op  advertising  is  loc¬ 
al,  only  550  newspapers  have  co-op  ad 
departments  and  only  800  have  co-op 
managers. 

Newspapers  should  bring  manufactur¬ 
ers  and  retailers  together  via  co-op  ads  in 
what  Hennessey  termed  a  “golden  triang¬ 
le  of  opportunity.”  He  noted  that  25%  of 
magazine  ad  revenue  comes  from  co-op 
sources  and  suggested  newspapers 
should  follow  this  example  as  a  means  of 


Every  Saturday  since  1884 

staving  off  competition  from  direct  mail 
and  radio. 

Electronic  media 

The  telecommunications  train  is  leav¬ 
ing  the  station  and  newspaper  publishers 
had  better  hop  aboard  if  they  expect  to 
compete  for  information  delivery. 

Cable  News,  Videotex,  Viewdata, 
Datatext  and  other  systems  already  are  in 
the  information  business  or  in  ex¬ 
perimental  stages  and  Ma  Bell  seems  cer¬ 
tain  to  break  into  the  news  field,  panelists 
told  publishers. 

“Don’t  sit  back  and  wait  for  something 
to  happen,”  warned  Donald  E.  Sold- 
wedel,  president  and  publisher  of  the 
Yuma  (Ariz.)  Sun.  “What  you  think  will 
be  may  not  be.  It  could  be  an  fm  station,  a 
shopper,  another  paper  in  the  area  or 
someone  else  already  looking  at  your 
market.  I  feel  it’s  vital  to  be  first  if  you 
can.” 

Soldwedel  didn’t  wait.  Two  years  ago, 
his  Sun  Printing  Co.  developed  a  cable 
news  system  with  United  Artists/Col¬ 
umbia  Cablevision  and  greatly  increased 
advertising  penetration,  he  asserted. 

“There’s  so  much  classified  being  run 
on  cable  that  we  now  have  to  devote  two 
full  channels  to  it  instead  of  one,”  Sold¬ 
wedel  declared.  The  publisher  said  his 
aim  is  to  become  the  primary  electronic 
media  in  Yuma  by  offering  quality  cover¬ 
age  with  the  capability  of  targeting  speci¬ 
fic  audiences  with  up-to-date  local  news 
coverage  “at  a  glance”  and  high  quality 
audio  and  video  advertising  at  reasonable 
prices. 

By  December  1,  1981,  according  to 
Soldwedel,  cable  classified  customers 
went  from  5,000  to  18,000  and  the  classi¬ 
fied  rate  for  cable  was  doubled  from  10  to 
20%  surcharge  over  the  newspaper  rate; 
95%  of  the  advertisers  accepted  the  hike, 
he  said. 

Near  break-even  point 
Soldwedel  predicted  classified  revenue 
will  hit  $50,000  this  year  while  Sun  cable 
news  revenue  will  be  over  $40,000.  In 
addition,  he  said,  his  company  has  agreed 
to  share  Ted  Turner’s  cable  network 
lease  costs  for  news  and  advertising, 
which  is  expected  to  bring  total  revenue 
to  about  $120,0(X). 

“We’ll  break  even  in  1982  .  .  .  and 
we’re  looking  at  significant  increases  in 
activity  and  revenue  in  the  future,”  Sold¬ 
wedel  stated. 

Another  true  believer  was  Douglas  H. 
Dittrick,  president  of  the  Chicago  Tri¬ 
bune's  cable  company,  which  he  found¬ 
ed.  The  firm  was  sold  to  the  Tribune 
which  also  hired  Dittrick  to  run  it. 

Dittrick  also  urged  publishers  to  climb 
on  the  cable  bandwagon,  noting  that  the 

(Continued  on  page  40) 
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ANPA’s  newsprint  chairman  says: 

$525  a  ton  newsprint 
may  hurt  newspapers 


Donald  N.  Soldwedel,  president  and 
publisher  of  the  Yuma  (Ariz.)  Daily  Sun, 
and  chairman  of  the  ANPA  Newsprint 
Committee,  has  expressed  concern  over 
the  economic  impact  which  newsprint 
price  increases  recently  announced  by 
major  newsprint  manufacturers  will  have 
on  newspapers. 

The  increases,  scheduled  to  go  into 
effect  in  April,  would  boost  newsprint 
prices  of  some  manufacturers  to  $525  a 
metric  ton,  an  increase  of  $25. 

This  increase  would  be  the  sixth  im¬ 
posed  by  newsprint  manufacturers  since 
1978  when  the  price  per  metric  ton  was 
$353,  ANPA  said.  These  increases  in 
most  cases  totalled  $172,  it  said. 

Soldwedel’s  statement,  which  was  re¬ 
leased  February  1 1  by  ANPA,  said: 

“When  I  became  chairman  of  the 
ANPA  Newsprint  Committee  in  1978, 
many  companies  sold  newsprint  at  $353  a 
metric  ton,  and  prices  have  increased 
steadily  since.  Now,  many  newsprint 
manufacturers  have  scheduled  another 
increase  of  $25  in  April  which  would  push 
their  prices  up  to  $525  per  metric  ton. 

“It  is  extremely  difficult  for  newspap¬ 
ers  to  continually  absorb  higher  and  high- 


Five  Minneapolis  Star  and  Tribune  ex¬ 
ecutives  have  opted  to  earn  almost  as 
much  money  retiring  as  they  did  working, 
along  with  120  other  employees  and  pa¬ 
rent  company  chairman  of  the  board  Otto 
Silha — all  of  whom  will  retire  March  31 
under  the  company’s  Voluntary  Incen¬ 
tive  Retirement  Program  (VIRP). 

The  newspaper  executives  include: 
Gale  Freeman,  59,  executive  vicepresi¬ 
dent  and  general  manager;  Richard  Hal- 
vorsen,  55,  vicepresident  and  advertising 
director;  Richard  Fehr,  55,  videpresident 
and  circulation/distribution  director;  Ro¬ 
land  LeFebvre,  56,  vicepresident  and  em¬ 
ployee  relations  director;  and  Richard 
Cooney,  60,  vicepresident  and  operations 
director. 

Silha,  63,  who  has  been  with  the  com¬ 
pany  almost  40  years,  said  he  will  reitre 
from  full-time  work  and  mm  over  his 
operational  responsibilities  to  others.  He 
will  continue  as  chairman  of  the  board, 
however,  and  of  two  MST  subsidiaries; 
Cablescope  and  the  Buffalo  Courier- 
Express. 

The  early  retirements  are  part  of  the 
Star  and  Tribune  publisher  Donald 
Dwight’s  “Plan  for  the  80’s’’— ta  plan 
announced  last  October  and  slated  to 


“Newspapers  must  retain 
their  readers  and  advertisers 
in  order  for  our  business  to 
be  fiscaiiy  heaithy,  and  that’s 
a  condition  which  shouid  be 
of  prime  importance  to  our 
newsprint  suppiiers.”— 

Donald  N.  Soldwedel,  chairman  of 
ANPA  Newsprint  Committee. 


er  newsprint  price  increases,  without  sig¬ 
nificantly  changing  the  newspaper  pro¬ 
duct  itself  or  its  cost  to  the  consumer — 
both  potentially  damaging. 

“It  would  seem  that  newsprint  manu- 
factuers,  in  this  time  of  ample  supply, 
would  reconsider  the  wisdom  of  these 
most  recently  announced  increases. 

“Newspapers  must  retain  their  readers 
and  advertisers  in  order  for  business  to  be 
fiscally  healthy,  and  that’s  a  condition 
which  should  be  of  prime  importance  to 
our  newsprint  suppliers.’’ 


streamline  the  companies  labor  cost, 
among  other  concerns,  which  now 
account  for  approximately  50%  of  its 
annual  budget. 

In  a  recent  interview,  Dwight  admitted 
that  the  March  31st  exodus  of  125  em¬ 
ployees  will  take  its  toll  on  management. 

“It  won’t  be  easy.  We’ll  make  some 
mistakes  .  .  .  but  it  gives  us  a  chance  to 
refresh  the  organization,’’  he  insisted. 

The  vicepresidents — along  with  Feme 
Noreen,  marketing  services  director — 
represent  nearly  half  of  the  newspaper 
division’s  “operations  committee’’  of  top 
managers. 

Modeled  after  a  similar  plan  im¬ 
plemented  last  year  at  the  Des  Moines 
Register  &  Tribune,  VIRP  offered  eligible 
employees  half-salary  for  two  years  and 
quarter-salary  until  age  65,  continued 
medical  and  life  insurance  contributions 
until  age  65,  and  unreduced  pension  pay¬ 
ments  for  those  55  years  old  and  over.  To 
qualify,  an  employee  had  to  be  60  years 
old  or  over  or  have  work  for  the  company 
at  least  25  years.  The  plan  prohibits  the 
employees  from  working  for  competing 
media  in  the  area  for  two  years. 

Announced  in  October  VIRP  recruited 
125  of  the  183  eligible  employees. 


Reagan  seeks 
wider  latitude 
to  label  secrets 

The  chairmen  of  eight  House  commit¬ 
tees  and  subcommittees  have  asked  the 
Reagan  Administration  for  more  time  to 
review  a  proposed  presidential  order  on 
classifying  national  security  information. 

In  a  February  11  letter  to  President 
Reagan’s  national  security  adviser,  Wil¬ 
liam  P.  Clark,  the  eight  ranking  Demo¬ 
crats  asked  for  an  extension  of  the  Febru¬ 
ary  22  deadline  for  commenting  on  the 
draft  executive  order  on  classifying  in¬ 
formation.  The  President  has  the  author¬ 
ity  to  adopt  the  order,  but  several  con¬ 
gressional  committees  were  briefed  on 
the  draft  early  this  month  and  asked  for 
comments  by  February  22. 

“The  classification  rules  affect  not 
only  the  executive  branch  and  the  Con¬ 
gress,  but  also  the  scientific,  industrial, 
research  and  academic  communities,” 
the  congressmen  told  Clark.  “No  change 
should  be  made  in  the  executive  order 
without  allowing  for  thorough  review.” 

The  letter  was  written  by  Glenn  En¬ 
glish  (D.-Okla.),  chairman  of  the  Govern¬ 
ment  Information  and  Individual  Rights 
Subcommittee.  It  also  was  signed  by  the 
chairmen  of  the  full  Judiciary  and  Intelli¬ 
gence  Committees,  and  four  other  house 
subcommittees. 

The  draft  order  would  drop  a  require¬ 
ment  imposed  by  President  Jimmy  Carter 
that  national  security  needs  be  balanced 
against  the  public’s  right  to  know  when 
making  decisions  about  whether  informa¬ 
tion  should  be  classified. 

Furthermore,  the  language  of  existing 
executive  orders  defining  the  Top  Secret, 
Secret  and  Confidential  classifications 
would  be  loosened  in  favor  of  greater 
secrecy. 

Civil  liberties  and  public  interest 
groups,  as  well  as  some  press  representa¬ 
tives,  have  denounced  the  proposed 
changes. 

“Under  executive  orders  promulgated 
by  both  President  Carter  and  President 
Nixon,  agency  personnel  knew  that  they 
should  not  classify  material  if  there  was  a 
reasonable  doubt  as  to  the  appropriate¬ 
ness  of  classification,’’  said  Robert 
Lewis,  chairman  of  SDX’s  Freedom  of 
Information  Committee.  “Under  the  new 
order,  the  rule  would  be  simple  and  re¬ 
markably  different:  ‘When  in  doubt,  clas¬ 
sify’.” 

According  to  the  Washington  Post, 
Secretary  of  Defense  Caspar  W. 
Weinberger  has  pushed  the  Administra- 
ton  to  go  beyond  the  draft  proposal  and 
adopt  a  new  Restricted  category  of  classi¬ 
fied  information  below  the  Top  Secret, 
Secret,  Confidential  triad  in  force  since 
the  Eisenhower  Administration. 


125  employees  take  early  retirement 
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Newspaper  ordered 
to  publish  column 


Mark  Ferree  1961 

S-H  veteran 
dies  of  heart  attack 

Mark  Ferree,  77,  an  executive  of 
Scripps-Howard  Newspapers  for  more 
than  25  years  and  a  longtime  advertising 
and  business  executive  for  the  old 
Washington  Daily  News  and  Indianapo¬ 
lis  Times,  died  February  13  at  his  home  in 
Stuart,  Florida. 

Ferree  joined  the  corporate  staff  of 
Scripps-Howard  in  1945  and  retired  as 
general  business  manager  in  1%9  and  as 
executive  vicepresident  in  1970.  He  was  a 
director  of  the  E.  W.  Scripps  Co.,  a  divi¬ 
sion  of  Scripps-Howard  Newspapers, 
Inc. 

Ferree  was  president  of  the  American 
Newspaper  Publishers  Association  from 
1960  to  1%2. 

Last  year  the  Ferree  family  established 
a  $100,000  endowment  for  journalism 
education  at  Indiana  University. 

Freedom  starts 
profit-sharing  plan 

A  profit-sharing  plan  was  implemented 
by  Freedom  Newspapers  for  its  em¬ 
ployees.  Freedom  Family,  the  official 
publication  of  Freedom  Newspapers, 
said,  “Under  the  plan,  the  group  will  dis¬ 
tribute  to  each  associate  (employee)  a 
sum  equal  to  5  percent  of  the  first  $20,000 
of  his  or  her  earnings  from  Freedom  dur¬ 
ing  the  year,  provided  that  person  has 
been  employed  by  Freedom  for  the  entire 
1982  year.” 

In  addition.  Freedom  Newspapers  has 
offered  its  employees  the  opportunity  to 
invest  in  an  Individual  Retirement 
Account.  D.  R.  Segal,  president  of  Free¬ 
dom  Newspapers,  wrote  in  a  letter  to 
Freedom  publishers,  “The  employee 
may  use  this  money  (from  the  profit- 
sharing  plan)  to  any  purpose.  We  simply 
mention  that  this  (an  IRA)  is  one  way  in 
which  the  employee  can  take  advantage 
of  a  tax  break  and  build  his  or  her  own 


An  Administrative  Law  Judge  has 
ordered  the  Passaic  (N.J.)  Herald  News 
to  restore  one  of  its  employees  to  his  pre¬ 
vious  position  as  a  weekly  columnist  and 
to  resume  publication  of  his  column 
“subject  to  the  same  lawful  standards  and 
requirements”  that  the  newspaper  “im¬ 
poses  or  may  impose  on  its  employees.” 

In  his  decision.  Administrative  Law 
Judge  Arthur  Herman  stated  that  the 
Herald  News  had  committed  an  unfair 
labor  practice  by  “discriminatorily”  can¬ 
celling  Mitchell  Stoddard’s  weekly  col¬ 
umn  because  he  “joined  and  assisted  the 
union  for  the  purpose  of  collective  bar¬ 
gaining.” 

Stoddard  joined  the  Herald  News  in 
October  1%7  as  its  Morris  County  bureau 
chief.  From  1967  to  March  1978,  he 
served  in  that  capacity — dividing  his  time 
between  administrative  duties  and  writ¬ 
ing  and  reporting.  During  this  time,  he 
wrote  a  weekly  column  which  dealt  with 
issues  affecting  northern  New  Jersey. 

Stoddard  was  named  night  editor  in 
March  1978,  but  returned  to  his  post  as 
Morris  County  bureau  chief  in  June  1979 
where  he  was  told  he  would  perform  the 
same  tasks  as  he  did  previously. 

A  union  election  was  held  on  August 
14-15,  1980  and  Local  8  of  the  Interna¬ 
tional  Printing  and  Graphic  Communica¬ 
tions  union  was  chosen  by  Herald  News 
employees  as  the  collective  bargaining 
representative  of  the  newspaper’s  wri¬ 
ters,  photographers  and  editors. 

Two  days  after  the  election,  according 
to  Herman’s  findings,  Stoddard’s  regular 
weekly  column  did  not  appear  in  the  Sun¬ 
day  edition  of  the  Herald  News.  Stoddard 
testified  that  he  was  told  the  column  was 
pulled  at  the  request  of  then  editor  Coit 
Hendley.  Stoddard  testified  further  that 
Hendley  said  it  was  the  newspaper’s  new 
policy  not  to  have  reporters  on  the  street 
write  columns.  Stoddard  contended  that 
other  reporters’  columns  were  still  being 
printed. 

In  an  interoffice  memo  a  few  days  later, 
Hendley  advised  Stoddard  that  he  was 
personally  unhappy  with  the  Morris 
County  bureau’s  performance.  Hendley 
then  instituted  a  series  of  90  day  apprais¬ 
als  of  Stoddard’s  performance  and  con¬ 
cluded  Stoddard’s  work  was  unsatisfac¬ 
tory.  Stoddard  was  not  reviewed  again 
until  May,  1981,  this  time  by  Carol  Sako- 
witz,  regional  editor.  According  to  Her¬ 
man’s  findings,  “Unlike  Hendley’s 
appraisal,  Sakowitz  finds  Stoddard’s 
overall  performance  to  be  excellent,  and 
comments  only  in  superlatives.” 

Herman  ruled  that  although  he  had  a 
bureau  chief  title,  Stoddard  did  not  really 
have  supervisory  status  since  assign¬ 


ments  for  the  bureau  came  from  the  news¬ 
paper’s  main  base  office  in  Passaic. 

Herman  said  from  the  time  Stoddard 
returned  to  the  Morris  County  bureau  in 
June  1979,  he  devoted  all  of  his  time  to 
covering  the  news  of  the  county  and  writ¬ 
ing  about  it,  and  none  to  the  administra¬ 
tive  detail  of  running  an  office.  He  said 
Stoddard  was  not  a  managerial  employee 
and  thus  covered  as  an  employee  and  sub¬ 
ject  to  protection  as  defined  in  Section 
2(3)  of  the  NLRB  Act. 

Herman  found  that  Hendley’s  reason 
for  pulling  Stoddard’s  column  was 
“lame”  and  a  “factually  untrue  excuse.” 

“Under  the  circumstances,  the  only 
conclusion  that  can  be  drawn  from  the 
action  taken  by  the  Respondent  (Herald 
News)  toward  Stoddard,  especially  when 
one  considers  the  timing  of  the  discri¬ 
minatory  action,  was  that  it  was  a  reprisal 
against  him  for  having  taken  an  active 
role  on  behalf  of  the  union,”  Herman 
said. 

“On  that  basis,  I  find  that  respondent, 
by  ceasing  publication  of  Stoddard’s 
weekly  column,  committed  an  unfair 
labor  practice,  in  that  it  discouraged 
membership  in  the  union.” 

Herman  rejected  the  Herald  News’ 
contention  that  the  First  Amendment  pre¬ 
cludes  the  NLRB  from  engaging  in  any 
inquiry  involving  the  newspaper’s  deci¬ 
sion  not  to  publish  Stoddard’s  column  or 
from  directing  the  newspaper  to  resume 
printing  Stoddard’s  column. 

“Although  the  First  Amendment  states 
that  Congress  shall  make  no  law  abridg¬ 
ing  the  freedom  of  the  press,  it  does  not 
grant  newspaper  publishers  a  special  pri¬ 
vilege  to  invade  the  rights  and  liberties  of 
others,”  Herman  said. 

“While  the  respondent  may  object  to 
this  remedy  on  the  grounds  that  it  com¬ 
promises  its  integrity  and  freedom  of 
thought,  it  must  be  remembered  that  re¬ 
spondent’s  motive  herein  was  purely  dis¬ 
criminatory  as  it  was  based  on  Stoddard’s 
involvement  in  the  union. 

“Thus,  while  the  Constitution  guaran¬ 
tees  to  respondent  the  freedom  to  deter¬ 
mine  the  quality  of  its  news  and  editorial 
content,  it  is  not  immune  from  the  Act’s 
coverage,  and  it  cannot  deprive  Stoddard 
of  his  right  to  submit  his  column,  subject 
to  management’s  approval,  when  such 
deprivation  is  discriminatorily  moti¬ 
vated.  I  conclude,  therefore,  that  the  re¬ 
quirement  imposed  on  respondent  to  res¬ 
tore  Stoddard  as  a  weekly  columnist  does 
not  impinge  its  Constitutional  right  to 
freedom  of  press,”  Herman  said. 

The  Herald  News  is  expected  to  appeal 
the  decision. 
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Reporters  rap  State  Dept, 
for  withholding  evidence 


By  Andrew  Radolf 

While  American  correspondents  in  El 
Salvador  have  had  little  trouble  making 
contact  with  guerilla  forces,  their  coun¬ 
terparts  in  Washington  say  the  State  De¬ 
partment  has  not  been  providing  them 
with  adequate  information  about  the  war 
in  that  Central  American  country. 

“The  biggest  problem  is  the  State  De¬ 
partment  is  not  reporting  its  evidence,” 
said  Barbara  Crossette,  State  Depart¬ 
ment  correspondent  for  the  New  York 
Times.  “Reporters  feel  the  Administra¬ 
tion  is  not  willing  to  give  away  any  in¬ 
formation  at  all.” 

Crossette  said  the  problem  is  “not  just 
a  question  of  El  Salvador.  The  Reagan 
Administration  doesn’t  want  to  tell  peo¬ 
ple  anything  if  it  can  avoid  doing  so.” 

Crossette  remarked  she  gets  better  re¬ 
sults  telephoning  the  U.S.  embassy  in  El 
Salvador  for  information  on  the  situation 
there. 

She  said  reporters  are  relying  on  “more 
off-the-record  contacts  who  may  give 
some  kind  of  direction.  There’s  nothing 
that’s  official  with  which  we  can  hold  the 
government  to  task.  Some  broad  state¬ 
ments  are  being  made  on  the  basis  of  in¬ 
complete  evidence.” 

Crossette  explained  reporters  want  to 
know  not  only  what  the  evidence  is  but 
“how  it  was  collected,  by  whom,  and 
what’s  being  done  to  it  at  the  State  De¬ 
partment.” 

“A  lot  of  reporters  feel  manipulated,” 
said  Jim  Anderson,  who  covers  the  State 
Department  for  UPI.  “First,  they  sound 
the  alarm  bells  and  El  Salvador  becomes 
a  big  story.  Suddenly  we’re  told  we’re 
overdoing  it.  Then  things  turn  to  the  Mid¬ 
dle  East. 

Anderson  said  the  Administration’s 
latest  statements  about  El  Salvador 
occurred  “simultaneously”  with  ihe 
“flap  about  leaks.  Everybody  in  the 
building  (State  Dept.)  was  so  frightened, 
they  wouldn’t  talk  about  anything.” 

Anderson  said  testimony  by  Assistant 
Secretary  of  State  Thomas  Enders  before 
the  Senate  Foreign  Relations  was  “main¬ 
ly  assertion  rather  than  evidence  and 
documentation.  It  is  leading  to  the  point 
where  they’re  (the  Administration)  going 
to  have  to  produce  something.” 

Anderson  commented  the  Administra¬ 
tion  is  “already  thinking  in  terms  of  a 
domino  theory”  in  Central  America. 
“Parallels  with  Vietnam  begin  to  emerge, 
but  there  are  more  differences  than  simi¬ 
larities  with  Vietnam.” 

He  said  the  Administration’s  failure  to 
provide  information  about  El  Salvador 
has  resulted  in  reporters  drawing  “more 


parallels  than  warranted”  with  Vietnam. 

“Somebody’s  not  telling  the  truth  here. 
It  goes  beyond  the  question  of  arms  flow 
(into  El  Salvador),”  said  George  Gedda, 
AP’s  State  Department  correspondent. 
“In  past  disputes  of  this  kind,  the  Cubans 
came  out  telling  the  truth.” 

Gedda  referred  to  an  invasion  of  Sha¬ 
ba,  Zaire  in  1978  which  the  Carter  Admi¬ 
nistration  wrongly  claimed  involved 
Cuban  troops  and  the  “Soviet  brigade 
fiasco”  in  Cuba  in  1979. 

He  said  the  Reagan  Administration  in¬ 
sists  the  arms  flow  from  Cuba  and  Nicar¬ 
agua  continues  while  both  of  those  coun¬ 
tries  maintain  no  arms  flow  is  occurring. 

“I  have  told  the  Administration  they’re 
going  to  have  to  do  a  better  job  of  proving 
their  case,”  Gedda  said.  “I  think  they 
may  try  something  to  buttress  their 
claims.” 

Gedda  said  the  situation  in  El  Salvador 
was  “distinct  from  Vietnam”  because  in 
the  latter  war  “there  were  no  disputes 
about  basic  facts”  while  in  Central  Amer¬ 
ica  journalists  were  questioning  “the  fun¬ 
damental  facts.” 

American  newspaper  editors  report 
that  the  guerillas  in  El  Salvador  have 
made  it  a  policy  to  meet  with  correspon¬ 
dents. 

“You  can  walk  down  the  road  and  find 
them,”  said  Karen  DeYoung,  foreign  edi¬ 
tor  of  the  Washington  Post. 

She  said  a  “regular  stringer,”  Alma 
Guillermoprieto,  “met  with  the  gueril¬ 
las”  and  Christopher  Dickey,  the  Post’s 
Central  American  correspondent  who  his 
based  in  Mexico  City,  “is  in  El  Salvador 
now.” 

“It’s  no  secret  to  any  journalist  where 
to  go  to  make  contacts,”  DeYoung  com¬ 
mented.  “It’s  very  open  there,  particular¬ 
ly  in  Mexico.” 

She  said  the  guerillas  ‘  ‘took’  ’  the  Post’s 
reporter  to  sites  of  alleged  massacres  to 
“present  their  case.  We  sent  a  reporter  to 
look  at  the  bodies.  We  made  it  clear  under 
whose  auspices  the  trip  took  place.” 

New  York  Times  sent  Raymond  Bon¬ 
ner  to  El  Salvador  to  make  contact  with 
the  guerillas.  Bonner  joined  the  Times  in 
early  1981  and  works  on  the  metropolitan 
desk.  Before  joining  the  paper  he  worked 
as  a  stringer  in  Central  America  for  the 
Times  and  other  publications. 

“We  put  him  on  the  metropolitan  desk 
to  teach  him  the  newspaper  business. 
From  time  to  time  I’ve  been  able  to  use 
him  down  there  (El  Salvador),”  ex¬ 
plained  Robert  Semple,  Times  foreign 
editor. 

Semple  said  Bonner  files  his  stories 
“when  he  gets  out”  of  guerilla  territory. 
“Some  (are  filed)  from  El  Salvador. 
Some  from  Mexico  City.” 


Semple  said  that,  to  his  knowledge, 
Bonner  has  been  in  “no  danger”  during 
his  time  with  the  guerillas. 

“The  key  question”  in  covering  El  Sal¬ 
vador  is  “how  to  be  as  fair  as  possible,” 
Semple  commented.  “The  government  is 
making  all  kinds  of  claims  and  allega¬ 
tions.  The  press  is  not  finding  exactly  the 
same  thing.” 

“The  guerillas  don’t  give  safe  con¬ 
ducts.  You  have  to  convince  them  you’re 
a  legitimate  reporter,”  UPI’s  editor  for 
Latin  America,  Daniel  Drosdoff  said. 

Drosdoff,  who  went  to  El  Salvador  last 
September,  said  “a  lot  of  news  people 
have  been  under  fire.”  He  said  most  of 
the  danger  came  from  snipers. 

“They  don’t  try  to  knock  off  journal¬ 
ists,  but  there’s  been  about  8  killed,”  he 
remarked. 

Drosdoff  said  Mark  Fazollah  of  UPI’s 
Mexico  City  bureau  spent  five  days  with 
the  guerillas  and  wrote  a  series  of  features 
for  the  wire  service.  UPI  also  has 
assigned  John  Newhagen  full  time  to  El 
Salvador. 

Nate  Polowetzky,  foreign  editor  of  AP, 
said,  “Our  guys  have  been  able  to  get  to 
the  guerillas.  We’ve  been  at  this  (cover¬ 
ing  El  Salvador)  a  long,  long  time.” 

Polowetzky  said  Soil  Sussman  and 
Dick  Boudreau  of  the  AP  staff  “have  had 
interviews”  with  guerillas. 

Bob  Gibson,  foreign  editor  of  the  Los 
Angeles  Times  said  two  of  his  correspon¬ 
dents  have  made  contact  with  representa¬ 
tives  of  the  guerillas  in  Mexico  and  hope 
to  “meet  with  guerilla  forces  quite  soon.” 

One  of  the  first  reporters  with  an  Amer¬ 
ican  newspaper  to  make  contact  with  the 
Salvadoran  guerillas  was  Alex  Drehsler 
of  the  San  Diego  Union. 

Drehsler  did  a  series  in  September  1980 
to  “tell  our  readers  what  kind  of  people 
these  guerillas  are,”  said  Gerald  Warren, 
editor  of  the  Union. 

The  Union  also  published  a  booklet  of 
Drehsler’ s  work  with  the  title.  Revolution 
on  Our  Doorstep.  Central  America. 

Union  photographer  Don  Barletti 
accompanied  Drehsler  on  his  1980  assign¬ 
ment  which  was  part  of  a  sweep  through 
all  of  Central  America. 

Warren  said  Drehsler  has  since  left  the 
Union  to  cover  Central  America  full  time 
as  a  freelancer. 

Warren  said  Drehsler  was  able  to  make 
contact  with  the  Salvadoran  guerillas  as  a 
result  of  his  earlier  coverage  of  the  Sandi- 
nistas  in  Nicaragua. 

Warren  explained  Drehsler  was  put  in 
touch  with  the  Sandinistas  through  con¬ 
tacts  he  made  with  their  supporters  in  San 
Diego  and  San  Francisco. 

Drehsler  is  a  West  German  citizen. 
Warren  said  this  enabled  the  Union  to 
send  him  to  Cuba  for  two  weeks  in  1978. 

“No  one  met  Alex  at  the  plane,”  War¬ 
ren  commented.  As  a  result  Drehsler  was 
able  to  spend  the  two  weeks  on  his  own 
“just  talking  to  people.” 
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Reagan  gets  failing  marks 
on  government  access 


Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  flunked  the  Reagan 
Administration  for  its  performance  dur¬ 
ing  1981  on  issues  involving  openness  in 
government. 

In  a  statement  issued  by  its  national 
officers,  the  28,000-member  group  said 
that  the  administration  “consistently 
took  actions  last  year  that  would  restrict 
the  flow  of  information  about  the  federal 
government  to  the  people  who  pay  for 
it.” 

When  taken  together,  the  Society  said, 
these  actions  represent  “a  fundamental 
assault  on  First  Amendment  rights.” 

“In  assembling  its  report  card  on  Presi¬ 
dent  Reagan's  first  year  in  office,  the 


White  House  wisely  chose  not  to  include 
his  score  on  issues  involving  openness  in 
government,”  the  group  continued.  “It 
would  have  brought  down  his  average 
considerably.” 

The  Society  issued  a  report  card  of  its 
own  giving  Reagan  failing  grades  on  nine 
of  10  issues  involving  openness  in  govern¬ 
ment.  Among  the  administration  actions 
it  criticized  were: 

— New  Justice  Department  guidelines 
that  encouraged  federal  agencies  to  be 
more  restrictive  in  their  release  of  in¬ 
formation  under  the  federal  Freedom  of 
Information  Act. 

— Administration  proposals  to  amend 
the  15-year-old  act,  most  of  which  would 


THE  REAGAN  REPORT  CARD 
INTERNATIONAL  PRESS  FREEDOM  F 


P  O  The  administration  strongly  has 
opposed  an  effort  by  UNESCO  to 
regulate  journalists  around  the 
world  and  to  impose  government 
controls  on  the  flow  of  news. 

U.S.  PRESS  FREEDOM 

F  o  The  administration  has  pushed  for 
passage  of  a  bill  that,  for  the  first 
time,  would  criminalize  the  pub¬ 
lication  of  information  from  the 
public  record.  The  bill,  already 
approved  by  the  House,  would  pro¬ 
vide  harsh  penalties  for  journalists 
and  others  who  disclosed  the 
names  of  present  and  former  CIA 
operatives,  regardless  of  the  source 
of  that  information  or  its  value  to 
the  public. 


o  In  September,  the  Justice  Depart¬ 
ment  revoked  guidelines  that  li¬ 
mited  the  government’s  use  of  a 
vague,  judicially-created  power  to 
penalize  present  and  former  em¬ 
ployees  who  publish  government 
information  without  obtaining 
clearance  from  the  affected  agen¬ 
cy.  Under  a  Supreme  Court  deci¬ 
sion,  such  penalties  can  be  levied 
even  if  no  classified  information  is 
disclosed. 

F  o  For  at  least  four  months,  the  admi¬ 
nistration  has  been  hard  at  work  on 
a  new  executive  order  that  would 
make  it  easier  for  government 
agencies  to  classify  information 
(and  thus  withhold  it  from  the  pub¬ 
lic)  and  much  harder  for  them  to 
unclassify  it. 


broaden  the  opportunities  for  federal 
agencies  to  withhold  information  from 
the  public.  Many  of  these  proposals  were 
incorporated  in  a  bill  approved  last  month 
by  a  Senate  subcommittee. 

— Administration-backed  legislation 
that  would  provide  harsh  penalties  for 
journalists  and  others  who  disclose  the 
names  of  present  or  former  CIA  opera¬ 
tives,  regardless  of  the  source  of  that  in¬ 
formation  or  its  value  to  the  public.  This 
measure  already  has  been  approved  by 
the  House  and  now  awaits  action  on  the 
Senate  floor. 

— A  proposed  executive  order  that 
would  make  it  much  easier  for  federal 
agencies  to  classify  information — and 
thus  withhold  it  from  the  public — and 
much  harder  for  them  to  unclassify  it. 

“The  president  did  not  set  a  very  posi¬ 
tive  example  for  his  administration,”  the 
society  noted.  “In  holding  just  six  press 
conferences  last  year,  Mr.  Reagan  made 
himself  available  to  the  news  media  less 
frequently  than  any  first-year  president  in 
at  least  a  half  century.” 

The  only  issue  on  which  the  Society 
gave  Reagan  a  passing  grade  involved 
world  press  freedom.  It  praised  his  admi¬ 
nistration  for  “forcefully  opposing  efforts 
by  UNESCO  to  regulate  journalists 
around  the  world  and  impose  governmen¬ 
tal  controls  on  the  flow  of  news.” 

The  Society — an  umbrella  organization 
with  members  from  all  segments  of  the 
journalism  profession — called  upon  the 
president  to  reexamine  the  positions 
taken  by  his  administration  on  issues  in¬ 
volving  public  access  to  governmental  in¬ 
formation. 

“During  his  1980  campaign,  Mr. 
Reagan  promised  to  'get  government  off 
the  backs  of  the  people’,”  it  said.  “But 
people  are  hardly  in  a  position  to  hold 
their  government  accountable  if  they  are 
prevented  from  learning  what  it  is 
doing.” 


U.S.  GOVERNMENT  OPENNESS 

F  O  Last  May,  the  Justice  Department 
issued  new  guidelines  that,  in 
effect,  encouraged  all  federal  agen¬ 
cies  to  be  more  restrictive  in  their 
release  ofinformation  under  the  15- 
year-old  Freedom  of  Information 
Act,  which  was  designed  to  make 
federal  agencies  more  open  and 
accountable. 

F  o  Calling  the  Act  “a  highly  overrated 
instrument,”  the  administration 
unveiled  proposals  last  October 
that  would  broaden  the  opportuni¬ 
ties  for  many  federal  agencies  to 
withhold  information  from  the  pub¬ 
lic.  Many  of  the  proposals  were  in¬ 
corporated  in  a  bill  approved  in  De¬ 
cember  by  the  Senate  Judiciary 
Subcommittee  on  the  Constitution. 

F  o  By  mid-year,  the  CIA  had  cut  back 
on  its  public  information  office  and 
on  background  briefings  for  jour¬ 
nalists  who  write  about  foreign 
affairs. 
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WHITE  HOUSE  OPENNESS 

F  O  President  Reagan  held  just  six  press 
conferences  during  his  first  year  in 
office,  fewer  than  any  first-year 
president  in  at  least  a  half-century. 

F  O  Under  the  guise  of  national  secur¬ 
ity,  the  White  House  has  adopted 
new  policies  intended  to  stem  the 
flow  of  news  leaks.  These  leaks 
may  have  been  politically  inoppor¬ 
tune,  but  none  of  them  contained 
any  information  that  was  classified. 

F  o  The  White  House  invoked  execu¬ 
tive  privilege  last  October  in  refus¬ 
ing  to  release  31  Interior  Depart¬ 
ment  documents  sought  by  a  House 
oversight  subcommittee.  Execu¬ 
tive  privilege  was  invoked  on  the 
grounds  that  the  documents  “con¬ 
stitute  material  prepared  for  part  of 
the  Executive  Branch  in  the  deli¬ 
berative  process,”  a  sweeping 
claim  that  could  be  applied  to  an 
unlimited  range  of  government 
documents. 


Sunday  edition 

New  York  Post  publisher  Rupert  Mur¬ 
doch  said  (February  16)  that  a  Sunday 
Post  will  go  on  sale  before  the  end  of 
1982.  Murdoch  made  the  announcement 
in  a  speech  to  the  Brooklyn  Chamber  of 
Commerce.  He  said  the  Post’s  circulation 
in  the  city’s  largest  borough  was  up  77.6% 
since  1976,  nearly  double  its  city  wide  in¬ 
crease  of  41%.  He  said  the  Post  would 
open  a  news  and  advertising  bureau  in 
Brooklyn.  He  did  not  give  a  date  when 
this  would  occur. 

Correction 

In  the  caption  on  page  13  in  Editor  & 
Publisher  for  February  13,  it  was 
erroneously  reported  that  the  ASNE 
ethics  committee  is  chaired  by  Robert  H. 
Wills.  The  chairman  is  Claude  Sitton, 
editorial  director,  Raleigh  (N  .C.)  News  & 
Observer  and  Times. 
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FTC  investigating 
piant  acquisition 


Time,  Inc.  and  the  Washington  Post 
say  they  will  provide  information  sought 
by  the  Federal  Trade  Commission  about 
the  September  1981  sale  of  the  defunct 
Washington  Star’s  plant  and  delivery 
fleet  to  the  Post. 

Time  Inc.  spokesman  Louis  Slovinsky 
acknowledged  that  the  firm  received  a 
letter  from  the  FTC  last  month  asking  for 
details  of  the  sale  of  some  Star  assets  to 
the  Post.  Slovinsky  said  Time  “will  re¬ 
spond”  to  the  request  for  information. 

Bo  Jones,  Post  counsel,  said  the  in¬ 
quiry  the  Post  received  was  from  staff 
lawyers  in  the  FTC’s  Bureau  of  Competi¬ 
tion.  “We  will  cooperate  fully  with  the 
inquiry.” 

Neither  Slovinsky  nor  Jones  would  say 
exactly  what  information  the  FTC  is 
seeking  about  the  sale  of  the  Star  plant  in 
Southeast  Washington  the  month  after 
Time  folded  the  afternoon  daily  last  Au¬ 
gust  7.  FTC  sources  refused  to  provide 
any  details,  or  even  confirm  that  there 
had  been  inquiries,  citing  a  policy  that 
forbids  discussion  of  pending  investiga¬ 
tions. 

But  other  sources  familiar  with  the 
FTC  inquiries  said  staff  attorneys  in  the 
Bureau  of  Competition  are  gathering  in¬ 
formation  to  determine  whether  the 
Post’s  acquisition  of  the  Star  plant  and  its 
128-unit  press  effectively  foreclosed  the 
possibility  of  anyone  beginning  a  rival 
daily  in  Washington.  The  FTC  shares  the 
responsibility  with  the  Justice  Depart¬ 
ment  of  enforcing  the  nation’s  antitrust 
laws. 

A  lawyer  familiar  with  such  probes  told 
E&P  the  “theory”  into  the  sale  of  the 
Star  plant  would  be  whether  the  Post  was 
raising  a  barrier  to  entry  (into  the  market) 
by  buying  the  physical  assets  and,  making 
it  impossible  for  anyone  to  compete. 

But  proving  such  an  allegation — if  any 
proof  exists — would  be  a  difficult  and 
time-consuming  legal  task,  the  lawyer 
said,  because  the  Post  could  try  to  discre¬ 
dit  any  entry-barrier  claims  by  showing 
“they  had  a  legitimate  business  interest  in 
buying  the  plant.” 

If  such  actions  go  beyond  the  informa¬ 
tion-gathering  stage  to  a  complaint  being 
filed  by  the  FTC,  they  can  become  “a 
lawyer’s  and  economist’s  dream,”  the 
sourct  said.  “If  you’re  an  antitrust 
lawyer,  you  go  to  bed  every  night  and 
say,  ‘Please,  Lord,  send  me  one  of 
those’.” 

At  the  time  of  the  sale  last  year.  Post 
publisher  Donald  Graham  said  the  ac¬ 
quisition  of  the  Star’s  printing  plant  as  a 
second  satellite  printing  facility  to  the 
Post’s  downtown  press  lines  would  en¬ 
able  the  Post  “to  print  on  time  and  give 
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good  delivery  service.”  Within  a  month 
of  the  folding  of  the  23,000-circulation 
.‘^tar,  the  Post’s  daily  circulation  jumped 
by  more  than  100,0()0.  Buying  the  Star’s 
existing  128-unit  letterpress  gave  the  Post 
a  quick  fix  for  shouldering  the  burden  of 
the  new  circulation,  a  Post  executive  said 
last  week.  “Our  circulation  went  far 
beyond  our  production  capacity.” 

it  is  not  known  whether  the  current 
FTC  probe  began  with  a  complaint 
against  the  Post  or  Time,  Inc.  Such  re¬ 
quests  for  information  also  can  begin  at 
the  behest  of  a  member  of  the  commis¬ 
sion,  or  if  a  staff  lawyer  believes  antitrust 
questions  are  presented. 

Knowledgeable  sources  told  E&P  that 
an  internal  FTC  policy  requires  all  staff 
requests  for  information  from  media 
organizations  be  cleared  in  advance  with 
the  commission  members.  Llewellyn 
King,  publisher  of  Energy  Daily,  a 
Washington  newsletter,  said  two  FTC 
staff  lawyers  who  questioned  him  last 
month  about  the  sale  told  him  “the  com¬ 
mission  had  taken  a  vote”  authorizing  the 
inquiry. 

King  is  one  member  of  a  consortium  of 
investors  who  tried  unsuccessfully  to  put 
together  a  financial  package  that  in  time 
would  allow  them  to  buy  the  Star  assets 
the  Post  eventually  acquired. 

The  group  also  included  John  R. 
Malone,  a  Chicago  newspaper  consultant 
and  broker,  Philip  Carter,  publisher  of  the 
weekly  Figaro  in  New  Orleans,  Bob 
Wright,  Lafayette,  La.,  lawyer  and  de¬ 
veloper,  and  a  group  of  Louisiana  and 
Texas  investors  with  oil  and  gas  interests. 
Robert  Linowes,  a  Washington  lawyer 
who  earlier  had  tried  to  mount  a  local 
effort  to  buy  the  Star  before  it  folded,  also 
later  was  an  interested  party  in  the  invest¬ 
ment  syndicate. 

King,  Malone,  and  Carter  all  denied 
any  involvement  in  calling  the  sale  to  the 
attention  of  the  FTC  staff.  Carter,  whose 
late  father,  Hodding  Carter,  won  a  Pulit¬ 
zer  as  publisher  of  a  small  Mississippi 
daily,  and  whose  brother  was  chief  State 
Department  spokesman  during  the  Carter 
administration,  said  none  of  the  other 
partners  in  the  investment  syndicate  had 
filed  a  complaint  with  the  FTC. 

The  investment  group  came  together, 
according  to  King,  after  Time  folded  the 
Star.  The  idea  was,  “to  buy  what  was  left 
and  start  a  morning  newspaper” — 
although  a  paper  much  scaled-down 
when  compared  to  the  Star,  which  em¬ 
ployed  about  1 ,800  persons.  King  said  his 
group  believed  it  could  have  “put  one  on 
the  street  with  about  one-third”  the 
Star’s  staff. 

However,  others  in  the  group  of  inves¬ 


tors  had  different  reasons  for  wanting  to 
acquire  the  Star  plant.  Carter  said  he 
wanted  some  of  the  1 28  letterpress  units 
to  convert  to  offset  operation  and  take 
back  to  New  Orleans,  where  he  planned 
to  begin  publishing  a  newspaper  in  a  mar¬ 
ket  dominated  by  the  Newhouse-owned, 
all-day  Times-PicayunelStates-ltem. 

King  described  the  Star  facilities  sold 
by  Time  as  a  “corpse  bathed  in  jewels. 
The  plant  was  in  exceptional  condition, 
and  there  was  an  exceptional  amount  of 
equipment.”  Carter  agreed  with  that 
assessment,  calling  the  defunct  Star’s 
plant  a  “treasure  trove  of  equipment  that 
could  be  carved  up  in  several  ways.” 

The  Star  assets  included  a  delivery 
vehicle  refueling  station  on  Maine  Ave¬ 
nue  that  King  described  as  a  “very  valu¬ 
able  commercial  property.”  While  the 
main  Star  building  basically  was  a  “one- 
use”  facility.  King  said  the  group  had 
discussed  using  office  space  not  needed 
for  their  new  newspaper  to  rent  to 
Washington  correspondents. 

King  said  the  group  negotiated  with 
Time,  Inc.  lawyers  for  several  weeks  last 
summer,  only  to  learn  at  the  last  minute 
that  Time  had  sold  to  the  Post,  reportedly 
for  a  price  of  about  $13  million  to  $15 
milion.  King  said  Time  had  rejected  the 
group’s  initial  offer  of  about  $1 1  million  to 
$13  million  because  the  financial  backers 
were  not  fully  committed  at  the  time  of 
the  offer. 

When  banking  and  insurance  company 
investors  subsequently  agreed  to  a  pack¬ 
age  that  would  be  backed  by  chattel  mort¬ 
gages  on  the  equipment,  the  group  was 
“about  18  hours  away  from  being  able  to 
walk  into  Time’s  offices”  and  offer  $21 
million.  King  said.  “We  figured  we  had 
$21  million  bucks  guaranteed,  and  then 
they  did  the  deal  with  the  Post.  And  1 
can’t  blame  Don  Graham  (Post  pub¬ 
lisher).” 

Malone,  a  Chicago-based  consultant 
who  has  been  a  behind-the-scenes  oper¬ 
ator  in  several  major  newspaper  purch¬ 
ases  and  start-ups,  said  the  investment 
group  “had  a  major  insurance  company 
for  mortgaging  and  first-rate  syndicate 
people.”  He  agreed  with  King  that,  given 
another  18  hours,  “or  possibly  three 
days,”  a  solid  offer  could  have  been  made 
in  excess  of  $20  million. 

King  termed  the  negotiations  with  a 
Time  lawyer,  “very  strange.  He  kept  tell¬ 
ing  our  bankers  there  were  other  offers, 
but  he  wouldn’t  say  who.” 

Malone  said  Time’s  willingness  to  sell 
the  Star  plant  to  its  former  publishing  riv¬ 
al  “was  Freudian,  rather  than  economic. 
It’s  terrible  to  have  somebody  turn  it 
around  and  succeed  where  you  have 
failed  .  .  .  It’s  a  terrible  blackening  of 
your  name  and  proof  of  the  inadequacy  of 
your  competence.” 

Slovinsky,  the  Time  spokesman,  dis¬ 
missed  such  speculation  as  groundless 
but  declined  to  comment  in  detail  because 
of  the  pending  FTC  inquiry. 
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ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 

Cost  problems  with  Standard  Ad  Units 
a  ‘central  concern’  of  AAAA  agencies 


The  American  Association  of  Advertis¬ 
ing  Agencies  this  week  made  public  a  bul¬ 
letin  to  its  member  agencies  which  urges 
media  planners  to  analyze  space  costs  in 
nine-column  newspapers  both  by  Stan¬ 
dard  Advertising  Units  and  columns-by- 
lines.  The  bulletin  also  states  that  AAAA 
agencies  want  to  retain  the  option  of 
buying  space  in  columns-by-lines  rather 
than  by  SAUs  in  newspapers  which 
charge  a  “premium”  for  space  bought  in 
SAUs. 

Following  is  a  partial  text  of  the  AAAA 
bulletin; 

“The  4 As  applauds  newspapers  for  the 
quick  adoption  of  SAUs.  Where  the  sys¬ 
tem  has  been  used  in  all  newspapers  in  a 
campaign,  it  has  worked  to  simplify  the 
agency  production  department’s  work, 
eliminating  the  necessity  of  making  up 
multiple  ad  sizes  .  .  . 

“Even  with  the  adoption  of  SAUs, 
there  are  still  format  differences  among 
newspapers;  and,  therefore,  no  list  of 
SAUs  could  be  expected  to  fit  all  the  cur¬ 
rently  existing  format  measurements. 
Having  gained  the  adoption  of  SAUs  at 
most  newspapers,  the  ANPA  working 
committee  has  been  asked  by  the  board  of 
directors  of  the  ANPA  to  study  a  system 
that  would  create  full  standardization  to  a 
single  advertising  format  at  all  newspap¬ 
ers.  It  is  envisioned  that  such  a  system 
will  give  advertisers  more  flexibility  via 
more  choices  of  ad  sizes. 

“If,  as  a  result  of  that  study,  the  same 
format  measurement  is  adopted  at  all 
newspapers,  then,  of  course,  all  advertis¬ 
ing  units  can  easily  be  sized  to  fit  all  news¬ 
papers.  We  enthusiastically  encourage 
and  support  the  ANPA  study.  It  bodes 
well  for  the  future. 

“Meanwhile,  as  the  ANPA  studies  the 
standard  format,  agencies  face  a  prob¬ 
lem:  As  reported  to  the  ANPA  in  October 
and  November,  the  space  cost  of  SAUs, 
in  some  cases,  is  more  than  agencies  ex¬ 
pected. 

“Analysis  of  major  market  papers  indi¬ 
cate  that  SAUs  generally  fit  the  column 
width  of  six  and  eight  column  papers,  and 
most  of  these  have  priced  SAUs  at  costs 
comparable  to  the  former  lines-by- 
column  cost. 

“In  nine  column  papers  (narrow  roll 
width  nine  column  papers),  however, 
eleven  SAUs  (#4  through  #14)  cross  into 
part  of  an  additional  column.  Many  of 
these  papers  float  the  ad  in  the  entire 
additional  column  —  and  charge  for  it. 
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However,  note  that  those  nine  column 
newspapers  where  the  SAU  crosses  over 
to  an  additional  column  and  where  an 
additional  column  of  space  is  added  to  the 
cost,  the  newspaper  does  give  the  adver¬ 
tiser  use  of  the  entire  width  of  the  addi¬ 
tional  column.  But  depending  on  the  unit 
used  this  charge  can  increase  the  cost  of 
the  SAU  as  much  as  15%  to  30%  in  some 
newspapers  over  space  purchased  lines- 
by-column. 

“Therefore,  agency  media  planners 
may  see  fit  to  analyze  costs  on  the  basis  of 
both  SAUs  and  lines  to  determine 
whether  it  is  more  cost  efficient  to  buy 
SAUs  or  lines  or  a  combination  of  both 
for  each  space-unit  considered  for  any 
given  campaign. 

“A  reminder;  When  the  order  is  lines- 
by-column,  the  material  has  been  resized 
by  the  agency  and  may  be  reproportioned 
at  the  newspaper  to  ‘squeeze’  it  into  the 
column  width  ordered.  On  the  other 
hand,  the  SAU  material,  designed  to  run 
in  a  fixed  size  in  all  formats,  is  not  resized 
or  reproportioned.  This  is  in  accord  with 
SAU  system  guidelines. 

“The  AAAA  believes  the  efficiencies 
envisioned  by  agencies  from  the  SAU 
system  can  be  achieved  and  the  space 
cost  problem  overcome  by  adopting  a 
new  system  of  space  unit  pricing  for 
SAUs  that  is  equitable  both  to  advertisers 
and  newspapers.  Such  a  pricing  system 
for  SAUs  would  eliminate  once  and  for  all 
‘lines-by-column’  as  a  method  of  pricing 
newspaper  space. 

“We  plan  to  explore  pricing  and  other 
suggestions  with  the  ANPA  working 
committee  in  the  near  future  —  among 
them: 

1 .  The  SAU  system  should  be  applied 
to  retail  advertisers  as  soon  as  possible. 

2.  With  modem  technology,  newspap¬ 
ers  should  develop  their  capability  of 
covering  ‘float’  with  editorial  and  not 
charging  advertisers  for  it. 

3.  The  cost  of  each  fractional  SAU  unit 
might  be  based  on  its  percent  of  page. 
First  the  percent  of  page  used  by  each 
fractional  SAU  would  be  computed. 
Those  percentages  would  then  be  multi¬ 
plied  by  the  SAU  #  1  full-page  cost  for  the 
individual  newspaper  to  get  the  cost  of 
each  of  its  fractional  units. 

4.  The  cost  might  be  based  on  the 
square-inch  measurement  of  space  co¬ 
vered  by  each  SAU  unit. 

“While  the  ANPA  report  (a  status  re¬ 


port  issued  late  last  year)  is  constructive, 
we  believe  that  it  fails  to  present  clearly 
the  cost  problem  with  SAUs  which  is  now 
the  central  concern  of  the  AAAA,  and, 
we,  believe,  of  the  ANA. 

“If  every  nine  column  newspaper  were 
to  adopt  the  ANPA  recommended  13  to 
13'/4  inch  page  width,  14  of  the  SAUs 
would  fit  nicely.  Newspapers  can  reason¬ 
ably  be  expected  to  charge  our  clients  no 
more  for  those  units  (#1,2,  3,  15,  16, 17, 
18, 19, 20, 21  through  25).  The  problem  of 
greatest  concern  is  that  —  even  after  ev¬ 
ery  nine  column  newspaper  adopts  the 
ANPA  recommended  13  to  \V/*  page 
width,  11  SAUs  will  cross  over  into  an 
additional  one  half  or  less  column  of 
space.  They  are  units  #4  through  #14. 

“Therein  lies  our  principal  concern: 
This  crossing  over  into  an  additional  col¬ 
umn  results  in  these  units  costing  our 
clients  more  than  they  were  and  still  are 
paying  for  corresponding  (albeit  reduced) 
ad  sizes  bought  in  the  regular  lines  by 
columns  way.  And  our  cost  analyses 
show  that  these  additional  costs  per  unit 
can  run  as  high  as  30%  or  more. 

“The  AAAA  cannot  agree  with  the 
working  committee’s  report  that  inex¬ 
perience  with  SAUs  on  the  part  of  our 
space  buyers  or  misunderstanding  on  the 
part  of  our  agency  cost  analysts  is  the 
cause  of  our  concern  with  this  cost  in¬ 
crease  problem.  Neither  total  under¬ 
standing  and  experience  with  SAUs  at 
agencies  nor  the  universal  adoption  of  the 
ANPA  recommended  page  width  will  end 
this  present  cost  increase  situation. 

“As  noted  earlier,  the  AAAA  would 
like  to  work  with  newspapers  to  find  a 
more  equitable  way  of  pricing  that  will  be 
seen  as: 

(a)  fair  to  the  newspaper  where  it  is 
giving  more  space  to  an  SAU  unit  than  to 
its  corresponding  ‘line-by-column’  unit; 

(b)  and  economical  as  possible  to  the 
advertiser  and  media  planner  concerned 
with  budget  and  cost  efficiency. 

“We  note  the  working  committee's 
suggestion  that  nine  column  newspapers 
charge  4'/2  columns  for  SAUs  #1 1, 12, 13, 
and  14  which  are  one-half  page  in  width. 
Similarly,  we  note  the  ANPA  suggestion 
that  71/2  columns  be  charged  for  units  #4, 
5,  and  6.  This  approach  is  constructive  as 
an  interim  solution  to  our  pricing  con¬ 
cerns  and  useful  only  until  we  find  a  more 
equitable  means  of  pricing.  We  note  the 
frequently  used  unit  #7  and  units  #8,  9, 
and  10  are  not  accommodated  in  the 
above  ‘additional  one-half  column’  sug¬ 
gestion.  thereby  leaving  the  sometimes 
high  percent  cost  increase  for  these  units 
uncovered  even  in  this  interim  period. 

“While  the  ANPA  working  committee 
and  the  4As  are  exploring  solutions  to  the 
4A  pricing  concerns,  agencies  want  to 
retain  the  option  of  buying  columns  and 
lines  as  well  as  SAUs.  This,  however, 
does  not  preclude  the  4A  endorsement  of 
the  newspaper  industry  goal  of  a  common 
format. 


17 


Attorney  General 
voids  ban  on 
Mich,  liquor  ads 

The  state  attorney  general  in  Michigan 
has  ruled  that  the  state’s  ban  on  advertis¬ 
ing  both  prices  and  brands  of  alcoholic 
beverages  is  an  unconstitutional  ban  on 
commercial  free  speech. 

The  ruling  has  the  effect  of  law  unless  it 
is  challenged  in  court. 

The-ruling  will  not  likely  bring  substan¬ 
tial  amounts  of  new  linage  to  newspapers 
in  the  state  because  retailers  can  only 
discount  beer  and  wine,  and  then  only  to 
dealer  cost.  Liquor  prices  are  fixed  by  the 
state,  therefore,  a  retailer  could  advertise 
a  brand,  but  every  retailer  in  the  state 
must  by  law  sell  that  brand  at  the  state- 
fixed  price. 

However,  newspapers  may  benefit 
from  nationally-placed  brand  awareness 
campaigns. 

Elsewhere  in  the  nation,  a  federal  judge 
in  Oklahoma  lifted  that  state’s  ban  on  all 
alcoholic  beverage  ads,  opening  the  door 
for  newspapers  to  begin  running  such 
advertising. 

And  the  owner  of  a  Westerly,  Rhode 
Island,  retail  liquor  store  has  filed  suit  in 
Superior  Court  challenging  the  constitu¬ 
tionality  of  that  state’s  law  banning  news¬ 
paper  advertisements  carrying  prices. 

JWT  to  write-off 
false  entries 

JWT  Group,  Inc.  stated  that  an  inves¬ 
tigation  has  shown  that  the  revenues  of 
the  television  program  syndication  unit  of 
its  J.  Walter  Thompson  USA  subsidiary 
were  falsely  inflated  through  fictitious 
accounting  entries  into  a  computer  oper¬ 
ated  by  the  unit. 

Don  Johnston,  chairman  of  the  board 
and  chief  executive  officer  of  the  JWT 
Group,  stressed  that  the  investigation  has 
not  revealed  any  improper  billiiigs  to 
clients. 

Unless  further  investigation  indicates 
otherwise,  JWT  Group  expects  to  take  a 
pre-tax  write-off  of  approximately 
$18,000,000,  which  is  the  estimated 
aggregate  amount  of  the  fictitious  activity 
over  a  four-year  period.  Of  this  amount, 
an  estimated  after  tax  charge  of 
$6,500,000  will  be  made  against  consoli¬ 
dated  income  for  the  year  1981.  The  ba¬ 
lance,  approximately  $2,500,000  after  re¬ 
lated  tax  effect,  will  be  allocated  among 
the  years  1978  through  1980.  JWT  Group 
will  issue  its  financial  statements  for  1981 
and  its  restated  financial  statements  for 
the  prior  years  as  soon  as  practicable  af¬ 
ter  completion  of  the  investigation. 

Trading  of  JWT  stock  was  halted  on  the 
New  York  Stock  Exchange  Tuesday  after 
the  findings  of  the  investigation  were 
made  public. 

18 
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New  York  News  sets  all-time  linage  record 

It’s  not  the  sort  of  news  you’d  expect  from  a  financially  troubled  daily 
newspaper,  but  the  New  York  Daily  News  reports  that  on  February  1 1 , 
1982,  the  paper  published  more  advertising  linage  than  in  any  other  daily 
issue  in  its  history. 

The  record  was  set  with  a  total  of  31 1,000  ad  lines,  up  70,000  than  the 
News’  editions  of  February  11,  1981.  Much  of  the  linage  came  from  re¬ 
tailers  advertising  pre-Washington’s  Birthday  sales. 

Meantime,  the  News  reports  that  the  linage  record  “comes  on  the 
heels  of  the  biggest  circulation  gains  since  1%3.’’  According  to  the 
News,  its  morning  circulation  in  January  was  up  163,000,  bringing  aver¬ 
age  total  daily  circulation  up  to  1,545,000.  Sunday  circulation  is  up 
142,000,  bring  the  News  total  circulation  for  its  Sunday  product  to 
2,055,000,  according  to  the  News. 

Cabie  homes  targeted  in  couponing  effort 

Cable  Coupon  Network,  an  Atlanta-based  firm  which  ties  cents-off 
couponing  to  Cable  television,  has  announced  a  new  venture  in  which 
coupons  will  be  mailed  to  cable  subscribers  in  their  monthly  cable  billing 
statements. 

Currently  in  test,  “CableCash” 
is  a  booklet  of  cents-off  coupons 
which  will  be  mailed  first  class  to 
subscribers  of  more  than  100  cable 
franchises,  representing  more  than 
a  million  cable  households  nation¬ 
wide.  The  booklet  is  a  32-page, 
checkbook  style  insert  which  its 
developers  claim  eliminates 
coupon  clutter. 

The  March  CableCash  contains  coupons  from  clients  such  as  Bristol- 
Myers,  Warner-Lambert,  Lever  Brothers,  Coca-Cola,  Kelloggs,  Union 
Carbide,  Montgomery  Ward,  Spencer  Gifts,  Warner  Communications 
Elektra/Asylum  Records  and  Home  Video  Magazine.  By  February,  1983, 
Cable  Coupon  Network  plans  to  be  selling  a  circultion  of  16  million,  ab¬ 
out  a  35%  penetration  of  the  total  U.S.  television  market. 

Kodak  to  spend  heaviiy  on  disc  camera  ads 

The  Eastman  Kodak  Company  will  support  the  introduction  of  its  new 
disc  format  cameras  and  film  with  the  largest  advertising  campaign  in  its 
101 -year  history. 

The  new  photographic  system  will  be  advertised  in  an  extensive  televi¬ 
sion  schedule  supported  by  four-color,  two-page  spreads  in  magazines 
and  four-color,  single-page  ads  in  Sunday  newspaper  supplements. 

Kodak  has  also  announced  that,  for  the  first  time,  it  will  make  its 
cooperative  advertising  programs  available  to  audited  free  circulation 
newspapers  and  shoppers  without  prior  approval. 

A  spokesman  for  the  National  Association  of  Advertising  Publishers 
said  “the  new  arrangements  reflect  the  recognition  that  free  papers  are 
frequently  the  outlet  of  choice  for  manufacturers  and  retailers,  because  of 
the  free  distribution,  saturation  coverage,  and  high  documented  read¬ 
ership.” 

Former  ANR  execs  open  competing  firm 

American  Newspaper  Representatives,  the  sales  arm  of  the  National 
Newspaper  Association,  recently  lost  two  long-standing  employees  to  the 
entrepreneurial  instinct. 

C.  Randall  Choate,  who  had  been  with  ANR  for  a  quarter-  century, 
left  his  post  as  research  vicepresident  to  team  up  with  Judith  Sandwin, 
who  was  an  account  executive  for  ANR,  to  start  a  new  firm,  called 
Newspaper  Advertising  Specialists. 

The  Detroit-based  firm  would  not  comment  on  its  plans,  but  ANR  is 
reportedly  worried  over  prospects  of  losing  accounts  to  the  new  firm, 
and  NAS  is  reportedly  undercutting  ANR’s  commission. 

-  GLOEDE 
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Six  million  reprints  from  us  can  mean 
a  new  generation  of  readers  for  you. 


At  International  Paper  Company,  we  recognize  that  the  more  readers  you  have  in  the 
future,  the  more  paper  we’ll  be  selling  you. 

So  to  help  you,  our  partners  in  publishing,  and  ourselves,  we’re  trying  to  build 
more  readers  of  books,  magazines  and  newspapers  for  us  both. 

A  year  and  a  half  ago,  we  began  sponsoring  a  series  of  advertisements  to  help 
young  people  read  better,  write  better  and  communicate  better.  So  far,  we’ve  been 
getting  up  to  1,000  letters  a  day  requesting  reprints,  and  have  sent  out  over  six  million. 

We  think  this  is  good  news,  for  you  and  for  us.  We  hope  it  presages  a  healthy 
new  generation  of  readers.  And  we  hope  you  agree  that  the  effort  is  worthwhile. 

For  your  reprints  of  the  series,  write:  “Power  of  the  Printed  Word”  International 
Paper  Company,  Efept.  P 1 ,  P.O.  Box  954,  Madison  Square  Station,  New  York  10010. 

©INTERNATIONAL  PAPER  COMPANY 

We  believe  in  the  power  of  the  printed  word.  Intenwnonal  (^Company 


One  cf  a  series:  sve’re  reachingoutto  youngpeopJe 
/rom  15  to  30  with  articles  lifce  this  in  leading 
mogo^tnes  and  veuspapers. 


Ad  scene 


By  Dan  Lionel 


N.Y.  Post  refutes  'downscale’  reader  Image 


“Rupert,  you  don’t  understand — your 
readers  are  our  shoplifters,”  is  the  taste¬ 
less  quip  a  department  store  executive  is 
reputed,  in  a  January  25,  gloom  and  doom 
Newsweek  article,  to  have  made  to  New 
York  Post  publisher  Rupert  Murdoch. 

The  article,  which  speculated  upon  the 
possible  beneficiaries  in  the  event  of  the 
demise  of  the  New  York  News,  said  most 
likely  the  New  York  Times  and  Long  Is¬ 
land  (N.Y.)  Newsday  would  capture 
most  of  the  News’  advertising.  “The 
Post,”  the  article  noted,  “which  has  run 
in  the  red  since  Australian  press  lord 
Rupert  Murdoch  bought  it  in  1976,  would 
also  gain  readers;  indeed  most  analysts 
expect  its  circulation  to  explode.  But  that 
wouldn’t  necessarily  be  a  good  thing, 
since  the  Post  couldn’t  pick  up  enough 
new  advertising  to  offset  the  cost  of  the 
paper,  printing  and  distribution.” 

An  informal  E&P  survey  of  a  number 
of  major  stores  and  retail  oriented  adver¬ 
tising  agencies  failed  to  support  either 
Newsweek’s  pessimistic  view  of  the 
News’  chances  for  survival  or  the  Post’s 
inability,  ultimately,  to  make  inroads  in 
major  retail  store  advertising. 

Post  advertising  director,  Peter  M. 
Anderson,  said  the  wisecrack  quoted  in 


the  Newsweek  article,  if  it  actually  was 
spoken  by  a  store  executive,  was  just 
that — a  wisecrack.  “It  so  happens,”  he 
said,  “just  the  other  day,  after  the  News¬ 
week  article  appeared,  Abraham  & 
Straus,  one  of  the  N.Y.  metro  area’s  top 
stores,  made  a  major  advertising  commit¬ 
ment  to  the  Post.” 

Anderson  noted  that  the  speculation 
regarding  the  future  of  the  News  was  less 
a  factor  in  growing  interest  in  the  paper  by 
retailers  than  the  remarkable  growth  pat¬ 
tern  in  the  Post’s  circulation,  which  has 
risen  from  654,3  IS'in  the  spring  of  1980  to 
920,895  for  the  3  months  ending  Decem¬ 
ber  31,  1981  (Publisher’s  Interim  State¬ 
ment). 

While  the  Post’s  garish  headlines  and 
‘sensational’  presentation  of  the  news 
contribute  to  the  impression  of  poor  de¬ 
mographics,  Anderson  furnished  an  up¬ 
dated  New  York  Scarborough  Report 
that  shows  the  paper’s  readership  to  be 
well  above  the  New  York  ADI-average. 
For  example,  compared  with  the  ADI 
base  index  of  100, 24%  of  the  Post’s  read¬ 
ers  are  college  graduates  (Index  126); 
37%  live  in  households  with  $25,000  or 
more  income  (Index  1 12)  and  26%  are  in 
professional  or  managerial  occupations 
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You  can  call  it  textured  vegetable  protein, 
or  you  can  call  it ‘T’  vegetable  protein, 
or  you  can  call  it  textured  protein, 
or  you  can  call  it  textured  vegetdble  ‘P’, 
but  don't  call  it  TVP  without  the  ®. 


Just  a  friendly  reminder  that  while  there  are  many 
textured  vegetable  proteins,  there  is  only  one  TVP® 
brand.  Thank  you  for  not  using  our  trademark  as  a 
generic  term  or  an  abbreviation. 
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(Index  125).  While  the  Scarborough  re¬ 
port  is  based  on  fieldwork  conducted  in 
the  spring  of  1980  when  the  circulation  was 
654,318,  the  above  figures  are  weighted 
29.9%  to  reflect  the  increase  in  circula¬ 
tion  at  the  time  the  report  was  printed  in 
the  fall  of  1981,  when  the  circulation  hit 
850,000.  Anderson  said  a  new  Scarbor¬ 
ough  report  is  due  within  a  month. 

In  its  presentation  to  the  stores,  the 
Post  claims  to  have  picked  up  more  new 
readers  in  the  past  2  years  than  any  paper 
in  America.  Based  on  its  audit,  when  the 
circulation  was  at  850,000  it  noted  its  total 
readership  was  2,127,115  of  which 
492,000  was  new.  The  presentation 
states,  “New  Post  readers  are  young, 
middle  class  residents  who  prefer  the 
bright,  interesting  and  easy  to  read  style 
of  the  Post.  And  now  that  the  Post  is 
published  all  day,  they  can  pick  it  up  at 
any  time,  and  at  5,000  new  locations.” 

Industry  sources  noting  the  recent 
comment  by  Jerry  Tillis,  VP  advertising 
for  the  Philadelphia  (Pa.)  Inquirer,  that 
the  folding  of  the  Bulletin  doesn’t  mean 
that  the  Inquirer  would  “  have  a  free  ride  ” 
in  gaining  the  former  paper’s  linage  and 
readers,  say  the  Post  is  wise  to  continue 
selling  itself  on  its  own  merits. 

Assistant  manager 
named  by  ONAB 

Yost  Burlingame,  who  had  been  an 
advertising  salesman  for  the  Enid  (Okla.) 
News  and  Eagle,  has  become  assistant 
manager  of  the  Oklahoma  Newspaper 
Advertising  Bureau  to  succeed  Matt 
Stratton  who  resigned  to  become  assis¬ 
tant  public  relations  manager  of  an  Okla¬ 
homa  City  hospital. 

ARF  elects 
new  officers 

Four  new  officers  began  their  term  at 
the  Advertising  Research  Foundation 
(ARF)  last  month,  heading  the  28- 
member  board  of  directors. 

Dr.  Theodore  F.  Dunn,  senior 
vicepresident  and  director  of  research 
services  at  Benton  &  Bowles,  Inc. 
(B&B),  is  ARF’s  new  chairman  for  1982. 
Dunn  has  been  with  B&B  for  12  years  and 
is  responsible  for  the  agency’s  consumer, 
market  and  advertising  research.  He  also 
serves  on  the  B&B  board  of  directors. 

Vicechairman  of  the  ARF  board  of 
directors  is  Paul  H.  Chook,  corporate 
vicepresident  and  director  of  research  for 
the  Ziff  Corporation. 

Another  Benton  &  Bowles  official, 
Robert  F.  Lyman,  is  ARF’s  treasurer  for 
1982.  Lyman  is  group  executive,  senior 
vicepresident  for  finance  and  a  member 
of  B&B’s  board  of  directors. 

ARF  secretary  Gale  D;  Metzger  is  co¬ 
founder  and  president  of  Statistical  Re¬ 
search,  Inc. 
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If  you  don’t  try  the 
VEC  NIE  Program, 
you’ll  never  know  how  good  an 
NIE  Program  can  be 


TRY  THE  BEST  NIE  PROGRAM  FREE! 

More  than  300  newspapers  throughout  the  U.S.  and  Canada  have 
found  VEC  to  be  their  best  professional  approach  to  Newspaper  in 
Education. 


Ever  wonder  why? 

Here’s  your  chance  to  find  out  through  an  unusual  free  trial  offer. 
We're  so  convinced  that  the  Program  can  work  for  you  that  we’d  like 
you  to  try  it  at  our  expense  for  eight  weeks.  We  ll  do  all  the  work  in 
setting  it  up  and  we  II  provide  you  with  an  evaluation  of  the  Program, 
in  your  teachers  own  words,  at  the  end  of  the  trial  period.  All  with  no 
cost  or  obligation  of  any  kind  to  you! 


Wouldn  t  it  be  foolish  not  to  find  out  now  what  300  n^ewspapers 
already  know?  ^ 


vec.  me 


THE  NIE  PROFESSIONALS 

P.O.  Box  52,  Dopl.  FP  M.idison,  Wl  53701 


vec,  me.  ^ 

THE  NIE  PROFESSIONALS 

P.O.  Box  52,  Dept.  EP  Madison,  Wl  53701 

YES,  I  would  like  more  informa¬ 
tion  on  how  I  can  have  a 
customized  trial  of  the  VEC  NIE 
Program  in  my  community  at 
absolutely  no  cost  or  obligation 
to  me.  Please  have  a  VEC  NIE 
expert  contact  me. 

Name _ 

Title _ 

Newspaper _ 

Newspaper 

Address - 


Phone 


Y&R  Study  of  the  South  shows 
light  newspaper  readership 


A  study  of  the  South  conducted  by 
Young  &  Rubicam  reveals  that  although 
education  and  income  levels  of  south¬ 
erners  have  risen  substantially  in  the  past 
20  years,  southerners  ,  as  a  group,  are 
lighter  newspaper  readers  than  their 
counterparts  elsewhere  in  the  country. 

The  South,  according  to  Y&R,  has 
been  growing  more  and  more  indisting¬ 
uishable  from  other  sections  of  the  coun¬ 
try  in  recent  years.  It  is  currently  in  its 
final  stages  of  “maturity,”  but  some  of 
the  old  South  remains,  according  to 
Y&R. 

“The  term  ‘New  South’  is  to  a  certain 
degree  a  misnomer,”  says  the  study,  “for 
this  is  not  entirely  true  for  the  whole  re¬ 
gion.  It  is  true  that  much  of  the  South, 
that  is,  particular  states  including  Texas, 
Florida,  North  and  South  Carolina,  Geor¬ 
gia  and  Virginia,  have  experienced  an  un¬ 
precedented  surge  in  development,  both 
economic  and  social.  The  remaining 
states  (i.e.,  Mississippi,  Louisiana,  Ala¬ 
bama,  Tennessee  and  Kentucky)  with 
remnants  of  the  old,  agricultural,  rural 
South  intact,  have  caused  the  South  to  lag 
behind. 

“Southerners  retain  certain  distinc¬ 
tions  besides  their  accents  —  as  a  group, 
they  are  poorer,  less  educated,  less  cul¬ 
turally  mixed,  less  unionized,  more  con¬ 
servative,  mote  patriotic,  and  more  reli¬ 
gious  than  other  Americans.” 

Many  of  these  differences  are  borne 
out  in  Y&R’s  analysis  of  southerners’ 
media  habits. 

The  study  states,  “Regardless  of 
southerners’  advances  in  both  education 
and  income  levels  in  the  past  two  de¬ 
cades,  they  read  fewer  newspapers  than 
people  elsewhere.  According  to  Sim¬ 
mons,  southerners  as  a  group  are  medium 
to  light  readers.  Approximately  50%  of 
the  population  falls  within  the  light  reader 
tercile.” 


Southerners  are  also  slightly  below 
average  Sunday  and  weekend  newspaper 
readers,  according  to  the  study. 

The  Y&R  market  profile  points  out  that 
despite  the  lower  readership  levels, 
southern  dailies  in  general  are  prosper¬ 
ing.  It  notes  that  while  daily  newspaper 
circulation  nationwide  has  increased  only 
.8%  since  1970,  the  circulation  of  south¬ 
ern  dailies  has  risen  almost  6%  over  the 
same  period. 

The  study  reasons,  “This  boost  in  cir¬ 
culation  can  be  attributed  to  both  the  in¬ 
crease  in  population  and  the  recent  south¬ 
ern  urban  migration  trend.  As  the  popula¬ 
tion  of  the  southern  metros  continues  to 
grow,  so  will  the  papers  that  serve  them, 
both  in  circulation  and  ad  linage.  Today, 
southern  daily  classified  advertising  sec¬ 
tions  are  among  the  largest  and  best  read 
in  the  country.  If  trends  in  population  and 
migration  continue,  the  extinction  of  yet 
more  northern  papers  is  inevitable  and 
the  development  of  new  southern  papers 
more  probable.” 

Journalism  in  southern  dailies  has  im¬ 
proved  as  circulation  has  grown,  accord¬ 
ing  to  Y&R.  “Partly  as  a  response  to 
advertisers’  demands,  southern  dailies 
have  begun  to  cover  national  and  interna¬ 
tional  news  more  seriously.  More  money 
and  staff  is  being  committed  to  investiga¬ 
tive  reporting  and  increases  in  talent 
salaries  have  helped  to  halt  the  traditional 
northward  migration  of  talent.” 

Conversely,  southerners  are  heavy 
viewers  of  television  during  all  dayparts, 
especially  daytime,  according  to  Y&R. 
Southern  television  households  account 
for  32%  of  total  U.S.  television  house¬ 
holds,  and  35  of  the  top  100  Nielsen  mar¬ 
kets  are  in  the  southern  region.  They  cov¬ 
er  roughly  72%  of  the  total  southern  tv 
households,  while,  in  the  northeast,  the 
top  100  Nielsen  markets  cover  roughly 
95%  of  total  northeastern  tv  households. 


Herald  Examiner 
names  ad  director 

Robert  N.  Schoenbacher  has  been 
named  advertising  manager  of  the  Los 
Angeles  Herald  Examiner,  overseeing  re¬ 
tail  and  national  ad  departments. 

Schoenbacher  comes  to  the  Herald  Ex¬ 
aminer  with  19  years  of  newspaper  ex¬ 
perience,  most  recently  as  retail  and  de¬ 
partment  store  manager  of  the  New  York 
Post.  He  also  worked  for  Capital  News¬ 
papers  in  Albany,  N.Y. 

He  is  a  graduate  of  New  Y ork  U ni  versi- 
ty  School  of  Business. 


Robert  N.  Schoenbacher 


Grand  Union 
teams  with  JWT 

The  Grand  Union  Company,  the  na¬ 
tion’s  eighth  largest  food  chain, 
announced  that  it  has  named  J.  Walter 
Thompson  Company,  New  York,  as  its 
central  advertising  agency. 

The  selection  of  the  agency  follows  a 
recent  announcement  by  Grand  Union 
that  it  plans  to  spend  $300  million  over  the 
next  three  years  to  construct  some  60  new 
food  markets  as  well  as  renovate  another 
250  existing  supermarkets  into  its  special¬ 
ty  food  markets. 

Regional  advertising  agencies  current¬ 
ly  under  contract  to  Grand  Union  will 
continue  to  perform  advertising  functions 
for  the  company. 

Grand  Union  currently  operates  750 
food  stores  in  17  states,  Puerto  Rico  and 
the  U.S.  Virgin  Islands  under  the  Grand 
Union,  Big  Star  and  Weingarten  trade 
names.  Sales  last  year  were  in  excess  of 
$4.1  billion. 

Washington  Post 
promotes  Arcaro 

Joseph  V.  Arcaro  has  been  promoted 
to  the  newly-created  position  of  assistant 
vicepresident/advertising  for  the 
Washington  Post.  The  announcement 
was  made  by  Robert  M.  McCormick, 
vicepresident/advertising. 

Most  recently,  Arcaro  had  been  direc¬ 
tor  of  display  advertising.  He  joined  the 
Post  as  a  member  of  the  retail  advertising 
staff  in  1950.  In  1%2  he  was  promoted  to 
assistant  retail  advertising  manager.  In 
1969,  he  was  named  retail  advertising 
manager,  a  position  he  held  until  1979. 

Arcaro  is  a  member  of  the  board  of 
directors  of  the  American  Advertising 
Federation  and  is  also  past  chairman  and 
governor  of  the  Federation’s  Second  Dis¬ 
trict.  He  is  past  president  of  the  Advertis¬ 
ing  Club  of  metropolitan  Washington  af¬ 
ter  having  served  on  the  board  of  direc¬ 
tors  for  12  years. 

Arcaro  was  awarded  the  American 
Advertising  Federation  Silver  Medal  for 
1981. 

Landon  signs 
Tennessee  daily 

Landon  Associates,  Inc.,  the  nation’s 
largest  newspaper  sales  and  marketing 
company,  has  been  appointed  national 
advertising  sales  representative  for  the 
Elizahethton  (Tenn.)  Star,  according  to 
Frank  Robinson,  president  of  the  news¬ 
paper  company. 

In  1981,  Landon  grew  to  represent 
newspapers  from  40  states  with  a  com¬ 
bined  daily  circulation  of  more  than  8  mil¬ 
lion. 
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INPA’S  NEWSPAPER  IMAGE  SEMINAR 
will  show  you  how  a  finely  tuned  image 
sells  advertising  and  attracts  subscribers 


Discover  the  tremendous  impact 
your  newspaper's  image  has 
on  readers  &  advertisers 

You  are  invited  to  participate  in  INPA's  Newspaper  Image 
Seminar,  April  4-7,  1982  at  the  Hyatt  Regency  in  New  Or¬ 
leans,  Louisiana. 

During  this  2y2-day  seminar,  the  sometimes  vague  concept 
of  “image"  will  be  given  a  clear  and  unmistakable  meaning 
that  can  be  easily  translated  into  effective,  practical  promo¬ 
tion. 

You'll  examine  the  latest  tools  and  strategies  for  creating  a 
newspaper  image  that  will  attract  and  retain  readers  and  ad¬ 
vertisers. 

Timely  and  fast«paced  program! 

You'll  discover  how  to; 

•  Identify  your  newspaper's  present  image 

•  Identify  a  desired  image 

•  Build  that  new  image 

•  And  get  the  most  out  of  your  new  image 


Now  more  than  ever! 

With  a  tight  economy,  newspapers  need  more  than  just  con¬ 
ventional  ideas  to  boost  circulation  and  advertising. 

They  need  to  know  how  they  are  perceived  by  their  advertis¬ 
ers  and  readers  and  how  to  project  the  best  possible  image. 
They  need  to  know  how  to  create  this  image  through  advertis¬ 
ing,  in-paper  promotion  and  public  service  projects.  And  they 
need  to  know  how  to  get  the  most  mileage  out  of  their  new 
image. 

That's  what  this  seminar  is  all  about.  You'll  come  away  with  a 
wide  variety  of  ideas  and  you'll  be  surprised  at  how  fast  you 
get  results. 

Active  participant  involvement! 

Limited  attendance  of  30  encourages  interaction  and  strong 
participant  involvement.  Small  group  discussions  give  every¬ 
one  a  chance  to  benefit  from  the  collective  group  experience. 

Reasonably  priced 

...  at  just  $300  per  participant,  this  seminar  offers  outstand¬ 
ing  in-service  training  to  anyone  involved  in  developing  a 
clear  and  practical  newspaper  image. 


Limited  to  30  participants! 

Return  your  registration 
form  or  call  (703)  620-9560 
today! 


■npa 


Newspaper  Image  Seminar 
Registration  Form 

Yes! 

I  would  like  my  newspaper  to  benefit  from  INPA’s  Newspaper  Image 
Seminar,  April  4-7, 1982,  at  the  Hyatt  Regency  in  New  Orleans,  Louisiana. 

Enclosed  is  a  check  for _ to  cover _ registrations  at  $300 

each. 

I  understand  that  my  paper  may  substitute  enrollments  without  penaity 
but  that  a  $50  fee  wiii  be  charged  for  cancellations  after  March  22. 

Name/Position - 

Newspaper - — 

Address - - — — 

City/State/Zip - 

Return  to:  intemationai  Newspaper  Promotion  Association, 

11600  Sunrise  Valley  Drive, 

Reston,  Virginia  22091.  Phone:  703/620-9560. 


GET  YOUR  SUa  OF 
IfE  DIG  ORANGE 
WnHOZARK'5 
JUICY«. 

suNsinr 

iare:.*io9. 


Ad  Federation  challenges 
Idaho  rule  on  utility  ads 


By  Frank  King 

The  Idaho  Advertising  Federation  has 
charged  that  the  Idaho  Public  Utility 
Commission  is  violating  principles  of  free 
speech.  Perry  Swisher,  PUC  president 
and  former  newspaperman,  vehemently 
disagrees. 

He  said,  “As  a  newsman  who  spent  41 
years  in  the  business,  I  resent  any  im¬ 
plication  that  I  am  against  the  First 
Amendment.  Free  speech  isn’t  the  issue 
here.  What  is  at  jssue  is  who  pays  for 
certain  types  of  advertising  —  the  con¬ 
sumers  or  the  public  utility?” 

The  issue  being  debated  is  an  Idaho 
PUC  rule  prohibiting  electric  utilities 
from  charging  customers  for  promotional 
advertising.  An  eight-page  statement  pro¬ 


conservation  or  informational  issues  to 
be  passed  on  to  customers. 

Swisher  said,  “If  one  of  the  power 
companies  wanted  to  take  out  a  double¬ 
truck  ad  saying  how  great  the  Reagan 
economic  policy  is,  they  would  have  ev¬ 
ery  right  to  do  so.  But  they  shouldn’t  be 
allowed  to  pass  on  the  cost  of  that  adver¬ 
tisement  to  their  customers.” 

Swisher  said  the  rule  does  not  infringe 
on  the  utility’s  right  to  advertise,  that  it 
only  says  those  costs  cannot  be  borne  by 
customers. 

The  advertising  federation  maintains 
that  utility  officials  are  inhibited  from  ex¬ 
pressing  themselves  if  they  know  share¬ 
holders,  rather  than  customers,  must  pick 
up  the  bill. 


Ozark  launches 
regional  ad  campaign 

Ozark  Air  Lines  has  launched  a  new 
multi-media  advertising  campaign  in  all 
its  regional  markets  aimed  at  both  vaca¬ 
tion  and  business  travelers. 

A  thirty-second  television  commercial, 
produced  by  D’Arcy-MacManus  & 
Masius,  St.  Louis,  will  begin  offering 
winter-vacation  travelers  special  low- 
price-to- Florida  fares  with  the  theme  line 
“Get  Your  Slice  of  the  Big  Orange,”  and 
will  be  supported  by  radio,  newspaper 
insertions  and  outdoor  posters.  Ozark 
now  flies  to  six  Florida  destinations.  Ft. 
Lauderdale,  Miami,  Orlando,  Tampa-St. 
Petersburg,  Sarasota-Bradenton  and  Ft. 
Myers,  from  its  major  origination  cities. 

Two  retail  chains 
announce  closing 

Two  regional  retail  chains,  one  a  dis¬ 
count  merchandiser  and  the  other  a  de¬ 
partment  store,  recently  announced  their 
intentions  to  shut  down  operations  due  to 
declining  sales  and  earnings. 

Two  Guys,  a  property  of  Vornado  Inc., 
will  close  its  12  remaining  stores  in  New 
Jersey,  Pennsylvania  and  Maryland.  Last 
fall,  the  firm  closed  37  stores  in  the  north¬ 
east  in  an  attempt  to  regain  profitability. 

Halle’s,  a  department  store  chain  with 
stores  in  Ohio  and  Pennsylvania, 
announced  its  intention  to  close  all  16  of 
its  retail  outlets.  The  chain,  which  last 
year  was  acquired  by  an  Columbus-based 
investment  firm  from  Marshall  Field  & 
Company,  cited  continuing  losses  as  the 
reason  for  its  demise. 

Both  retailers  were  regular  newspaper 
advertisers. 
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testing  the  PUC  rule  has  been  presented 
to  a  special  legislative  committee  by  the 
150-member  federation. 

The  legislative  committee  has  been 
formed  by  the  Republican-controlled 
legislature  to  study  PUC  powers.  Swisher 
is  a  Democrat,  as  is  Gov.  John  Evans  who 
appointed  him. 

The  federation,  representing  advertis¬ 
ers  as  well  as  media  and  retail  representa¬ 
tives,  hopes  to  change  the  PUC  rule,  be¬ 
cause  it  believes  utilities  should  be 
allowed  to  pass  on  advertising  costs  to 
customers. 

The  PUC  rule  stipulates  that  utilities 
cannot  charge  customers  for  promoting 
the  utility’s  services  or  political  views. 
The  rule  allows  the  cost  of  advertising 


Sending  the  home  team  to  Super  Bowl 
XVI  meant  a  lot  to  San  Francisco  49er 
fans  —  and  San  Francisco  advertisers. 

The  Super  Bowl  meant  extra  business 
for  the  San  Francisco  Newspaper  Agen¬ 
cy,  which  handles  all  non-editorial  func¬ 
tions  for  the  San  Francisco  Chronicle  and 
the  San  Francisco  Examiner.  All  totaled, 
49er  frenzy  brought  nearly  80,000  addi¬ 
tional  lines  of  national,  retail  and  classi¬ 
fied  advertising  to  the  newspapers. 

While  the  fans  filled  up  a  full  page  of 
well-wishing  classified  announcements  in 
the  Super  Bowl  Sunday  edition  of  the  San 
Francisco  Sunday  Examiner  &  Chronicle 
January  24,  retail  and  national  advertisers 
bought  nearly  34,000  lines  of  ad  space  in 
the  newspapers’  56-page  Super  Bowl  Ex- 
xtra  tabloid. 

The  Exxtra  section,  a  souvenir  prog¬ 
ram  prepared  by  the  Examiner’s  sports 
department,  was  a  sequel  to  the  49er  Eev- 
er  tab  which  ran  Sunday,  December  27, 


The  statement  reads  “  .  .  .it  creates  a 
conflict  for  management  between  satis¬ 
fying  shareholders  and  investors  and 
speaking  out  on  matters  of  public  in¬ 
terest.  The  conflict  will  undoubtedly  tend 
to  restrict  the  company’s  freedom  of  ex¬ 
pression.” 

Idaho  Power  Co.  said  several  utility 
employees  were  members  of  the  federa¬ 
tion,  but  they  did  not  request  the  state¬ 
ment  to  be  written. 

Swisher  was  bureau  manager  for  the 
Salt  Lake  Tribune  in  eastern  Idaho  for 
several  years;  editor  of  the  Intermountain 
Weekly,  a  political  newspaper;  and  night 
managing  editor  of  the  Lewiston  (Idaho) 
Tribune 


with  nearly  20,000  lines  of  retail  and 
national  ads. 

The  Want  Ad  Supermarket®  —  the 
classified  section  of  the  papers  —  re¬ 
ceived  extensive  local  radio  and  televi¬ 
sion  publicity  over  its  special  49er  Greet¬ 
ing  Page.  Altogether  343  ads  lauding  the 
playoff  performances  of  49er  favorites 
and  wishing  the  heroes  luck  in  Pontiac, 
were  placed  for  a  total  of  nearly  2,000 
lines. 

Victory  Monday,  January  25,  brought 
the  49ers  home  for  a  civic  celebration  and 
parade  which  attracted  half  a  million 
spectators.  Street  copies  of  the  morning 
Chronicle  (which  included  an  overrun  of 
115,000  newspapers)  and  copies  of  the 
afternoon  Examiner  (including  their 
overrun  of  105,000)  were  sold  out,  bring¬ 
ing  that  Monday’s  combined  circulation 
to  898,600  —  233,600  copies  more  than 
the  average  daily  circulation. 
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Super  Sunday  nets  80,000  lines 
for  San  Francisco  newspapers 


L. 


^^How  tou<?h  is 
it  to  get  oil  out 
of  the  ground? 


soda  through  a 
sponge?’ 

—  Bob  Hope 


Geologists  say  more  than  50% 
of  all  the  oil  ever  discovered 
in  the  United  States  is  still 
trapped  underground  in  the 
pores  of  rocks.  Now  Texaco's 
using  enhanced  recovery 
techniques  to  force  more  of 
that  oil  out  to  meet  your 
future  energy  needs. 


The  usual  pumping  methods 
just  can’t  tap  all  of  the  oil  here  in  the 
U.S.  That’s  because  so  much  is 
locked  away  iri  the  ground  like  water 
in  a  sponge,  except  the  “sponge” 
is  often  solid  rock.  With  enhanced 
recoveiy  techniques  like  steam¬ 
flooding  and  carbon  dioxide  flooding. 
Texaco’s  now  recovering  some  of 


that  oil.  In  the  years  ahead,  we’ll  be 
trying  even  more  advanced  tech¬ 
niques  to  recover  more  of  the 
energy  you  need,  and  to  recover 
more  of  it  here  at  home. 


[TEXACO 


You  can  trust  the  Star 
at  home  and  in  your  car. 


* 


SUNMy  IS  DIFFERI 


“In  this  world  of  mass- 
produced  goods,  it’s  nice 
to  find  something  that  dis¬ 
plays  individual  care  and 
workmanship.  And  that 
applies  to  magazines,  too. 


That’s  why  we  edit  our 
own  Sunday  supplement 
instead  of  using  a  syndi¬ 
cate.  We  can  print  stories 
like  this  one  on  the  restqra 
tion  of  the  OhioTheatre  in 
Downtown  Columbus. 

“It  shows  the  kind  of 
personalized  reportir^ 


seemed.  10  become  ofnccs  for  (be  Stale  of 
Ohm  A  temporary  committee  estabitshed 
by  the  ColuAbus  chapter  of  the  American 
Theatre  Organ  Society,  however,  appealed 
to  puMk  seniimeni  and  obtained  a  stay  of 
eaecutton. 

That  committee  grew  into  the 
Temporary  Cumsuttee  for  Conimued  Use 
of  the  Ohm  Theatre  and.  with  help  from 
the  architectural  firm  Karlbergcr  and 
Aiaociates.  and  the  Columbus  Symphony, 
demonstrated  the  lwildu^(’s  value  for  live 
performances.  Thai  veniufc's  success  led 
to  $20,000  m  cash  and  $  i  00.000  m 
places  and.  eventuaUy.  an  option  on  the 
building.  AkN^  the  way.  the  ^oup 
became  the  Committee  for  a  Columbus 
CuHurtl  Arts  Center  and  then  the 
Coluif^His  Association  for  tbe  Performing 
Arts,  or  CAPA. 

Abo  along  tbe  way,  the  astocution 
became  a  non-proTu  corporaiton,  hired  a 
comuitant.  look  oat  a  mortgage  and 
started  raiMi^  money  Tbe  theater  was 
saved.  It  became  alive  again  with 
pcKormanccs  —  live  performances  rather 
than  the  films  of  its  movie-house  days 
and  It  started  to  gro*-  From  1970  on.  it 
prospered.  And  lo  1978,  tti  conjunciioii 
with  the  Ohio  Theatre’s  Mhh  anntversarv 

its  golden  jubilee  $1  4  million  was 


raised  to  espand  ibe  stage  atva  at  the  rea. 
of  the  building.  ''With  dreams,  hope  and 
faith  in  the  faiurc,  this  is  only  the 
beginning,**  tbe  jubilee's  oet^alory 
program  said 


i3Hi:  COUI.D  haK  become  a 
Downtown  derclki 

She  had  been  a  mainslay  m  the  social 
life  of  Columbus  for  years.  She  was  known 
for  her  elegance  and  beauty  An  afternoon 
spent  with  her  was  a  tune  of  flights  of 
fancy  and  knaginatton 

At  (he  age  of  41.  however,  she  came 
upon  hard  times.  Abandoned  by  friends, 
she  was  close  to  being  a  total  wreck, 
struggling  to  make  ends  meet,  to  survive 
Some  friends  didn't  forget.  Some 
friends  raised  money,  recalled  better  limes 
and  saved  her  from  her  fate.  They 
celebrated  her  SOth  birthday  u^ethcr  in 
(he  same  ekgance  and  style  (o  which  they 
had  ail  once  been  accustomed 

And  now.  at  53.  she  is  hve  and 

growing 

She  K  the  Ohio  Theatre  Her  story 
of  tbe  wrecking  bail  in  1969 

L>' .  remwaiion 

other  grand 


X^iVr  and  growing  are  the  key  words  for 
Capa's  latest  fund  drive  and  building 
^ort.  Tbe  assouatwin  needs  $3.5  Bulhon 
more  to  erect  an  esplanade  and  pnvdion  on 
the  east  end  of  the  theater  The  adduton  is 
new.  airy,  light  from  one  perspective;  it's  a 
modern  varunion  on  the  classic  themes  ol 
the  Ohio  from  another.  It  subtly  fcstatcs 
tbe  style  ttf  the  Ohio  Tlientre.  while 
Slating  a  style  of  iU  own.  Even  the 
architect's  model,  simpiiried  as  it  is 
enough  to  cause  a  slig^  gasp  of  delighi 
The  panlion  wilt  cover  what  is  tbe 
plain  cast  side  of  the  buUdinf .  An  ekgani 
staircase  that  crisscrosses  itadf  will  be 
visible  bebiod  a  north-to-south  facade  of 
glass.  On  the  State  St.  end  of  the  pavilion, 
the  glass  will  curve  to  form  a  small, 
eapused  atnum.  which  will  be  open  to 
visitors  A  walkway,  called  an  esplanade, 
u  to  run  the  entire  220>fooi  lei^b  of  the 
pevihon.  spilling  out.  on  the  one  esut.  imr 
<'apiioi  Square  on  State  Si  and.  on  the 
other,  into  the  site  for  the  propcieed 


that  a  locally-edited  roto¬ 
gravure  magazine  can  ^ 


offer.  Because  central  Ohio 
is  our  home,  too,  we  know 
vdiat  interests  our  readers. 
And  we  can  take  them  ^ 

behind  the  scenes.”  J 

-CAROL  ANN  LEASE,  EDITOR  I 

SUNDAY  MAGAZINE  1 

THE  COLUMBUS  DISPATCH  1 


I 


:hm  blocii  orao  oo  thit  floor  plan  of  »h*  Of*K>  Thootr*  *  ground  Hoor.  loft  indkotM  th«  •«pondMj  009*  |o»  r.ght; 
-schierfiv.  th*  bock  o<  tft*  thwrtw)  and  th*  now  povilion  f^op;  ociualy.  th*  omk  Mfa).  Tho  orw  mort«f  t  d  tho 
.fikmodo.  Abovo  is  Mary  Bnbop  wiHt  tho  orch«f«cl's  mo^  of  h«r  ckooms. 


IMBUS. 

“More  Glory  for  a  Grand  Old  Lady” 
appeared  in  the  January  10, 1982,  issue  of 
Sunday  Magazine,  the  locally-edited  roto¬ 
gravure  magazine  of  The  Columbus 
Dispatch.  It  was  written  by  Dispatch 
features  editor,  Shirley  McNeetey. 


CapMof  Souib  retail  development  KinfsUnd  of  New  York,  and  the  lioiel  was  in  other  01101.“  be  said  “Tbe  hotel 

The  pavilion  wiH  bowse  basemcM  designed  by  the  Columbus  firm  of  Prindk  beneftb.  (heofTKc  beneiMs  and  the 


rcbeanai  rooms  for  the  orchestra  and  the 
ballet.  recqnioA  and  concession  areas;  and 

irilHHnMunHiii 

and  other  s . 
project. 
unnake  ifS 


A  Patrick  Brouks  Mid  that  “ibe  five  and  Ohio  Theatre  .  It  s  King  on  the  cake  “ 
lake"  has  been  'very  ceciting  to  us  and  to 


More  Glory  for  a  Grand  Old  Lady  Page  e 


SUNDAY  MAGAZINE:  SUNDAY 


MAG/NETs  local  connection  in 
Columbus. 

This  is  the  kind  of  personalized  report 
ingThe  Columbus  Dispatch  is  doing 
with  its  locally  edited  Sunday  Magazine. 
It’s  got  the  kind  of  power,  excitement 
and  appeal  only  local  editing  can  otter. 
You,  too,  can  have  your  qm!  magazine  it 
your  paper  has  a  circulation  of  150,000 
or  more. 

Call  Jim  Davy.  President, 

Metropolitan  Sunday  Newspapers, 
tor  details  on  how  you  can  become 
a  member  of  SUNDAY  MAG /NET. 
(212)689-8200. 

suNmy 

MAGNET 

55  Leading  Newspaper  Magazines  In: 

Akron.  Atlanta.  Baltimore.  Boston.  Buffalo.  Chicago. 
Cincinnati.  Cleveland.  Columbus.  Dallas.  Dayton. 
Denver.  Des  Moines.  Detroit.  Hartford.  Houston, 
Indianapolis.  Kansas  City.  Los  Angeles.  Louisville. 
Memphis.  Miami.  Milwaukee.  Minneapolis. 

New  Orleans.  New  York.  Omaha.  Orlando. 
Philadelphia.  Phoenix.  Pittsburgh.  Providence. 
Rochester.  Sacramento.  St.  Louis.  St.  Petersburg. 
Salt  Lake  City.  San  Antonio.  San  Jose.  Seattle. 
Syracuse.  Tacoma.  Toledo.  Tulsa.  Washington. 
Westchester  Rockland.  Youngstown 


NEWSPEOPLE 


Denis  Morgan,  former  director  of 
editorial  features  of  the  Washington  Star, 
is  now  associate  editor  of  Northeast, 
Sunday  magazine  of  the  Hartford 
Courant.  Morgan  was  with  the  Star  10 
years,  in  various  posts,  including  life/ 
style  editor,  foreign  editor,  deputy 
national  editor  and  columnist.  Earlier  he 
was  editor  and  publisher  of  The  Bangkok 


Hennion  Vanzi  Simmons 

United  Press  International  has  Frank  D.  Simmons  is  the  new  execu- 


World,  in  Thailand  for  three  years  and 
a  Boston  Globe  reporter. 


appointed  veteran  managers  to  key  posi¬ 
tions  in  its  Pacific  Division  as  follows: 

Reeve  L.  Mennion,  appointed  busi¬ 
ness  manager  and  general  executive; 
Max  Vanzi,  general  news  editor;  and 
Edward  A.  Fulton,  California  editor 
and  San  Francisco  bureau  manager. 


tive  editor  of  the  Newport  News  (Va.) 
Press  and  Times-Herald,  a  new  position. 
Simmons,  with  the  Times-Merald  23 
years,  held  positions  in  sports  and  news 
before  being  named  managing  editor  in 
1972.  Me  is  president-elect  of  the  Virginia 
Press  Association  and  vice  chairman  of 


♦  *  * 

Ron  Willnow,  assistant  managing 
editor  of  the  St.  Louis  Post-Dispatch,  has 
been  elected  chairman  of  the  Mid- 
America  Press  Associaton.  The  new 
vice  chairman  is  Alton  (III.)  Telegraph 
executive  editor  D.  G.  Schumacher. 


Also,  John  E.  Mantle,  vicepresident 
and  division  manager,  named  Charles 
S.  Lippmeier  division  communications 
manager.  Lippmeier  moves  to  San  Fran¬ 
cisco  from  Boston,  where  he  was  tele¬ 
communications  engineer  for  UPFs  New 
England  division. 

For  the  past  four  years,  Mennion  was 
general  news  editor  of  the  division  and 
Vanzi,  California  editor  and  San  Francis¬ 
co  bureau  manager.  Fulton  replaces  Max 
Vanzi.  Following  six  years  on  the  Texas 
reporting  staff,  Fulton  was  state  editor 
and  Dallas  bureau  manager. 

*  ♦  ♦ 

Gary  Edwards,  classified  advertising 
manager  of  the  Rocky  Mountain  News, 
has  been  named  to  the  same  position  at 
the  St.  Louis  Post-Dispatch. 


Stroll 

througji  Milan 
without 
leaving 
Worcester. 


Visit  a  replica  of  Milan’s  famous 
shopping  arcade.  At  the  Worces¬ 
ter  Center  Galleria  in  Central 
New  England.  Where  we  don’t 
want  you  to  miss  a  thing. 

WORCESTER 

Telegram 

^Gazette 

Represented  by  C.W.O.  &  O. 


the  APME  telecommunications  and  tech¬ 
nology  committee. 

Myrtle  S.  Barnes,  formerly  assis¬ 
tant  managing  editor  of  the  Times- 
Merald,  succeeds  Simmons  as  managing 
editor.  She  joined  the  paper  in  1955  and 
covered  a  variety  of  beats,  later  becoming 
city  editor,  metro  editor  and  then  assis¬ 
tant  managing  editor  by  1975. 

Ed  Rowland,  former  bureau  chief  and 
chief  political  writer  for  the  Associated 
Press  in  Columbia,  S.C.,  is  the  new  leader 
of  the  two-member  investigative  team  of 
the  Times-Merald. 

Omer  J.  Shively,  Jr.,  director  of 
creative  services,  has  additional  respon¬ 
sibilities  as  director  of  promotion  and 
public  relations  for  the  papers,  succeed¬ 
ing  the  late  Marry  Chandler. 

*  ♦  ♦ 

Ceci  Vandervoort  has  been  named 
deputy  managing  editor  in  charge  of 
newsfeatures  at  the  Orlando  Sentinel 
Star.  With  the  newspaper  10  years,  she 
became  newsfeatures  editor  three  years 
ago.  Dana  Eagles  was  named  assistant 
newsfeatures  editor.  She  joined  the  paper 
in  1978  and  has  served  as  assistant  busi¬ 
ness  editor. 


New  appointments  to  the  sports  staff  of 
the  Buffalo  Evening  News  are  DONN 
Esmonde,  formerly  with  the  Poughkeep¬ 
sie  (N.Y.)  Journal,  and  Vic  Carucci, 
from  pro  football  writer  of  the  Camden 
(N.J.)  Courier-Post. 

*  ^ 

David  W.  Perona  joined  the  Buffalo 
Evening  News  as  circulation  director 
from  the  Seattle  Post-Intelligencer.  Prior 
to  Seattle,  he  was  with  the  Oakland  Tri¬ 
bune  and  San  Francisco  Chronicle  and 
San  Francisco  Examiner. 

♦  *  * 

Fremont  A.  Power,  executive  editor 
and  columnist  for  the  Indianapolis  News, 
retires  this  month  after  36  years  with  the 
newspaper.  Power  is  a  past  president  of 
the  Indianapolis  Press  Club  and  its  1973 
Newsman  of  the  Year.  Me  was  with  the 
defunct  Indianapolis  Times  before  join¬ 
ing  the  News. 

9|c  *  ♦ 

Kathleen  Kitchens  was  named 
marketing  services  director  for  the  Dallas 
Times  Herald,  moving  from  Public  Rela¬ 
tions  Advisors,  Inc.,  public  relations  divi¬ 
sion  of  Bloom  Advertising,  Inc. 


the  most 
experienced  firm 
in  newspaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 


Carl  Youngs 


Mike  Walker 
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IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


Clifton  D.  Camp,  Jr,  was  elected 
vicepresident  of  the  Times  Publishing 
Co.,  St.  Petersburg,  and  John  H. 
O’Hearn,  was  elected  general  manager 
at  the  annual  meeting.  The  company  pub¬ 
lishes  the  St.  Petersburg  Times  and  St. 
Petersburg  Evening  Independent.  Camp, 
who  also  was  re-elected  secretary,  is  the 
number  three  executive  after  Eugene  C. 
Patterson,  president,  and  John  B. 
Lake,  executive  vicepresident.  Both  of 
them  also  were  re-elected- 
O’Hearn  assumes  a  title  unused  for 
some  years  and  continues  as  treasurer 
until  a  successor  is  named.  Camp  joined 
the  Times  in  1954  and  except  for  a  period 
when  he  published  a  paper  in  Sumter  Co. , 
has  been  an  executive  of  the  Times  since 
then.  O’ Hearn  joined  the  company  29 
years  ago  as  a  part-time  messenger  while 
in  high  school. 

*  *  * 

Appointments  at  the  Baltimore  Sun- 
papers  are; 

Megan  Easton,  formerly  marketing 
communications  manager  for  SCM,  Glid- 
den  Pigments,  has  joined  the  marketing 
and  communications  department  as 
marketing  manager. 

Dave  Nichols,  who  had  been  trans¬ 
portation  fleet  manager  for  the  Washing¬ 
ton  Star,  was  appointed  fleet  manager  for 
the  Baltimore  Sun. 

Howard  Kurman,  formerly  counsel 
and  director  of  employee  relations  at 
Baltimore’s  Sinai  Hospital,  was  named 
labor  relations  manager. 

*  *  * 

Do  Fleck  was  promoted  to  public  re¬ 
lations  manager  in  the  promotion  depart¬ 
ment  of  Knight  Publishing  Company, 
publisher  of  the  Charlotte  Observer  and 
the  Charlotte  News.  She  joined  the  com¬ 
pany  in  1967  as  secretary  to  the  general 
manager  and  has  been  in  charge  of  public 
relations  events  since  1974. 


THE 

TELEVISION  CENTER,  Inc. 


Communications  Consultants 
and  Publishers  of 

LPTV  Reporter 

complete 


LPTV*  Applications 


for  under 

$3000.00 

call  today  K 

(202)822-9290 


m 


1629  “K”  St.,  N.W. 
Suite  801 

Washington,  D.C.  20006 


*Loiu  Power  Television  Station 


Promotions  in  the  advertising  and  cir¬ 
culation  departments  of  the  Birmingham 
News  and  Birmingham  Post  Herald  in¬ 
clude: 

Robert  Dobson,  named  circulation 
director;  A.  D.  Goode  ,  Jr.,  circulation 
manager,  and  Jimmy  J.  Craig,  city  cir¬ 
culation  manager. 

In  the  advertising  department,  Jerry 
Esslinger  was  named  advertising  sales 
manager  and  William  H.  McGinnis, 
national  advertising  manager. 

«  «  * 

Dorothy  Andries  was  appointed  edi¬ 
tor  of  special  projects  for  Pioneer  Press 
Inc.,  Wilmette,  Ill.,  a  Time,  Inc.,  subsidi¬ 
ary.  She  was  managing  editor  of  North 
Shore  Magazine,  and  earlier  with  the  Mil¬ 
waukee  Sentinel. 

New  assignments  at  the  Fort  Myers 
(Fla.)  News-Press  include:  L.  Richard 
Sass,  named  circulation  business  man¬ 
ager;  James  T.  Stephens,  circulation 
communications  manager;  Pasquale  V. 
J.  Esposito,  state  circulation  manager, 
and  Roger  D.  Sparr,  circulation  super¬ 
visor. 


John  R.  DiMatteo,  president  of  Guy 
Gannett  Publishing  Co.,  Portland,  Me., 
was  one  of  13  new  members  named  to  the 
Babson  College  (Wellesley,  Mass.)  Cor¬ 
poration  at  its  annual  meeting.  DiMatteo, 
a  1953  graduate  of  Babson,  joined  Gan¬ 
nett  in  1972  as  executive  vicepresident 
and  general  manager  and  was  elected 
president  in  1978.  Earlier  he  was  an 
accountant  with  Arthur  Anderson  Co., 
Boston,  and  Jordan  and  Jordan,  Portland. 
«  *  « 

Peter  E.  Heraty,  vicepresident  of 
The  Tribune  Company,  was  elected  to  the 
board  of  directors  of  the  Illinois  State 
Chamber  of  Commerce. 

«  *  * 

Jim  Cook,  editor  of  Arizona,  the  Arizo¬ 
na  Republic  Sunday  magazine,  has  been 
named  editor  of  Close-ups.  Sun  Living 
and  the  food  sections. 

Paul  Schatt,  assistant  magazine  edi¬ 
tor,  succeeds  Cook  as  editor.  Both  have 
been  with  the  newspaper  for  the  past  19 
years. 

(Continued  on  page  31) 
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Notes  on  people 


BRASILIA  VISIT — President  Joao  Baptista  Figueiredo  (right)  of  Brazil 
greets  United  Press  International  President  Roderick  W.  Beaton  in  a  private 
audience  at  the  Planalto  Palace  in  Brasilia.  Beaton  and  Claude  Hippeau, 
vicepresident  and  general  manager  for  UPl  International  Divisions,  invited  the 
president  to  visit  UPl's  New  York  headquarters  in  May. 


Media  handed  its  lumps 

Nobel  Laureate  Herbert  A.  Simon,  the 
Carnegie  Mellon  University  economist, 
told  a  Stanford  University  audience  the 
other  day  that  “we  tend  to  traffic  in  news 
rather  than  understanding.”  He  advised, 
according  to  the  Stanford  News  Service 
release,  that  if  you  want  to  understand 
what’s  happening  in  the  world,  cancel 
your  New  York  Times  subscription  and 
read  a  good  book. 

By  way  of  explanation,  Simon  was  de¬ 
livering  a  Harry  Camp  memorial  lecture 
and  declared  that  news  media  “amplify 
fads” — a  process  in  which  tv  may  be  the 
worst  offender.  There  is  too  much  time 


devoted  to  “evanescent  facts”,  accord¬ 
ing  to  the  economist.  “We’ve  moved 
from  a  world  in  which  information  was 
very  scarce”  to  one  where  information  is 
abundant.  “What’s  scarce  is  not  informa¬ 
tion,  but  attention  to  information.” 

While  highly  critical  of  tv,  Simon  still 
said  he  “graduated”  from  newspapers, 
then  read  weekly  and  monthly  maga¬ 
zines,  but  now  peruses  the  World 
Almanac. 

Vincent  E.  Reed 


Vincent  E.  Reed,  U.S.  Assistant 
Secretary  of  Education  for  Elementary 
and  Secondary  Education,  joins  the 


Washington  Post  as  vicepresident/com¬ 
munications  March  1. 

Reed,  superintendent  of  the  District  of 
Columbia  schools  from  1975  to  1980,  will 
oversee  the  newspaper’s  public  relations 
and  school  services  programs,  charitable 
contributions  program,  and  take  on  a 
broad  range  of  special  assignments. 

Born  fourteenth  in  a  family  of  seven¬ 
teen  children  in  St.  Louis,  Reed  is  a 
graduate  of  West  Virginia  State  College. 
He  joined  the  D.C.  school  system  as  a 
teacher  in  1956. 


Eugene  Patterson 

Eugene  C. Patterson,  president  of 
Times  Publishing  Company  and  editor  of 
the  St.  Petersburg  Times,  is  one  of  four 
executives  named  to  Women  in  Com¬ 
munication,  Inc.’s,  list  of  1982  Headliners. 
Headliners  are  chosen  each  year  by  the 
WICI  board  of  directors,  judging  on  the 
basis  of  recent  communications  accom¬ 
plishments  as  well  as  continued  excell¬ 
ence  in  the  field. 

The  1982  honorees  will  receive  their 
awards  at  the  WICI  national  professional 
conference  in  Denver,  Sept.  29-Oct.  3. 

The  other  three  Headliners  this  year 
are:  Rena  Bartos,  senior  vicepresident 
and  director  of  communications  develop¬ 
ment.  J.  Walter  Thompson,  New  York 
City;  Adrienne  Hall,  vice  chairperson  of 
the  board,  Eisaman,  Johns  &  Laws,  Inc., 
Advertising,  Los  Angeles;  and  Kay 
Wight,  vicepresident  of  compliance  and 
administration,  CBS  Sports,  New  York 
City. 


Joins  media  types 

Judge  David  Bazelon,  U.S.  Court  of 
Appeals,  who  has  obliged  a  number  of 
media  couples,  among  others,  by  presid¬ 
ing  at  their  marriage  ceremony  in 
Washington,  never  accepted  any  pay¬ 
ment  for  the  nuptials.  So  they  staged  a 
surprise  party  ahead  of  Valentine’s  Day 
to  repay  him  at  dinner  with  two  dollar 
bills  framed  in  glass. 

King  Features  columnist  Marianne 
Means  and  Warren  Weaver,  Jr.,  New 
York  Times  reporter,  who  were  married 
by  Bazelon,  organized  the  evening, 
celebrating  their  fifth  anniversary  at  the 
same  time. 

Martin  Tolchin,  New  York  Times  re¬ 
porter,  launched  the  program  playing 
“For  He’s  a  Jolly  Good  Fellow”  on  the 
piano  as  the  judge  strolled  into  City 
Tavern  with  his  wife,  Mickey,  for  what  he 
thought  was  dinner  with  friends. 

Henry  Brandon  of  the  London  Sunday 
Times,  and  his  wife  Muffle,  social  secret¬ 
ary  to  Nancy  Reagan,  were  in  attend¬ 
ance.  Another  couple  among  the  40 
guests  was  writer  Aaron  Latham  and 
CBS  correspondent  Lesley  Stahl. 
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ROSENBERG 


Television  critic  Howard  Rosenberg’s  wit, 
style  and  old  fashioned  leg  work  earn  high 
marks  from  Los  Angeles  Times  readers. 
Check  on  his  new  TV  column  .  .  . 


Every  Tuesday  and  Thursday  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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Newspeople 

(Continued  from  page  29) 


Edwin  A.  Bogusz,  assistant  market 
information  services  manager  for  the  Chi¬ 
cago  Sun-Times,  was  named  market  in¬ 
formation  services  manager.  Richard 
Krystyn,  a  senior  marketing  research 
analyst  with  the  paper,  assumes  Bogusz's 
former  duties. 

*  *  ♦ 

David  Aaron  Thurm,  formerly  an 
associate  with  Rogers  and  Wells,  New 
York  law  firm,  has  joined  the  legal  depart¬ 
ment  of  The  New  York  Times  Company. 

♦  ♦  * 

Wayne  Thomas,  vicepresident  and 
director  of  broadcast  for  the  Times  Mir¬ 
ror  group  was  named  vicepresident  and 
general  manager  of  KT VI,  the  Times  Mir¬ 
ror  television  station  in  St.  Louis. 

*  *  ♦ 

Stephen  J.  Marcopoto  has  been 
appointed  marketing  director  for  the 
Asia-Pacific  region  of  Seavex,  interna¬ 
tional  publishers’  representatives.  He 
was  previously  director  of  advertising 
and  marketing  for  the  Soho  News,  a  New 
York  City  weekly,  and  now  will  be  based 
in  Hong  Kong. 

*  3(c  :4c 

David  Perry  has  purchased  the 
Smithville  (Mo.)  Democrat-Herald  from 
Charles  and  Mary  Taylor  and  becom¬ 
es  editor-publisher  of  the  weekly.  Perry 
was  editor  of  the  Kansas  City  Labor 
Beacon. 

♦  *  * 

G.  Mark  Meyers  joined  Seventeen 
Magazine  as  an  advertising  sales  repre¬ 
sentative  in  New  York.  Earlier  in  his 
career,  Meyers  was  the  Detroit  manager 
of  the  New  York  Daily  News  office  and  a 
Chicago  sales  representative. 

*  *  * 

John  Conrad,  former  press  secretary 
to  Liberal  Leader  A.M.  Cameron,  has 
been  appointed  managing  editor  of  the 
Amherst  (N.S.)  Daily  News.  Conrad  suc¬ 
ceeds  Doug  Harkness,  who  left  in  De¬ 
cember  to  work  full  time  with  Atlantic 
Post  Calls,  a  harness  racing  publication 
he  founded.  Conrad  was  managing  editor 
of  the  Truro  Daily  News  before  joining 
Cameron's  staff. 

♦  ♦  ♦ 

Ronald  E.  Dillman,  executive  edi¬ 
tor  of  the  St.  Thomas  (V.I.)  Daily  News, 
has  the  added  duties  of  general  manager, 
succeeding  Richard  Stout,  who  be¬ 
came  a  consultant  for  Gannett  Co. 

♦  *  * 

John  Seymour  was  named  editor  of 
the  Adelanto  (Calif.)  Independent  early 
this  year.  He  earlier  was  managing  editor 
of  the  Herald  American  Newspapers, 
Bellflower,  Calif.,  and  news  editor  of  the 
Santa  Maria  (Calif.)  Times. 
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O'Connell  Booldin 

PROMOTIONS— Daniel  M.  O'Connell 
is  the  new  general  manager  of  Today, 
Cocoa,  Florida,  moving  up  from  advertis¬ 
ing  director  with  James  F.  Bouldin 
appointed  to  O'Connell's  fornrer  post. 

O'Connell  joined  Gannett  Company  in 
1946  and  became  general  nranoger  for 
production,  advertising,  promotion  and 
maintenance  of  the  Hartford  (Conn.) 
Times  before  transferring  to  Cocoa  in 
1974  as  advertising  director.  Bouldin, 
public  service  director  of  Cape  Publica¬ 
tions  since  1 977,  had  joined  Today's  clas¬ 
sified  ad  staff  in  1 975  and  became  prom¬ 
otion  manager  a  year  later. 

Staff  changes  at  the  Warren  (Ohio)  Tri¬ 
bune  Chronicle  include: 

Richard  Halverson,  named  inves¬ 
tigative  editor,  moving  from  editor  of  The 
Guide,  Harrisburg,  Pa. 

Michael  Kaiser,  named  community 
news  editor  and  responsible  for  creation 
of  five  weekly  tabloid  sections. 

Diane  Bernish-Walter,  named  met¬ 
ropolitan  editor  from  city  editor.  Jack 
WoLLiTZ  and  Thomas  Jindra,  assistant 
city  editors,  named  city  editor  and  sub¬ 
urban  editor,  respectively. 

Gene  Harbrecht,  assistant  news  edi¬ 
tor,  promoted  to  news  editor.  Pat 
SCHWAR,  formerly  of  Dubuque,  named 
wire  editor,  and  JiMM  Hodson,  news  edi¬ 
tor,  named  feature  editor. 

John  Greenman,  urban  affairs  editor, 
named  editor  of  the  editorial  page,  replac¬ 
ing  James  Brown,  who  retired. 


Michael  M.  Kolbenschlag,  was 
named  business  editor  of  the  Orange 
County  Register,  Santa  Ana,  Calif.,  mov¬ 
ing  from  the  Los  Angeles  bureau  of 
Forbes  Magazine  where  he  was  an 
associate  editor.  Earlier,  Kolbenschlag 
was  with  McGraw-Hill  World  News  ser¬ 
vice  as  chief  of  the  Chicago  bureau. 

Gene  Wekall,  business  editor  of  the 
Register  since  1975,  remains  on  the  staff 
as  a  writer.  Carla  Lazzareschi,  busi¬ 
ness  and  general  assignment  reporter  for 
the  Riverside  Press-Enterprise,  joined 
the  Register  business  staff. 

«  «  « 

Robert  Keeler  was  named  editor  of 
LI  Magazine,  Newsday,  Long  Island. 
Stanley  Green  is  managing  editor  and 
Phillip  San  borne,  associate  managing 
editor.  Keeler,  with  Newsday  since  1971, 
was  a  reporter  before  becoming  Albany 
bureau  chief  and  most  recently  national 
correspondent. 

*  ♦  * 

Alan  Tepper,  a  former  feature  writer, 
reporter,  and  photographer  with  the 
Wilkes-Barre  (Pa.)  Times  Leader,  was 
named  editor  of  the  newspaper  produc¬ 
tion  section  of  Printing  Impressions 
magazine,  promoted  from  assistant 
editor. 

♦  *  « 

Robert  J.  Caldwell  was  appointed 
publisher  of  the  Gresham  (Ore.)  Outlook. 
For  two  years  he  has  been  editor  of  the 
Springfield  (Ore.)  News.  Both  tri¬ 
weeklies  are  owned  by  Capital  Cities 
Communications,  Inc. 

*  *  * 

Greg  Slavonic  has  been  promoted  to 
advertising  director  of  The  Journal  Re¬ 
cord,  Oklahoma  City.  He  joined  the  Jour¬ 
nal  Record  last  year  after  seven  years  in 
the  retail  and  national  advertising  depart¬ 
ments  of  the  Oklahoma  Publishing  Com¬ 
pany. 

♦  *  « 

Jeannine  S.  Selfridge  was  named 
display  advertising  manager  of  The  Prog¬ 
ress,  Clearfield,  Pa.  She  has  been  in  the 
classified  and  display  ad  departments 
more  than  six  years. 


Sidney  Epstein,  former  Associate  Publisher  and  Editor 
of  the  Washington  Star,  has  joined  Malarkey-Taylor 
Associates  as  Vice  President,  Electronic  Newspaper 
Publishing.  Mr.  Epstein  and  Martin  Malarkey,  Presi¬ 
dent  of  the  Washington-based  telecommunications 
management  and  engineering  consulting  firm,  look  for¬ 
ward  to  meeting  publishing  industry  executives  at  the 
ANPA  Newspapers  &  Cable  Seminar,  Feb.  24-26,  the 
Fairmont  Hotel,  Denver. 


1301  PENNSYLVANIA  AVE.,  NW  WASHINGTON.  DC  20004  (202)  737-2300 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Intermittent  power  outages  resolved 
via  uninterruptible  power  system 


“Information  is  critical  to  a  newspap¬ 
er,”  states  Larry  Fans,  manager  of  elec¬ 
tronic  services  at  the  Santa  Rosa  (Calif.) 
Press  Democrat.  “All  the  vital  data  that 
we  have  on  the  editorial,  business  or  pro¬ 
duction  sides  of  our  operation  is  stored  on 
disc  packs  in  our  computer  systems.  If  we 
were  to  lose  one  of  those  packs  during  the 
power  outage,  depending  on  the  pack,  it 
could  take  from  24  hours  to  a  week  to 
restore  all  of  the  lost  information. 

“Furthermore,  we  have  a  lot  of  inter¬ 
mittent  power  outages,  especially  during 
the  winter  season.  Each  outage  (witness 
about  6  a  year,  not  including  miscel¬ 
laneous  outages  such  as  transformers 
going  out  due  to  accidents)  has  the  poten¬ 
tial  to  destroy  our  information.  Input  in¬ 
formation  on  our  editorial  video  display 
terminals  (VDTs),  or  the  phone  systems 
that  the  classified  people  are  using  is  cri¬ 
tical.  Everything  that  we  use,  including 
typesetters,  wire  services,  fire  detection 
and  alarm  systems,  and  paging  systems, 
is  critical.” 


With  75,000 -f-  subscribers,  the  Press 
Democrat  is  the  largest  daily  newspaper 
on  California's  north  coast  between  San 
Francisco  and  Portland,  Oregon.  That 
means  that  over  200,000  people  depend 
on  the  Press  Democrat  for  daily  news  and 
information.  It  is  imperative  that  the  flow 
of  information  not -be  slowed  or  halted  for 
any  reason,  especially  not  power  flickers, 
outages,  or  line  surges.  A  vital  link  in  the 
transfer  of  information,  then  is  an  Unin¬ 
terruptible  Power  System  (UPS). 

Six  years  ago,  the  Press  Democrat  was 
completely  redesigned.  Most  facilities 
were  fully  computerized  for  ease  of  con¬ 
trol  and  reliability  of  operation.  The  en¬ 
tire  production  end  of  the  paper — news 
writing,  editing,  wire  services,  advertis¬ 
ing  and  typesetting — was  connected  to  an 
IBM  1130  computer.  In  addition,  an  iden¬ 
tical  IBM  1130  system  was  installed  to 
handle  the  business  functions,  including 
the  $7  million  plus  payroll  on  through  to 
most  of  the  billing.  But  equally  important, 
this  second  system  also  serves  as  a  back¬ 


up  to  the  production  computer. 

And,  recently,  the  Press  Democrat’s 
circulation  function  was  also  fully  com¬ 
puterized.  Here,  an  IBM  System  34  was 
selected  to  handle  a  data  base — including 
information  about  all  subscribers,  and 
non-subscribers  within  a  three  county 
area.  The  IBM  System  34  also  includes 
special  programs  to  keep  track  of  home 
delivery  routes  and  mail  subscribers. 

But  the  most  significant  segment  of  the 
redesign  was  a  switch  from  outdated  met¬ 
al  type  to  a  modem  photocomposition 
unit  to  set  type,  which  was  actually  instal¬ 
led  and  in  use  before  the  computers  were 
installed.  The  change  from  mechanical 
metal  typesetting  to  phototypesetting, 
plus  the  new  computers,  moved  the  Press 
Democrat  to  a  further  dependence  on 
clean,  continuous  power.  Now,  it  was 
imperative  to  install  a  UPS  to  protect  the 
revamped  newspaper. 

“We’ve  had  intermittent  power  out¬ 
ages  that  have  lasted  as  long  as  1  '/2  hours 
and  as  short  as  2  to  3  seconds,  which  is 
enough  to  shut  down  the  computer,”  says 
Faus.  “An  uninterrupted  data  flow  and 
typesetting  operation  is  basic  to  the  op¬ 
eration  of  a  newspaper.  Our  make-up  edi¬ 
tors  cannot  risk  losing  stories  that  are 
being  electronically  typeset  just  because 
there  is  a  power  outage.  Also,  an  early 
morning  publishing  deadline  clearly  indi¬ 
cates  that  there  is  no  spare  time  in  a  news- 
(Continued  on  page  38) 


PAPER  TAPE 


SCHEAAATIC  details  the  production  items  that  are  protected  from  power 
outages  by  way  of  the  UPS  (Uninterruptible  Power  System)  installed  at  the 
Santa  Rosa  (Calif.)  Press  Democrat. 
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FACT 

System  Integrators  has  the  largest  news¬ 
paper  text  editing  video  display  terminal 
installation  in  the  U.S. 


FACT 

System  Integrators  has  installed  electronic 
publishing  systems  at  more  than  80  news¬ 
papers  with  daily  circulations  ranging  from 
9,000  to  more  than  1 ,000,000. 


FACT 

In  1981,  System  Integrators  installed  more 
newspaper  systems  in  the  U.S.  than  our  two 
major  competitors  .  .  .  combined. 


FACT 

The  largest  editorial  system  in  the  U.S.  will 
soon  be  installed  by  System  Integrators. 


FACT 

When  newspapers  need  increased  produc¬ 
tivity,  speed,  and  reliability  .  . .  they  count  on 
System  Integrators. 


System  Integrators.  The  facts  about  us  speak 
for  themselves. 

System  Integrators,  Inc. 


Headquarters:  Sacramento,  CA,  Phone  916/929-9481 
Eastern  Division:  Manchester,  NH,  Phone  603/669-41 10 
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inilliQiis. 

PMC  conversion  units  “plug  into”  Goss,  PMC  literally  phases  you  into  offset. 

Hoe  and  other  letterpress  presses  so  easily  jjig  results  are  fantastic.  Just  ask  the  Kansas 

your  production  schedule  is  virtually  unin-  Moines  Register,  Richmond  News  Leader, 

terrupted— without  down  presses,  disloca-  Tampa  Tlribune,  Warren  OK  IHbune,  Waterloo  Courier, 
tions,  moving  walls  or  building  on.  Winston-Salem  Journal,  Helsingborg-Dagblad,  Sweden 

With  the  PMC  System  you  can  have  quality  offeet  metro  dailies  that  have  installed  or 

reproduction  without  trading  in  those  expensive  letter-  159  PMC  units  more  than  any  other  system, 

press  presses  that  still  have  20-30  years  service  in  them  May  we  bring  to  your  offices  a  new  movie  which 
...  for  about  10%  of  the  cost  of  new  offset  presses,  tells  you  all  about  it?  Just  write  or  call. 


PMC 
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Update— The  Information  Scene 


Electronic  journal 
online  via  Diaiog 

The  ONLINE  CHRONICLE,  a  new 
electronic  journal  serving  the  profession¬ 
al  online  database  and  the  home  informa¬ 
tion  utility  industries,  has  begun  full  com¬ 
mercial  publication. 

The  Chronicle,  a  publication  of  Online, 
Inc.  of  Weston,  Conn.,  publisher  of 
Online  and  Database  magazines,  is  distri¬ 
buted  internationally  by  DIALOG  In¬ 
formation  Services,  Inc.  The  Online 
Chronicle  is  in  full  commercial  service 
and  available  to  all  of  the  Dialog  service’s 
more  than  14,000  customers  (domestic 
and  overseas). 

The  Chronicle  is  priced  at  $35  per  con¬ 
nect  hour,  plus  $.15  per  typed  record  and 
$.30  per  offline  print. 

The  Chronicle  contains  news  of  data¬ 
bases;  online  systems  (such  as  DIALOG 
or  BRS);  terminals  and  printers;  micro¬ 
computers  and  software  in  information 
applications;  mergers,  acquisitions  and 
other  corporate  news;  personnel 
changes;  information  utilities  such  as  The 
Source  and  CompuServe;  and  videotex 
systems.  Also  included  are  feature  arti¬ 
cles,  columns  and  classified  advertise¬ 
ments. 


The  Chronicle  employs  microcompu¬ 
ters  and  electronic  mail  for  its  news¬ 
gathering  and  editing.  For  example,  the 
Chronicle’s  London  correspondent  uses 
ONTYME,  the  electronic  mail  system,  to 
transmit  to  the  TYMESHARE  computer 
in  Cupertino,  California.  From  there  the 
stories  are  pulled  back  to  the  Chronicle 
offices  in  Weston,  Conn,  to  a  word  pro¬ 
cessing  program  in  an  Apple  II  computer. 
After  editing  on  the  Apple,  an  electronic 
cut  and  paste  is  done  to  assemble  all  the 
stories  and  ads.  A  completed  electronic 
issue  on  disks  is  then  transmitted  online 
to  the  Dialog  computer  in  Palo  Alto,  Cali¬ 
fornia. 

A  new  issue  of  the  Online  Chronicle  is 
available  on  the  Dialog  service  every 
other  Monday  morning.  Each  issue  aver¬ 
ages  about  40  news  and  feature  articles. 
In  addition,  the  journal  functions  as  a  job 
clearinghouse  by  running  free  ads  for  em¬ 
ployers  and  job  seekers.  These  free  ads 
are  available  to  both  U.S.  and  interna¬ 
tional  Dialog  subscribers.  Free  classified 
ads  for  miscellaneous  goods  and  services 
are  also  available. 

The  Chronicle  is  normally  read  by 
bringing  up  its  Table  of  Contents.  A  read¬ 
er  scans  the  table  for  articles  of  interest, 
then  brings  them  up  individually  by 
accession  number.  The  table  of  contents 


THINKING  OFFSET  —  THINK  UDO 

“Letterpress  to  Offset  Conversion” 

LOC  is  the  KEY  for  entrance  to  Offset  Conversion. 

Professinally  engineered,  manufactured,  and  installed,  LOC 
provides  the  way  to  economically  convert  your  letterpress  to  Offset. 

Smrth  RPM  has  a  LOC  System  to  fit  your  exact  needs.  We  can 
provide  Blanket-to-Blanket  or  Impression  Cylinders  along  with  size 
changes  when  required. 

Contact  us— we’ll  follow-up  with  web  lead  drawings  and  other 
features  to  enhance  your  production  capabilities. 


x>orOL^ 


MANUFACTURER 

Smith  RPM  Corporation 
9040  Cody 
PC.  Box  12205 
Cverland  Park, 
Kansas  66212 


DISTRIBUTCR 

Inland  Newspaper 
Machinery  Corp. 
105th  &  Santa  Fe  Trail 
PC.  Box  15999 
Lenexa,  Kansas  68215 


is  accessed  by  typing  “S  CHRONICLE 
(W)  TABLE”  and  then  retrieving  the  first 
record  (which  is  always  the  most  recent 
table. 

It  is  possible  to  order  offline  printouts 
of  all  or  a  portion  of  the  journal’s  contents 
by  setting  up  a  continuing  profile  on  the 
Dialog  service. 

Industry  directory 

Find/svp,  The  Information  Clearing¬ 
house,  located  in  New  York  City  has 
announced  a  comprehensive  directory  of 
over  8,000  market  research  reports,  stu¬ 
dies  and  surveys. 

The  FINDEX  report  covers  industries 
such  as  Media,  Business/Finance,  Retail¬ 
ing/Consumer  Services,  Healthcare, 
Transportation,  Defense/Security  Sys¬ 
tems,  Computer/Electronics,  Consumer 
Nondurables,  Energy,  Company  Re¬ 
ports,  and  other  major  industries. 

The  report  costs  $139.00  and  provides 
for  a  Call-In  service  that  allows  directory 
subscribers  to  immediately  find  out  by 
phone  if  any  new  listings  have  been  re¬ 
ceived  on  their  products  and  industries. 


Seminars/Meetings 


The  Interface  Group  of  Framingham, 
Mass,  will  hold  March  22-25,  at  the  Dallas 
Convention  Center,  Dallas,  Texas,  IN¬ 
TERFACE  ’82,  a  conference  and  exhibi¬ 
tion  on  Data  Communications  &  Beyond. 
The  meeting  is  co-sponsored  by  Business 
Week  and  Data  Communications  maga¬ 
zines. 

The  INTERFACE  Conference  is 
known  for  its  comprehensive  coverage  of 
data  communications  and  information 
processing — from  basic  building  blocks 
through  state-of-the-art  and  on  into  the 
future. 

The  61  sessions  this  year  will  have  ex¬ 
perts  speaking  on  local  networks  to  inter¬ 
national  strategies,  software  advances 
and  an  interface  analysis  of  the  federal 
government’s  AT&T  and  IBM  landmark 
decisions. 


(Continued  on  page  37) 
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(Continued  from  page  36) 

For  additional  information  call:  (617) 
879-4502;  outside  Mass.  (800)  225-4620. 

INFORMATION  UTILITIES  ’82, 
sponsored  by  Online,  Inc.,  of  Weston, 
Conn.,  will  be  held  March  29-31,  1982,  at 
the  Rye  Town  Hilton  in  Port  Chester, 
New  York. 

The  conference  is  organized  into  broad 
categories  that  cover  three  major  areas  of 
interest:  Hardware/Media  Status  Re¬ 
ports;  Applications  and  Marketing;  and 
Research  and  Policy  Implications.  Within 
each  of  the  theme  areas  or  “tracks”  is  a 
more  precisely-defined  topic  field.  This 
format'  permits  each  attendee  to  select 
only  interest  areas  and  topics.  The  prog¬ 
ram  will  also  feature  five  plenary  ses¬ 
sions:  the  Keynote  Address;  two  special 
luncheon  addresses;  and  two  half-day 
afternoon  plenary  sessions  on  the  confer¬ 
ence’s  final  two  days. 

For  information  write:  Online,  Inc., 
Barbara  Marshall,  Registration  Secret¬ 
ary,  11  Tannery  Lane,  Weston,  Conn. 
06883. 

INFOTEL  ’82,  a  conference  on  Gov¬ 
ernmental  Developments  and  Business 
Opportunities  for  the  Telecommunica¬ 
tions  Industries,  will  be  held  March  29- 
30,  1982,  at  the  Dupont  Plaza  Hotel  in 
Washington,  D.C. 

The  conference  is  sponsored  by  Execu¬ 
tive  Enterprises,  Inc.,  of  New  York  City, 
and  has  as  faculty  chairman  Richard  E. 
Wiley,  partner,  Kirkland  &  Ellis  of 
Washington,  D.C. 

Infotel  ’82  will  bring  together  key  poli¬ 
cy-level  executives  from  government  and 
industry  to  explore  the  implications  of  the 
new  legislative/judicial  actions  for  the 
telecommunications  industry. 

For  more  information  call  (212)  489- 
2680  or  write  Executive  Enterprises,  Inc. 
33  West  60th  St.,  New  York,  N.Y.  10023. 

NATIONAL  ONLINE  MEETING, 
sponsored  and  organized  by  Online  Re¬ 
view  of  Learned  Information  Inc.,  will 
hold  this  year’s  meeting  March  30-April 
1,  1982,  at  the  Sheraton  Centre  Hotel  in 


Printing  unit  fits 
IBM  34/38  systems 

BDS  Corp.  of  Menlo  Park,  California, 
has  developed  a  40-character-per-second 
bidirectional,  letter  quality  printing  sys¬ 
tem  that  is  plug-compatible  with  IBM’s 
System  34/38  mini-computers. 

The  system  includes  for  letter  quality 
printing  an  LQ40  printer  and  a  model  IPI- 
34  interface  that  is  housed  in  the  LQ40. 

Printer  and  interface  unit  is  priced  at 
$4,695  and  is  available  immediately. 


New  York  City. 

The  third  national  meeting  will  have  75 
sessions  including  a  forum  for  online  user 
groups.  Sessions  will  also  cover:  micro¬ 
computer  review;  how  to  get  started  in 
database  publishing;  advanced  online 
searching;  planning  for  new  technologies 
in  libraries;  and  a  product  review  session. 
There  will  be  an  exhibit  of  online  pro¬ 
ducts,  systems,  and  services. 

For  more  information  write:  Learned 
Information,  Stokes  Road,  The  Anderson 
House,  Medford,  N.J.  08055. 

VIEWTEXT  ’82,  will  be  held  April  12- 
16,  1982,  at  the  New  York  City  Sheraton 


Hotel.  The  conference  is  sponsored  by 
Information  Gatekeepers  of  Brookline, 
Mass.,  and  will  discuss  business  applica¬ 
tions  of  videotex/teletext  in  the  following 
areas:  cable  television,  broadcasting,  and 
telephone.  Viewtext  ’82  will  address  the 
marketing,  regulatory,  and  technical 
issues  of  offering  these  services.  An  ex¬ 
hibit  will  offer  demonstrations  and  dis¬ 
plays  from  leading  terminal  manufactur¬ 
ers,  service  providers,  and  operating  sys¬ 
tems. 

For  additional  information  call  (617) 
739-2022  or  write:  Ellen  M.  Bond,  In¬ 
formation  Gatekeepers,  Inc.,  167  Corey 
Road,  Brookline,  Mass.  02146. 


THEKEV5TO 

CAMERAROOM 

PRODUCTIVITY 

They’re  part  of  the  innovative  Chemco 
computers  that  are  streamlining 
cameraroom  operations. 

THE  CHEMCO 
EXPOSURE  COMPUTER 

The  brains  behind  America’s  most 
productive  cameras.  It  automatically 
scales  copy,  sets  focus  for  up  to 
four  lenses,  calculates  and  controls 
all  exposures.  And  while  it  monitors 
one  exposure  you  can  set  up  the 
next.  You  won’t  believe  how  fast 
and  easy  it  is  to  make  consistently  great  line  and  halftone  negatives. 

THE  E-Z  COLOR  COMPUTERIZED  ENLARGER. 

Finally,  a  system  that  makes  color  separation  as  easy  as  black  and 
white.  Faster,  simpler  and  a  fraction  of  the  cost  of  the  smallest  color 
scanner.  The  computer  guides  your  operator  through  simplified  testing 
and  production,  while  it  controls  the  enlarger.  It  even  simplifies  color 
correction,  tone  control  and  color  balancing.  And  the  system  is  flexible 
enough  to  work  with  whatever  separation  method  you  choose. 

Get  more  out  of  your  cameraroom.  Put  a  computer  to  work  for  you. 

Call  your  Chemcoman  or  write  for  full  details. 


lemco 

iiir  r^to^ductsco. 

Division  of  Powers  Chemco.  Ir>c. 
Charles  Street.  Glen  Cove.  N.Y.  1 1542 
felephone  (516) 676-4000 
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built,  the  paper’s  production  equipment 
was  tied  to  one  of  the  computers  through 
a  multi-access  controller  or  “MAC.” 
Basically,  a  MAC  is  a  set  of  connectors, 
called  line  adapters,  for  input/output  de¬ 
vices.  Each  line  adapter  connects  some 
production  function  or  piece  of  equip¬ 
ment  to  the  computer.  And  most  of  the 
equipment,  including  the  MAC,  was 
hooked  into  the  UPS.  The  two  primary 
typesetters,  for  example,  were  tied  to  the 
UPS  because  they  are  directly  on-line  to 
the  computer  and  they  have  cathode  ray 
tubes  (CRTs)  in  them  that  need  to  be  pro¬ 
tected. 

Also  plugged  into  the  UPS  were  the 
modems  (electronic  couplers)  that  per¬ 
mitted  the  Press  Democrat’s  remote 
bureaus  in  Sacramento,  Ukiah,  Petalu¬ 
ma,  and  Rohnert  Park  to  be  connected  to 
the  computer  through  telephone  lines. 
Again,  these  bureaus  are  the  chief 
sources  of  area  news  for  the  Press  Demo¬ 
crat  and  power  problems  do  not  fit  into 
the  hierarchy  of  deadlines.  A  provision 
was  also  made  so  that  a  portable  terminal 
for  sporting  events  (football,  basketball, 
and  baseball  games),  could  also  be  con¬ 
nected  to  the  UPS  through  the  modems 
used  by  the  local  bureaus.  This  insured 
that  the  latest  information  on  these  games 
would  not  be  interrupted  by  a  power  fai¬ 
lure.  Finally,  the  wire  service  lines  to  the 
computer,  as  well  as  the  receiving  units 
for  the  wire  services  satellite  “dish” 
(aligned  to  Westar  III),  were  also 
static  switch.  It  is  specifically  designed  to  attached  to  the  UPS.  The  Press  Demo- 

isolate  a  critical  load  from  all  types  of  wanted  to  guarantee  that  problems 

potential  power  disruptions,  from  line  with  comrnercial  power  would  not  wipe 
(Continued  from  page  32)  transients  and  voltage  fluctuations  to  incoming  data  to  the  computer  sys- 

_  brownouts  and  blackouts.  comments  Faus. 

paperman’s  day  to  cope  with  a  power  Under  normal  conditions,  the  UPS  bat-  ^ 

outage.”  tery  charger  section  is  powered  from  the  fhere.  Over  the  past  six  years,  we  ve 

Another  area  of  concern,  especially  to  commercial  ac  (alternating  current)  line  instituted  a  two-phase  expansion  pros- 
Faus,  are  the  computers’  disc  drives,  and  supplies  regulated  dc  (direct  current)  ram  of  adding  equipment  on  to  the  UPS, 
“Without  questions,  the  disc  drives,  are  power  to  the  inverter,  while  simul-  indicated.  Phase  I  included  con- 

the  most  critical,  crucial  points  in  the  taneously  float-charging  the  batteries,  necting  the  paging  system,  phone  system, 
whole  system.  In  operation,  the  read/  The  critical  load  is  continuously  supplied  and  our  fire  alarm  and  control  systems, 
write  heads  ‘float’  over  the  disc  pack  sur-  clean  ac  power  by  the  inverter  section  of  P^g'^S  system  was  included  because, 
faces.  If  the  power  cuts  out,  the  heads  can  the  UPS,  effectively  isolating  the  compu-  during  a  power  failure,  we  have  to  corn- 
hit,  or  crash,  on  the  discs.  Such  contact,  ter  systems  and  peripheral  devices  from  municate  with  our  people.  The  phone  sys- 
in  computer  lingo,  is  a  ‘head  crash’.  Each  line  transients  or  fluctuations.  connected  because  we  still  have 

head  costs  $300-$400.  So  with  the  twenty  Should  a  failure  occur  in  the  commer-  classified  people  taking  ads  and  people 
heads  we  have  on  two  drives,  we’re  talk-  cial  ac  power,  the  critical  load  is  supplied  calling  for  information  when  the  power 
ing  a  lot  of  money.  Further,  the  pack  itself  by  the  inverter  section  of  the  UPS  which,  control  systems  had  to  be 

can  be  damaged.  To  us,  UPS  protection  is  without  switching,  obtains  power  from  added  because,  if  there  s  a  fi.e  during  a 

essential.”  the  standby  battery  plant.  The  UPS  bat-  power  feilure,  we  still  want  our  alarms  to 

According  to  Faus,  there  are  two  tery  plant  continues  to  supply  power  to  sound, 

schoolsofthought  when  selecting  a  UPS.  the  inverter  until  commercial  power  is  Editorial  was  included  in  Phase  II  of 

“You  either  plan  for  long  or  short  power  restored,  or  until  the  various  systems  can  add-ons  to  the  UPS.  Editors  often  take 

outages.  In  northern  California,  especial-  be  systematically  shut  down.  three  hours  to  write  and  store  a 

ly  in  the  winter  months,  you  plan  for  short  LorTec  UPS  systems  are  designed  with  story  in  the  system.  Without  having  the 

intermittent  power  outages.”  So  inclu-  a  totally  solid-state  static  transfer  switch  editorial  department  s  VDTs  on  the  UPS, 

sion  of  a  UPS  in  the  redesign  of  the  Press  through  which  power  flows  to  the  critical  power  failure  could  wipe  out  the  edito- 

Democrat  was  a  natural.  And  the  Press  load.  The  switch  protects  the  load  from  content  of  a  whole  edition.  So  we 

Democrat  specified  a  30kwContinuAC,  a  interruption  by  continuously  sensing  added  all  of  the  editorial  VDTs  to  the 

product  of  LorTec  Power  Systems,  Inc.,  both  inverter  and  load  parameters.  If  an  UPS.  We  ve  added  the  composing  room 
of  North  Ridgeville,  Ohio.  overload,  inrush  surge,  load  short  circuit,  VDTs  as  well.  The  reason  is  that  some- 

Used  with  a  standby  battery  plant  to  or  even  inverter  failure  is  sensed,  the  sta-  times  it  can  take  an  hour  or  two  to  set  an 
provide  emergency  power,  the  UPS  sys-  tic  switch  effects  a  zero-break  transfer  to  1000-line  legal  is  an  example), 

tern  consists  of  a  solid-state  inverter,  bat-  a  bypass  line  source.  Again,  a  power  failure  could  knock  out  a 

tery  charger/rectifier,  and  an  automatic  As  the  “new”  Press  Democrat  was  (Continued  on  page  39) 
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Intermittent 


DIAGRAM  shows  hardware  configuration  for  both  commercial  ac  power 
and  the  installed  UPS  (Uninterruptible  Power  System)  at  the  Santa  Rosa 
(Calif.)  Press  Democrat. 


An  addition  to  the  present  building  of  the  New  Brunswick  (NJ.)  Home 
News  is  being  constructed  to  house  o  Goss  AAork  V  press  acquired  from  the 
Albuquerque  Publishing  Company.  The  building  addition  is  92  feet  long,  33 
feet  wide  and  27  feet  high  from  ground  level.  A  lower  or  reel  room  level 
brings  the  entire  structure  height  to  34  Vi  feet  from  roof  top  to  reel  room 
floor.  The  reel  room  floor  level  is  9  Vi  feet  from  the  operating  floor  level.  The 
building  has  a  brick  and  split  stone  block  exterior.  The  exterior  has  been 
designed  to  complement  the  main  building  frontage  which  was  constructed  22 
years  ago.  The  A.  Garlatti  Construction  Company  of  Highland  Park,  N.J.,  is 
the  general  contractor.  The  new  addition  allows  room  for  an  additional  press 
unit  to  be  installed  when  needed. 


(Continued  from  page  38) 

substantial  amount  of  work.  The  data 
center  VDT,  plus  all  of  the  data  center 
equipment,  was  plugged  into  the  UPS 
too.” 

Phase  II  also  included  installing  the 
back-up  typesetter  and  the  OCRs  (optical 
character  readers)  on  the  UPS.  The 
OCRs,  which  read  data  from  typewritten 
scanner-prepared  copy,  store  programs 
in  volatile  memory — which  would  be  lost 
without  UPS  protection.  Connecting  the 
back-up  typesetter  to  the  UPS  meant  that 
it  would  be  a  true  back-up  unit,  even  in 
the  event  of  a  power  failure. 

To  insure  that  maximum  power  is  avail¬ 
able  to  as  much  critical  equipment  as 
possible,  some  equipment  was  not  in¬ 
cluded  on  the  UPS.  The  copy  flow  moni¬ 
tor  was  not  included  because  its  primary 
function  is  to  monitor  what  the  produc¬ 
tion  system  does.  When  the  power  goes 
off,  the  copy  flow  monitor  will  stop,  and 
when  the  power  picks  up,  it  will  continue, 
right  where  it  left  off.  The  Fairchild 
keyboards  were  not  added  for  the  same 
reason — they  are  input  by  paper  tape,  so 
if  the  power  fails,  important  data  is  not 
lost.  This  versus  the  VDT  which,  when  it 
goes  off  loses  all  of  the  stored  informa¬ 
tion. 

Another  piece  of  equipment  not  wired 
to  the  UPS  is  the  Versatec,  which  outputs 
copy  so  that  it  can  be  proofread.  This 
machine  does  not  actually  store  informa¬ 
tion,  so  UPS  protection  is  not  critical.  It  is 
protected,  however,  by  a  surge  suppres¬ 
sor.  Also  the  UPS  was  not  connected  to 
the  back-up  wire  service  systems,  or  the 
back-up  paper  tape  punch  which  can  be 
used  with  the  main  typesetters.  In  Faus’ 
words,  “Because  of  the  present  load  fac¬ 
tor,  we  just  can’t  connect  everything  to 
the  UPS.  If  a  power  outage  occurs  during 
production,  a  lot  of  people  are  mad  be¬ 
cause  their  units  aren't  on  it.  And  that 
says  that  everybody  is  pushing  to  get  on 
it.  But  we  have  to  sit  back  and  really 
scrutinize  what  goes  on  it  and  what 
doesn't.  I  want  to  maintain  the  hour  and 
twenty  minutes  of  reserve  power  that  the 
battery  bank  currently  gives  us.” 

In  reviewing  the  relative  freedom  from 
power  problems  that  the  UPS  has  permit¬ 
ted  the  Press  Democrat  to  enjoy  in  recent 
years,  Faus  comments,  “Today  I  go  to 
trade  shows  and  find  that  other  people  are 
just  starting  to  put  in  UPS  systems.  Ev¬ 
erybody  else  is  doing  it,  but  we  put  ours  in 
six  years  ago.” 

That  insight,  he  explains,  has  put  the 
Press  Democrat  in  the  position  of  being 
able  to  deal  with  potential  problems  of  all 
kinds,  including  power  problems.  And 
having  a  UPS  has  measured  up  to  their 
expectations.  “Personally,  I  am  pleased 
with  the  unit’s  performance,”  concludes 
Faus.  “When  it  has  to  perform  during  a 
power  outage,  it  performs.  It  does  the 
job!” 


Disk  subsystem  aids 
microcomputer  units 

Microcomputer  Systems  Corp.,  of 
Sunnyvale,  Calif.,  has  designed  the  MSC 
9700  series  Winchester  disk  storage  sub¬ 
system  for  personal/professional  micro¬ 
computer  users.  The  subsystem  provides 
increased  storage  capacity,  data  integri¬ 
ty,  and  many  performance  advantages  of 
Winchester  technology. 

Through  the  use  of  interchangeable 
Host  Adapter  Personality  Cards,  the 
MSC  9700  subsystem  can  be  adapted  in 
moments  to  be  compatible  with  a  variety 
of  microcomputer  systems.  Host  Adap¬ 
ters  now  available  include  Apple  II, 
Xerox  820,  IBM  PC,  TRS-80,  Q-Bus,  S- 
100,  Multibus,  and  STD  bus.  The  com¬ 
pany  is  developing  other  Host  Adapters 
for  other  systems. 

When  used  with  a  specific  Host  Adap¬ 
ter,  the  MSC  9700  emulates  the  software 
protocol  of  the  host  computer. 


MSC  9700  series  Winchester  disk  stor¬ 
age  subsystem  provides  personal/profes- 
sional  microcomputer  users  with  in¬ 
creased  storage  capacity,  data  integrity, 
and  the  many  performance  advantages  of 
Winchester  technology,  for  a  total  mass 
storage  solution. 


The  user  has  the  option  of  selecting 
either  a  one — or  two-drive  version  of  the 
subsystem  for  either  a  5 —  or  10  megabyte 
online  storage  capacity. 

Backup  is  available  in  two  forms:  a 
second  Winchester  disk  drive  provides 
one-on-one  protection  of  data  stored  on 
the  first  drive,  or  a  mini-floppy  disk  drive 
option  is  available. 

The  MSC  9700  standard  subsystem  is  a 
combination  of  one  Seagate  Technology 
ST-506  5.25-inch  Winchester  disk  drive, 
the  Xebec  S 1 4 1 0  controller,  and  a  reliable 
115V/230V  power  supply. 

The  subsystem  features  include  22-bit 
error  detection,  1 1-bit  error  correction,  a 
full  sector  data  buffer,  and  single  com¬ 
mand  disk  initialization. 

The  basic  MSC  9700  lists  for  less  than 
$3,000;  the  average  list  price  of  available 
Host  Adapters  is  under  $200. 


Digital  radio  transmits 
computer  information 

M/A-Com  Inc.  of  Burlington,  Mass, 
said  the  Federal  Communications  Com¬ 
mission  recently  cleared  the  way  for  the 
sale  of  a  digital  radio  system  that  trans¬ 
mits  computer  information  within  a  six- 
mile  radius. 

Telephone  loops,  the  company  said, 
can  be  replaced  via  the  radio  transmission 
technique. 

The  system  was  developed  by  a  joint 
venture  of  M/A-Com’s  Local  Digital  Dis¬ 
tribution  Company,  a  subsidiary,  and 
Aetna  Life  &  Casualty  Co. 
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services  for  Pacific  Telephone,  said  he 
did  not  expect  AT&T  to  compete  with 
newspapers  in  “originating  and  gathering 
news”  but  forecast  that  the  telephone 
company  will  become  involved  in  deliver¬ 
ing  news  and  other  information. 

The  panel  skeptic  was  Ruth  Clark, 
senior  vicepresident  of  Yankelovich, 
Skelly  &  White,  who  conceded  that  cable 
has  interesting  possibilities  in  view  of 
changing  lifestyles  but  found  several  fac¬ 
tors  working  against  wide  scale  accept¬ 
ance  of  cable  as  a  news  supplier. 

“How  much  information  is  necessary 
for  most  people?”  she  asked.  “How 
many  people  will  use  a  one-way  system  to 
find  out  what  happended  in  El  Salvador 
yesterday?  Who  needs  stock  reports  un¬ 
less  they  are  buying  or  selling?” 

The  polling  expert  also  faulted  the  com¬ 
plexity  of  the  new  cable  systems,  specu¬ 
lating  that  viewers  will  become  so  in¬ 
volved  with  trying  to  work  the  gadgetry 
they  will  not  have  time  for  their  families. 

Besides,  Clark  noted,  most  people 
“come  across  information”  rather  than 
seek  it  out  and  will  not  welcome  a 
“choice  of  100  channels.” 

Confessing  to  a  love  of  newspapers, 
Clark  attested  they  have  advantages  not 
available  in  electronic  media. 

“Newspapers  are  usable,  reusable, 
clipable,  available  when  wanted,  in¬ 
formative  and  offer  great  value  for  the 
money,”  she  said. 


David  E.  Halvorsen 


CNPA 

(Continued  from  page  II) 


system  reaches  40  million  American 
homes  and  produces  $3  billion  in  re¬ 
venue. 

Work  together 

He  contended  there  are  benefits  for 
both  newspapers  and  cable  companies 
when  they  work  together  but  warned  pub¬ 
lishers  that  cable  firms  may  be  “skittish” 
when  first  approached  by  them  because 
of  newspapers’  indifference  or  hostility  to 
cable  when  it  first  emerged. 

“Cable  will  enhance  the  presentation 


40 


of  local  news,”  Dittrick  asserted.  “Peo¬ 
ple  feel  comfortable  having  someone  tell 
the  news.  Cable  is  here  and  is  anxious  to 
work  with  publishers.  Get  to  know  your 
local  cable  operator.” 

Dr.  Norman  Morrison,  director  of 
Knight-Ridder’s  Viewdata  project,  said 
the  system,  which  was  tried  ex¬ 
perimentally  in  Coral  Gables,  Fla.,  will 
become  operational  in  South  Florida  in 
July,  1983.  Viewdata  expects  to  sell  the 
service  to  5,000  homes  in  the  first  year,  he 
said. 

“Time  is  on  the  side  of  electronic  tech¬ 
nology,”  Morrison  told  publishers. 

AT&T’s  role 

Philip  Pilobosian,  director  of  marketing 


APPOINTED — David  E.  Halvorsen, 
managing  editor  for  five  years,  was 
named  editor  of  the  San  Francisco  Ex¬ 
aminer,  and  James  E.  Sevrens,  general 
manager  since  1978,  was  named 
vicepresident  of  the  San  Francisco  Ex¬ 
aminer  division  of  the  Hearst  Corp.,  and 
a  member  of  the  board  of  directors  of  the 
San  Francisco  Newspaper  Agency.  Hal¬ 
vorsen,  who  replaces  Reg  Murphy  as  edi¬ 
tor,  joined  the  Examiner  in  1 976  from  the 
Chicago  Tribune.  Sevrens  was  previously 
with  the  Boulder,  (Colo.)  Camera. 
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Syndicates 


By  Lenora  Williamson 


‘Peanuts”  exclusivity  battle  in  court 


Another  Philadelphia  territorial  battle 
over  a  prized  comic  strip — this  time 
“Peanuts” — exploded  on  the  front  pages 
as  three  Calkins  Newspapers  asked  the 
Bucks  County  Court  to  issue  a  prelimi.’- 
ary  injunction  which  would  allow  them  to 
run  “Peanuts”  at  the  same  time  that  the 
Philadelphia  Inquirer  does. 

“Peknuts”  was  among  the  comics 
added  to  the  Inquirer  following  the  death 
of  the  Philadelphia  Bulletin  January  29. 

The  hearing  on  the  injunction  request 
ran  throughout  the  day  Febmary  27,  with 
the  likely  possibility,  according  to  one 
source,  that  it  could  continue  with  no  im¬ 
mediate  ruling  being  handed  down. 

Calkins  Newspapers  of  Levittown, 
Pa.,  contended  they  have  a  binding  con¬ 
tract  for  “Peanuts”  to  run  in  the  Bucks 
County  Courier  Times,  Doylestown  Daily 
Intelligencer,  and  the  Burlington  County 
Times  of  Willingboro,  N.J. 

Marvin  E.  Ellis,  vicepresident  for  de¬ 
velopment  for  Calkins,  said  the  group 
sought  to  have  the  court  enforce  what  he 
believes  are  existing,  valid  contracts  giv¬ 


ing  the  three  papers  nonexclusive  rights 
to  the  strip. 

Named  as  defendants  in  the  Calkins 
suit  were:  United  Feature  Syndicate;  Phi¬ 
ladelphia  Newspapers  Inc.,  which  pub¬ 
lishes  the  Inquirer,  and  Eugene  L. 
Roberts  Jr.,  executive  editor  of  the  In¬ 
quirer. 

The  Bucks  County  Courier  Times  told 
its  readers  the  three  Calkins  papers  were 
offered  “Peanuts”  within  hours  after  the 
announcement  January  27  that  the  Bulle¬ 
tin  would  cease  publication  January  29. 
All  three  papers  agreed  to  purchase  the 
strip. 

According  to  the  suit,  the  Inquirer  de¬ 
manded  exclusive  rights  in  the  Phi¬ 
ladelphia  metropolitan  area  which  in¬ 
cludes  Bucks  County  and  southern  New 
Jersey.  And  at  that  point,  Calkins  claims. 
United  Features  tried  to  nullify  its  con¬ 
tract  with  the  papers  by  telephone.  The 
strip  was  to  begin  February  7  with  Cal¬ 
kins.  The  Inquirer  began  running 
“Peanuts”  February  1. 

The  Courier  Times  front  page  editorial 


along  with  the  story  announcing  the  suit 
was  headed  “Free  Snoopy!”  It  declared 
in  part:  “The  people  at  the  Philadelphia 
Inquirer,  who  profess  a  profound  respect 
for  freedom  of  the  press,  think  Snoopy's 
freedom  should  be  limited  to  the  pages  of 
their  newspaper. 

“Like  Linus,  they  clutch  a  security 
blanket  they  call  ‘exclusivity.’ 

“  .  .  .We  don’t  think  that’s  right,  and 
that’s  why  we’ve  filed  suit  to  get 
‘Peanuts’  for  our  readers.  We  don’t  care 
if  the  Inquirer  runs  it,  too. 

“  .  .  .Charlie  Brown  and  his  gang  are 
being  held  hostage  by  the  Philadelphia 
Inquirer.  That’s  it  in  a  ‘Peanut’  shell.” 

The  editorial  also  stated  that  Phi¬ 
ladelphia  Newspapers  Inc.,  which  also 
publishes  the  Philadelphia  Daily  News, 
“operates  under  a  curious  double  stan¬ 
dard  when  it  comes  to  exclusivity.  The 
Inquirer  insists  on  it,  but  the  Daily  News 
doesn’t.  That’s  why  you  can  find  col¬ 
umnist  Jack  Anderson  and  several  other 
Courier  Times  features  in  the  Daily 
News.” 

The  Inquirer’s  most  recent  court  battle 
over  exclusive  rights  to  a  comic  strip  was 
with  the  Bulletin  over  King  Features’  in¬ 
troduction  of  the  “Muppets.”  The  In¬ 
quirer  won,  as  it  did  in  an  earlier  battle 
with  the  Bulletin  over  “Doonesbury” 
back  in  1977. 

(Continued  on  page  42 i 


44  BEN  SWIFT  appeals  to  everybody  — 
from  grandparents  to  grandchildren. 

All  over  the  community,  I  find  people  have  clipped  it  from  the  paper 
and  pasted  it  on  the  wall  or  the  cash  register.  99 

Sam  Pepper,  Managing  Editor ,  West  Palm  Beach  Post 


Join  the  Be’‘imore  News -American, 
San  Diego  Union,  Tucson  Star, 
West  Palm  Beach  Post  and 
150  other  newspapers  currently 
running  BEN  SWIFT. 
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{Continued  from  page  41) 

The  Calkins  suit  asked  the  court  for  the 
preliminary  injunction,  enforcing  the 
contracts  between  its  three  papers  and 
United  Features,  until  a  formal  hearing 
can  be  held  to  rule  on  whether  the  con¬ 
tracts  are  valid. 

Territorial  suits  over  syndicated  fea¬ 
tures  were  scarce  for  a  time  after  the  case 
of  the  Boston  Globe  and  three  syndicates 
(King,  Chicago  Tribune-New  York 
News,  and  Field),  longtime  defendants  in 
an  anti-trust  suit  by  the  Department  of 
Justice,  was  settled  by  consent  decree  in 
1975. 

One  of  the  most  recent  disputes  which 
had  an  international  aspect  was  settled 
amicably  in  1980  when  the  Detroit  Free 
Press  agreed  it  would  no  longer  claim 
exclusivity  rights  over  the  Windsor  {Ont.) 
Star  regarding  “Doonesbury”,  “Hagar 
the  Horrible”,  and  “The  Lockhorns.” 

Generally,  the  big  circulation  papers 
cling  to  exclusivity  rights,  while  the  smal¬ 
ler  papers  try  to  get  the  territory  nar¬ 
rowed. 


Courier  takes  Inquirer 
to  court  over  ^Peanuts* 


Free  Snoopy! 
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TELLING  IT  TO  THE  READERS— The  Bucks  County 
Courier  Times,  Levittown-Bristol,  Pa.,  told  its  readers  all 
about  its  battle  to  bring  them  the  comic  strip  "Peanuts"  on 
page  one  and  reinforced  it  with  an  editorial. 


Steven  Temkin  has  been  appointed  edi¬ 
tor  in  the  special  series  department  of  the 
Los  Angeles  Times  with  responsibility 
for  acquisitions,  assignments  and  edito¬ 
rial  selection  of  the  weekly  Special  Series 
package. 

Temkin,  formerly  editor  of  Extra  maga¬ 
zine,  a  monthly  feature  digest.  Joined  the 
syndicate  last  July  and  has  since  ex¬ 
panded  the  variety  of  hard  news,  profiles, 
commentary  and  entertainment  features 
for  the  Special  Series  package  and  ac¬ 
quired  and  serialized  such  properties  as 
the  autobiographies  of  Henry  Fonda  and 
Patricia  Hearst. 

Temkin  succeeds  Connie  Cloos  as  edi¬ 
tor  in  the  department.  She  now  edits  the 
Christian  Science  Monitor  News  Service 
for  the  syndicate. 
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Jeff  Lubeck,  son  of  longtime  Detroit 
News  associate  editor  Bob  Lubeck, 
joined  Universal  Press  Syndicate  as  west¬ 
ern  regional  sales  manager.  Lubeck  re¬ 
places  Priscilla  Felton,  who  joined  the 
UPS  subsidiary.  Universal  Licensing 
Corp. 

Lubeck  holds  bachelor  degrees  in  both 
advertising  management  and  economics 
from  Michigan  State  University  and  was 
with  Lanier  Business  Products,  Chicago. 
Lubeck  earlier  was  a  marketing  trainee 
for  General  Motors  and  an  associate  pro¬ 
ducer-director  for  Entertainment  Sports 
Program  Network  from  1979  to  1981. 


A  video  games  column  aimed  at  captur¬ 
ing  interest  in  that  burgeoning  area  of  the 
entertainment  industry  was  launched  this 
week  by  the  Tribune  Company  Syndi¬ 
cate.  The  column  is  by  Michael  Blanche!, 
22,  author  of  “How  to  Beat  the  Video 
Games”,  a  Simon  &  Schuster/Fireside 
book. 

The  new  column  carries  the  same  title 
as  Blanchet’s  book  and  while  only  on  the 
market  a  little  over  two  weeks,  “How  to 
Beat  the  Video  Games”  starts  with  an 
initial  list  of  more  than  100  newspapers. 
The  column  provides  step-by-step  guides 
and  diagrams. 

Robert  S.  Reed,  president  of  the  syndi¬ 
cate,  comments,  “Editors  are  clearly  an¬ 
xious  to  tap  this  well  of  reader  interest, 
and  have  responded  almost  instan¬ 
taneously  to  Blanchet's  clear  explanation 
of  the  strategies  and  techniques  needed  to 
improve  one’s  game.” 


Patricia  Hearst’ s  personal  account  of 
her  abduction,  imprisonment  and  release, 
“Every  Secret  Thing”,  is  now  being 
offered  by  the  Los  Angeles  Times  Syndi¬ 
cate  as  a  five-part  excerpt  for  release 
February  28.  The  series  highlights  impor¬ 
tant  and  revealing  details  of  Hearst’s 
ordeal. 

New  Hearst  subsidiary 
to  make  video  discs 

King  Features  Entertainment,  a  new 
subsidiary  of  the  Hearst  Corporation,  has 
announced  the  company’s  entry  into  ori¬ 
ginal  disc  production  with  History  Dis- 
quiz. 

History  Disquiz  will  test  players’ 
knowledge  of  20th  century  events  and  fe¬ 
atures  more  than  2,000  questions  and 
answers.  The  one-hour  program  is  being 
produced  for  Optical  Programming 
Associates,  a  joint  venture  of  MCA, 
Video  Disc,  Inc.,  Pioneer  Video,  Inc., 
and  Magnavox  Productions,  Inc. 

History  Disquiz  will  be  designed  for 
use  by  teenagers  or  adults.  It  is  designed 
to  be  played  over  a  period  of  several 
hours.  The  program  will  take  full  advan¬ 
tage  of  all  the  features  of  the  laser  disc, 
such  as  still  frame,  random  access,  stereo 
sound  and  slow  motion. 

In  another  video  project.  King  Fea¬ 
tures  Entertainment  will  bring  Julia 
Child’s  gourmet  cooking  entertainment 
to  the  RCA  video  disc.  The  three  RCA 
discs  planned  will  be  drawn  from  the  Julia 
Child  series  produced  by  WGBH-TV  cal¬ 
led  “Julia  and  Company”  and  “Julia  and 
More  Company.” 
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stringer  spearheads 
closed  meeting  protest 


By  M.L.  Stein 

A  feisty,  60-year-oId  stringer  in  the 
Northern  California  mountain  area  has 
spearheaded  a  media  protest  against  a 
County  Board  of  Supervisors  that 
allegedly  held  102  closed  sessions  in  1981. 

According  to  the  newswoman,  Louise 
White,  the  protest  appeared  to  be  paying 
off  as  the  board  began  its  1982  meetings. 

“With  the  first  meeting  in  January,  no 
closed-sessions — identified  or  unidenti¬ 
fied — were  listed  on  the  board’s  two-day 
agenda,”  she  told  E&P.  “As  long  as  the 
present  attitude  continues.  I’ll  go  along 
with  it.  If  there’s  a  regression  to  the  old 
ways.  I’ll  get  on  their  backs  again.” 

Getting  on  the  board’s  back  for  secret 
sessions  is  what  White  has  been  doing  for 
months  during  her  coverage  of  Siskiyou 
County  for  the  weekly  Southern  Siskiyou 
Newspapers:  Mount  Shasta  Herald, 
Dunsmuir  News  and  Weed  Press. 

But  she  did  more  than  merely  com¬ 
plain.  White  spent  hours  digging  through 
records  to  determine  the  number  and 
length  of  every  closed  session  held  last 
year.  Then  she  hit  the  board  with  her 
data.  Her  suspicions  that  the  board  was 
flouting  the  state’s  open  meeting  law 
drew  the  support  of  the  region’s  new 
media.  Their  frustration  culminated  last 
December  9  in  a  letter  to  Vernon  Zikn, 
Board  Chairman. 

The  letter,  drafted  by  White  and  signed 
by  12  other  editors,  publishers,  and  re¬ 
porters,  asked  the  board  to  immediately: 
“Abandon  the  practice  of  scheduling  un¬ 
identified  ‘supervisors’  closed  sessions 
on  each  agenda  for  use  ‘in  case’  they  are 
needed.  The  sessions  thus  far  have  been 
needed,  the  board  has  claimed — in  addi¬ 
tion  to  other  closed  sessions  at  each  meet¬ 
ing.  The  practice  is  arousing  suspicion 
that  the  sessions  are  being  used  for  illegal 
pre-discussion  briefings.” 

Among  the  signers  were  Marge  Apper- 
son,  co-publisher  and  editor  of  Southern 
Siskiyou  Newspapers;  Gary  Mortenson, 
editor  and  publisher  Pioneer  Press,  Fort 
Jones;  Don  Hogun,  general  manager,  Sis¬ 
kiyou  Daily  News,  Yreka;  Mark  Brown, 
news  director,  KOBI-tv,  Medford,  Ore¬ 
gon,  and  Garth  Sanders,  regional  editor. 
Redding  Record-Searchlight. 

White  also  sent  a  personal  letter  to  the 
full  board,  pointing  out  that  past  boards 
had  averaged  60  closed  meetings  per  year 
compared  to  the  102  in  1981 ,  according  to 
her  research. 

Asserting  that  the  board  had  been 
embroiled  in  internal  feuding,  she  de¬ 
clared:  “Adversity  and  controversy  are 
never  easy  to  cope  with  publicly,  but  re¬ 
treat  into  closed  sessions  only  com¬ 
pounds  the  problem.” 
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Louise  White 


Zink  and  the  board  denied  that  meet¬ 
ings  closed  to  the  press  and  public  were 
illegal  but  Zink  conceded  in  a  Pioneer 
Press  story  that  supervisor  Norma  Frey, 
although  not  admitting  impropriety, 
hinted  in  an  interview  with  the  Sac¬ 
ramento  Bee  that  White’s  complaints 
might  have  some  basis  in  fact. 

“I’m  all  for  trying  to  change,”  she  de¬ 
clared.  In  talking  to  E&P,  Zink  turned 
aside  the  suggestion  that  the  board  had 
violated  the  Ralph  M.  Brown  Open  Meet¬ 
ing  Law  or  that  the  letters  had  pressured 
the  body  to  open  more  meetings  this  year. 
He  attributed  the  large  number  of  closed 
door  sessions  in  1981  to  involve  labor 
negotiations  with  8  different  unions.  “We 
cannot  carry  on  such  negotiations  with 
newspaper  reporters  present,”  he  ex¬ 
plained. 

Zink  said  the  absence  of  closed  ses¬ 
sions  at  the  start  of  this  year  was  simply 
because  the  negotiations  had  ended. 

But  in  the  letter  White  and  her  col¬ 
leagues  wrote  to  the  board,  they  urged 
supervisors  to  “discontinue  the  use  of 
labels  ‘personnel’  and  ‘employee  rela¬ 
tions’”  in  offering  excuses  for  private 
meetings.  “Neither  term  is  provided  for 
under  the  ...  Brown  Act,”  the  letter 
stated.  It  further  asserted  “closed  ses¬ 
sions  should  be  unusual — not  regular 
occurances.”  The  media  representative 
warned  the  “alarming  number  of  closed 
sessions  and  their  improper  labeling” 
could  lead  to  court  action  by  them. 

White  told  E&P  that  since  January, 
1981,  “We  have  faced  an  incompetent, 
arrogant  board  of  supervisors,  which  re¬ 
fuses  to  accept  advice  or  criticism  from 
most  of  its  department  heads,  the  Grand 
Jury,  the  public  or  the  press.” 


White ,  a  constant  watch*,  q  o  ver  coun¬ 
ty  government,  developed  he*  investiga¬ 
tive  bent  during  her  20  years  experience 
on  Northern  California  newspapers,  after 
getting  a  journalism  degree  from  Uni¬ 
versity  of  Nevada,  Reno. 

Editor/publisher  Marge  Apperson  said 
of  White: 

“She’s  such  a  good  courthouse  repor¬ 
ter  that  she  can  get  information  other  re¬ 
porters  may  miss.” 

“Two  years  ago,”  White  recalled,  “I 
decided  to  go  into  semi-retirement,  which 
for  me  means  working  12  hours  a  day,  5 
days  a  week — instead  of  7  days  a  week.” 

No  one  around  Siskiyou  County  gets 
the  impression  that  Louise  White  is  in  any 
kind  of  retirement. 

Pols  complain  about 
Post’s  pro-Koch  draft 

Conservative  party  leaders  in  New 
York  City  said  they  will  ask  the  State 
Board  of  Elections  to  determine  if  it  is  a 
violation  of  the  election  laws  for  the  New 
York  Post  to  run  pro  Edward  Koch  for 
governor  coupons. 

The  Post  devoted  an  entire  upfront 
news  page  last  week  to  an  article  asking 
that  readers  urge  New  York  Mayor  Koch 
to  run  for  governor  by  filling  out  and  re¬ 
turning  a  pro-Koch  coupon  that  appeared 
on  the  page  (E&P,  Feb.  6.) 

Conservative  party  chairman  J.  Daniel 
Mahoney  and  executive  director  Serphin 
Maltese  said  they  would  go  to  the  board  if 
the  Post  did  not  cease  running  the 
coupons.  The  Post  has  continued  to  pub¬ 
lish  them. 

They  said  the  amount  of  space  the 
newspaper  has  devoted  to  the  pro-Koch 
campaign  was  worth  more  than  $5,000, 
the  limit  a  corporation  may  spend  under 
state  election  laws  for  political  contribu¬ 
tions. 

Meanwhile,  the  Post  announced  that  it 
had  received  14,047  coupons  urging  Koch 
to  run  for  governor.  Another  370  readers 
wrote  in  opposing  Koch’s  candidacy. 
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Mo.  editors 
keep  political 
clubs  alive 

The  Democratic  Editors  of  Missouri 
was  founded  in  1894  and  the  Republican 
Editorial  Association  of  Missouri  was 
formed  in  1901  and  both  are  still  in  opera¬ 
tion  today. 

According  to  a  manual  of  Missouri 
press  organizations,  the  Republican 
Editorial  Association  “claims  as  mem¬ 
bers  virtually  all  Republican  writers  and 
editors  of  Missouri.”  The  same  holds  true 
for  the  Democratic  editors’  group. 

Members  of  both  organizations  con¬ 
tend  that  the  organizations  are  more  tra¬ 
ditional  than  anything  else  and  that  de¬ 
claring  themselves  Republicans  or  Demo¬ 
crats  does  not  mean  it  influences  how 
they  write  their  news  stories.  Editorial 
opinions  are  another  matter. 

“Perhaps  we  never  thought  too  much 
about  them  since  they  have  been  around 
for  so  long,”  said  Bill  Bray,  executive 
director  of  the  Missouri  Press  Associa¬ 
tion.  “The  rivalry  between  the  two  is 
friendly.  The  purpose  of  each  organiza¬ 
tion  is  to  promote  its  party  and  candi¬ 
dates.  Each  organization  meets  at  lea:t 
twice  a  year.  Neither  organization  re¬ 
ceives  any  financial  support  from  the  par¬ 
ty.  Each  supports  itself  through  modest 
dues.” 

Dalton  Wright,  publisher  of  the  Leba¬ 
non  (Mo.)  Daily  Record  and  current  pres¬ 
ident  of  the  Republican  Editorial  Asso¬ 
ciation,  said,  “I  don’t  look  at  it  as  a  sys¬ 
tem  of  automatic  endorsement  or  of  being 
politically  active.  As  a  group,  we  are 
actually  politically  passive.” 

What  the  organizations  do,  he  said,  is 
to  allow  editors  or  pubishers  who  do  pro¬ 
fess  to  be  either  Democrat  or  Republican 
to  meet  a  few  times  a  year  with  the  candi¬ 
dates  and  officials  of  each  particular  party 
to  discuss  the  political  issues  within  the 
state. 

Wright  said  members  of  each  group  go 
out  of  their  way  to  give  the  same  news 
space  coverage  to  each  party. 

“I  have  never  in  the  10  years  I’ve  been 
publisher  received  a  letter  or  comment 
stating  we  unfairly  treated  one  political 
group  over  the  other,”  Wright  said. 

On  the  other  hand,  he  said,  it  is  “prob¬ 
ably  better”  to  let  readers  know  upfront 
that  the  newspaper’s  editor  or  publisher 
is  a  Republican  or  Democrat. 

The  Republican  Editorial  Association 
of  Missouri  was  formed  in  St.  Joseph  on 
November  23,  1901.  Cliff  Harrison,  pub¬ 
lisher  of  the  Gallatin  North-Missourian, 
was  its  first  president. 

The  Democratic  Editors  of  Missouri 
was  founded  on  June  5,  1894  at  a  meeting 
of  leading  party  editors  at  Pertle  Springs, 
a  resort  area  near  Warrensburg.  H.  Mar¬ 
tin  Williams  was  the  first  president  and 
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U.A.  McBride,  then  editor  of  the  War¬ 
rensburg  Journal-Democrat  was  chosen 
secretary. 

The  Democratic  editors’  organization 
was  originally  called  the  Democratic 
Editorial  Association  of  Missouri.  Ten 
years  after  its  founding,  the  name  was 
changed  to  Missouri  Democratic  Press 
Association. 

According  to  Missouri’s  state  press 
manual,  the  interest  of  Mark  Halloran, 
national  Democratic  committeeman  from 
Missouri,  in  a  strong  “party  press”  led  to 
the  reorganization  of  the  group.  The 
name  was  changed  to  Democratic  Editors 
of  Missouri. 

The  state’s  largest  newspapers — the 
dailies  in  St.  Louis  and  Kansas  City — are 
independent  newspapers  and  its  editors 
do  not  take  part  in  either  political  club. 

Declaring  itself  either  a  Democrat  or 
Republican  newspaper  does  have  its 
advantages  in  Missouri.  Under  the  state 
statutes,  notices  of  special  elections  must 
“be  published  in  two  newspapers  of  diffe¬ 
rent  political  faith  and  general  circula¬ 
tion”  in  each  jurisdiction  or  county. 

Dale  says  home 
delivery  now 
about  20%  A.M. 

Los  Angeles  Herald  Examiner's  test 
of  morning  home  delivery  has  reached 
about  20%  of  its  home  circulation, 
according  to  publisher  Frank  Dale,  and  so 
far  the  result  is  a  net  gain. 

AM  delivery  was  started  about  a  year 
ago  in  small  test  areas.  Dale  notes.  Since 
then  the  rate  of  conversion  has  reached 
approximately  1  in  5  on  the  home  delivery 
(mainly  motor)  routes.  In  certain  areas 
the  shift  has  permitted  a  merger  of  street 
sales  and  home  route  operations,  he  says, 
although  this  trend  is  tied  to  the  attrition 
rate  of  current  dealerships. 

On  the  average,  the  changeover  has 
resulted  in  no  more  than  about  3%  loss  of 
subscribers,  and  the  average  gain  of  new 
subscribers  is  somewhat  above  that  rate. 

What  he  hopes  to  avoid,  he  says,  is 
having  to  offer  an  AM/PM  alternative  to 
the  home  subscriber,  since  one  of  the 
goals  is  to  trim  back  a  multi-shift  produc¬ 
tion  force  to  concentrate  on  an  early 
morning  run. 

Examiner  had  7  editions  when  Dale 
signed  on  as  publisher,  he  recalls.  That 
figure  has  been  reduced  to  3,  but  the  pap¬ 
er  is  still  essentially  all-day  and  probably 
would  retain  early  afternoon  home  deliv¬ 
ery  (close  in)  and  street  sales  of  a  midday 
edition  with  stock  market  closings,  he 
says. 

The  trend  will  continue  to  be  gradual. 
Dale  emphasizes;  he  predicts  no  tipover 
point  at  which  a  decision  would  be  made 
to  abruptly  convert  the  remaining  percen¬ 
tage  to  morning. 


Tribune 


:  Ghotbz4<leh  seeks 
hostages'  release 
;  by  month 'send 


Best  of  Show — 1981 


Book  shows  best 
in  newspaper  designs 

The  Society  of  Newspaper  Design  has 
published  “The  Best  of  Newspaper  De¬ 
sign”,  the  most  comprehensive  showing 
of  the  year’s  outstanding  work  in  graphic 
journalism. 

This  98-page  book,  with  pages  in  full 
color,  covers  twenty  categories  of  news¬ 
paper  and  magazine  design — news  and 
features,  pages  and  sections,  illustration 
and  photo  layouts — all  award  winners  in 
the  society’s  second  annual  design  com¬ 
petition. 

It  is  a  valuable  resource  for  publishers, 
editors,  designers,  teachers  and  students 
of  journalism,  as  well  as  production, 
advertising  and  promotion  professionals. 

It  is  available  at  $15,  plus  $1.50  for 
postage  and  handling,  from;  Second  Edi¬ 
tion,  P.O.  Box  15359,  Seattle,  Wash., 
98115.  Outside  the  U.S.  and  Canada  add 


Quarterback  appeals 
writer  assault  fine 


New  York  Jet  quarterback  Richard 
Todd  has  appealed  a  $1 ,500  fine  that  was 
levied  against  him  for  last  fall’s  attack  on 
a  New  York  Post  sportswriter. 

Todd  exchanged  words  with  the  Post’s 
Steve  Serby  and  then  grabbed  him  by  the 
collar  and  shoved  him  into  an  open  lock¬ 
er.  Serby  filed  criminal  assault  charges, 
but  the  district  attorney  ruled  there  were 
no  grounds  for  prosecution. 

National  Football  League  Commis¬ 
sioner  Pete  Rozelle  investigated  the  inci¬ 
dent  and  levied  the  fine  against  Todd. 

When  Raymond  Clayborn  of  the  New 
England  Patriots  football  team  initiated  a 
fist  fight  with  a  Boston  sportswriter  two 
years  ago,  he  was  fined  $2,000  by  Rozel¬ 
le.  He  appealed  and  lost  the  appeal. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 


COOKING 


VEGETARIAN  CCX3KING  column  for  families 
Meatless  recipes,  useful  facts  atxiut  veget¬ 
ables/vegetable  cook^  by  published  authors. 
Staples  and  delicacies.  Currently  successful 
weekly  column.  Samples.  Field— 25  Landfield 
Av,  Monticeilo  NY  12701. 


GENERAL 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column  (illustrated).  Free 
samples.  Cinderella  Adventures,  TO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 


FOR  THE  ONE  publisher  in  10  really  serious  I 
about  promotion— The  Bottom  Line  tells  your  , 
local  merchant  why  he  should  use  more  news-  ' 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  tox  I 
278,  Bruce  MS  38915.  ! 


HUMOR 


TWICE  the  service!  R-Gab$  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e.  Gar¬ 
dena  CA  90248. 


MEDICAL 


DIFFERENT  STROKES  for  DIFFERENT 
FOLKS!  by  a  recovered  stroke  victim.  165  col¬ 
umns,  some  camera  ready,  others  Wped  in  3 
ring  binder.  3  times  weekly,  $0.47/column. 
Klein,  Box  88,  Palm  Desert  CA  92261. 

"HEALTHY  AND  WISE"— A  plain-talking  I 
weekly  column  about  illness,  health,  medical  | 
science  and  medical  politics.  4th  year.  Sam-  [ 
|les.  M  Ringel,  MD,  933  Newbury,  Ripon  Wl  | 


MONEY 


"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th,  Temple  TX  76501. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


CIRCULATOR-PROMOTER-BROKER 
Three  year  old  corporation,  2-plus  years  pre¬ 
sent  location,  $23,000  carry  forward  loss 
1980.  Needs  income  producer.  $1000.  Gives 
you  50%.  An  office-a  phone  and  a  partner.  Call 
or  write  Joe  Whitty,  The  Newspaper  Agency,  35 
W  Main  St,  Suite  5,  Smithtown  NY  11787; 
(516)  979-7805. 


AVAILABLE 


MONEY 


"FREE  GROCERIES,”  Readers  of  this  weekly 
column  can  Kt  free  groceries  and  other  house¬ 
hold  items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen— Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions,  Dept  NCEP,  25-D  West  Fifth  St,  London 
OH  43140. 


MOVIE  REVIEWS 


MOVIE  REVIEWS  and  interviews  with  celebri¬ 
ties  and  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News,  Box  2405,  West  Palm  Beach  FL 
33402;  (305)  793-3424. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court,  Middletown 
NY  10940;  (914)  692-4572. 


PUZZLES 


PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write: 
Oickson-Bennett,  TO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 


REAL  ESTATE 


HOUSE  CALLS— MIAMI  HERALD,  DALLAS 
NEWS,  Buffalo,  Rochester,  San  Antonio,  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-623(5. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  info 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 


MAJORITY  interest  in  a  Midwest  county's 
largest  newspaper  for  sale  to  person  with  strong 
sales/writing  background  for  small  down  pay¬ 
ment.  Newspaper  is  experiencing  circulation 
and  advertising  growth  despite  competition. 
Reply  with  complete  resume  and  details  of 
financial  capabilities  to  Box  3872,  Editor  & 
Publisher. 


R-GABS  COMIC  FEATURES  offers  adventure 
capital  investment,  up  to  45%  of  shares.  A  fast 
growing  feature  service  syndicate  with  unli¬ 
mited  growth  for  domestic  and  overseas 
marketing  for  features.  Write  to  President:  R- 
GABS  Comic  Features  Syndicate,  Box  265,  St 
Joseph  MO  64502. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purpos^. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av,  Haddonfield  NJ  08033; 
(609)  795-6026. 


Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
60(». 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call  I 
(813)  733-8053  da^ime;  (813)  446-0871  i 
nights:  or  write  Box  3364,  Clearwater  Beach  FL  1 
33515.  No  obligation,  of  course.  j 


To  answer  box  number  ads  in 

EDITOR  &  PUBUSHER 

Address  your  reply  to  Ibe  box  number 
given  in  Ibe  od,  c/o  Editor  &  Publishar, 
S7S  Lexington  Av,  New  York,  NY 
10022. 

Please  be  selective  in  the  number  oi  dips 
submitted  in  response  to  on  od.  hKlude 
only  material  which  con  be  forwarded  in 
a  large  monilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

TO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  National  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  tesociates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


Going  to  Sell 
Your  Newspaper  in  '82? 

Contact  the  Midwest  brokers! 

ROY  HOLDING  AND  ASS(X:iATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 
‘Sales  ‘Appraisals 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Or.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
TO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office," 
TO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 
TO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYO  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  CONSULTANTS 


IMPROVE  YOUR  management  skills,  revenues, 
employee  productivity  and  control  expenses. 
33  years  experience  with  Park,  Thomson.  Co¬ 
pley,  Horvitz. 

Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B,  RRl,  Brookneal  VA;  (804)  376-3021 


JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 


MIC  ENTERPRISES,  INC 
Newspaper  Management  Consultants.  Exper¬ 
tise  in  all  departments.  Reasonable  rates.  Ex¬ 
cellent  references.  Call  (612)  332-5012  or 
write: 

MIC  Enterprises,  Inc.  Suite  434,  609  Second 
Av.  S,  Minneapolis  MN  55402. 


AMERICA'S  LEADING 
BROKERS 

Know  That  When  It  Com&  To 
Selling  Papers  — 

We  Know  Our  Business 
E&P  CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


j  DAILY  NEWSPAPER  in  Zone  5.  Will  exceed  4 
million  gross  sales.  Excellent  market  with  grow¬ 
ing  subscription  and  advertising.  Serious  in¬ 
quiries  only.  Reply  to  Box  3747,  Editor  &  Pub- 
I  lisher. 

j  EXCELLENT  NORTHEASTERN  Iowa  newspap- 
er.  good  building,  share  of  central  plant,  county 
I  official,  $225,000.  Also  several  other  Iowa 
weeklies.  $65.000-$335.000.  Box  3899, 
I  Editor  &  Publisher. 


FOR  SALE  OR  LEASE — Sun  Belt  suburban 
I  weekly,  $100,000  gross.  Printed  in  central 
!  plant.  Easy  terms,  financed  by  owner.  No  brok- 
I  ers,  please.  Write  Box  3892,  Editor  &  Pub¬ 
lisher. 


NEW  MEXICO  county  seat  twin  weekly.  Plant. 

Assets  sale  with  $150.(X)0  down. 
MONTANA  county  seat  weekly/shopper/print- 
ing.  1  Vi  times  gross  plus  value  of  assets. 

2  OREGON  weeklies/shoppers/printing. 
Growth  potential.  Hustling  publisher. 
Reasonable. 

NEVADA  2nd  paper  county  seat  needs  turn¬ 
around.  Small  down,  assume  debts. 

Bob  Houk,  Berman  Associates 
4130  N  Marshall  Way.  Scottsdale  AZ  85251. 


PROFITABLE  WEEKLY  off  maior  highway  in 
mid-Atlantic  area  with  excellent  composition 
facilities  and  complete  job  plant.  Priced  at 
approximate  annual  gross  of  $275,0(X).  WB 
Grimes  &  Co,  Inc.  1511  K  Street.  NW, 
Washington  DC. 


TEXAS  weekly,  established  1899,  in  charming 
county-seat  cowtown.  $30,000  gross.  Good 
potential  for  printing  and  office  supply  busi¬ 
ness.  Present  editor  has  book  to  write.  Don 
Williams,  Box  477,  Miami  TX  79059;  (806) 
868-4471,  868-2191. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation ,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PERSONALS 


BEACHFRONT/BAHAMAS  CORP:  77  acre 
Savannah  Hills  Estate,  near  Club  Meditera- 
nian,  night  clubs,  jetports.  Villa  and  house, 
pool,  on  hill  super  view,  dock,  boathouse  and 
2000  foot  beach.  Eleuthera,  Bahamas  sale/ 
trade  for  stock  or  newspaper.  $105,000. 
Clayton  Willis.  3251  Prospect  St.  NW. 
Wa^ington  (Xi;  20007. 


PUBLICATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  o(  $500,0(X).  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


HERE'S  HOW  TO  HELP  INSURE 
MORE  PROFITS  IN  SCARY  1982! 

Are  you  so  busy  minding  the  store,  you  haven't 
time  to  keep  up  with  new  sales  op^unities? 
My  full-time  job  is  digging  for  ideas  to  make  you 
richer.  Big  change  are  happening  so  fast  it's 
hard  to  keep  up.  New  competition,  changes  in 
retail  management  can  help  or  hurt  you.  Mail 
me  your  shopper,  rate  card  and  promo  material. 
My  'forest'  perspective  will  help  you  with  the 
trees.  No  obligation.  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528. 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

UNE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.M  per  line,  per  issue. 

3  weeks— $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Avaiiabie  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification. 


INDUSTRY 

SERVICE!! 

EQUIPMENT 
&  SUPPLIES 

CIRCULATION  SERVICES 

CAMERA  ft  DARKROOM 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

DONNELLY  ENTERPRISES— Telephone  and 
crew  sales.  Reasonable  rates,  assured  results. 
References  upon  request.  When  only  the  best 
will  do.  Call  (215)  586-3954. 

Publishers  -  Advertisers 
Are  you  in  need  of  a  saturation  delivery  system 
for  ^ur  publication,  product,  or  clients?  Town 
&  Country  Advertising  Distributors  can  provide 
such  a  service,  or  develop  a  company  of  your 
own  to  do  the  same.  Town  &  Ckiuntry  has  over 
30  years  experience  in  owning  and  managing 
successful  total  market  coverage  distribution 
systems.  Be  competitive  in  your  market  area 
with  a  economical  TMC  system.  For  informa¬ 
tion  write: 

Robert  Williams 

Town  &  Country  Advertising  Distributors 
128  Sayton  Rd 
Fox  Lake  IL  60020 


SINCE  1971  we  have  written  over  500.000 
new  home  delivery  customers  for  major  daily 
newspapers  in  the  United  States  and  Canada. 
We  are  presently  successful  in  4  major  mar¬ 
kets.  If  you  are  planning  crew  or  telephone 
sales  we  can  help.  Our  references  are  available. 
Contact  Mark  Hanssel.  (716)  835-5865.  All 
Zones. 

YOUR  CIRCULATION  NUMBER  problems  are 
over!  Our  organization  can  guarantee  results. 
Over  18  years  experience  in  telephone  market¬ 
ing  senrice.  You’ll  love  the  production  and  live 
with  the  price.  Call  or  write  today:  Campbell 
and  Associates.  PO  Box  106.  Macedonia  OH 
44056:  (216)  467-3554. 


COMMUNICATIONS  SERVICES 

COMMUNICATIONS  CONSULTING 
Telephone  and  data  systems  professional .  Spe¬ 
cializing  in  analysis,  design,  acquisition  and 
installation  of  telecommunications  systems  for 
the  newspaper  industry.  Information  upon  re¬ 
quest.  DATACOMM.  Box  380455.  Miami  FL 


EDITORIAL  SERVICES 

NEED  INTERVIEWS  or  information  from 
Washington?  Got  you  covered!  We'll  do  your 
legmrk  for  committee  or  agency  hearings,  in¬ 
terviews.  press  conferences,  demonstrations, 
briefings.  Tell  us  what  you  need  from  whom. 
Berns  Bureau.  Box  23067,  Washington  DC 
20024;  (202)  484-1840. 
— 
YOUR  STAFF  can  turn  out  cleaner,  tighter, 
brighter  copy.  Experienced  coach  works  by 
mail.  Low  rates.  Send  paper  for  free  analysis. 
Box  3781.  Editor  &  Publisher. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CT0000790949. 
Call  for  details.  Ink  Recovery  Seniice  (203) 
443-5890. 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ ^Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


MARKETING  8, 
READERSHIP  RESEARCH 

INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
yoursalesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA,  319  Clematis.  West  Palm 
Beach  FL  33401.  Call  collect,  (305)  655- 
0926. 


CHEMCO  NEW-PAGER  II  CAMERA  excellent 
condition,  fully  automatic,  but  with  convenient 
override  system-inquiries  Mr  A  Greco.  (415) 
326-1200  ext  303. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  Ca  90801 

SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

I  CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 

CIRCULATION  SUPPUES 

100  CASPER  K-76  racks.  Used  but  in  good 
condition.  No  mechanism.  $50  each.  Gus 
Gusewich,  (305)  350-2080. 


COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  Iw  a  publisher  for  the  Radio  Shack 
computer.  Aints journals,  bills,  agingand  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Callor  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kucxuk,  (715) 
526-6188,  PO  Box  476,  Shawano  Wl,  54166. 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  10,000  to  3(X),000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
Radio  Shack  Model  II  microcomputer.  It  has 
nine  posting  categories,  including:  display, 
classified  display,  regular  classified/  legal,  job 
printing,  web  printing,  other  and  receipts,  the 
program  is  very  "user  friendly."  You  don't  need 
a  degree  in  computer  science  to  operate  it.  It 
calculates  senrice  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing,  in¬ 
cluding  individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a 
brochure  describing  the  program  in  detail, 
write:  The  Chiefland  Citizen,  Drawer  980, 
Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
(904)  493-4796. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
ACCOUNTS  RECEIVABLE  system  developed 
by  a  multi-faceted  publisher  to  handle  all  types 
of  receivables  from  invoicing  to  statement  gen¬ 
eration.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  senrice.  Charge  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Programs  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (501)  735-1010. 


MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  (Xist  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 


COMPUTERS 


COMPUGRAPHIC  DEK  direct  entiy  keyboard 
model  #01 153-501,  serial  #611.  Three  years 
old  in  working  condition. 

Send  bid  mamed  DEK  SALE  to: 

Purchasing  Department 
Bowling  Green  State  University 
Bowling  Green  OH  43403 
by  3:00  PM,  March  11,  1982 
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COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  ent^,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


HARRIS  2200  display  ad  system  includes:  Ter¬ 
minal  Control  unit  (POP  1 1/05)  with  24K  mem¬ 
ory,  8K  refresh  memory  per  terminal,  RS-232 
CLA  board,  (4)  workstation  terminals,  (4) 
BRPE  paper  tape  punchers  with  htxxls,  spare 
parts.  Contact  Ed  Harding,  (502)  582-4568. 


BALDWIN  105  Counto-O-Veyor,  like  new,  used 
very  little,  $8000.  Available  immediately.  Call 
Richard  (904)  567-5639. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  (^11 
Scott  or  Ed  Heisley;  (800)  527-1668. 

IDAB  440  (^nter  Stacker  with  programming 
unit,  in  excellent  condition.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates,  (617)  481-8^2. 

FOR  SALE;  24-P  and  48-P  Sheridan  stutters, 
reconditioned  in  your  plant.  Also  operational 
training  of  your  empkiy^.  Jimmy  R  Fox,  Mail 
Room  Consultant,  9222  Elizabeth,  Houston  TX 
77055;  (713)  468-5827. 


MISCELLANEOUS 

FILM  DEVELOPER-Pako  24"  model  G.  Some 
spare  parts.  Kirk  Rudy  stuffer  labeler.  Curtis, 
(703)  521-1089,  PO  Box  2387,  Arlington  VA 
22202. 


EQUIPMENT  &  SUPPLIES 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  UBOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 

W*  mow*  macMnwry! 

UP  CLASSIFIEDS 
(212)  7S2-70S3 


3  UNIT  GOSS  (Community  with  folder.  4  unit 
Harris  VI 5A  JF7  folder.  6  unit  (^lor  King  with 
folder.  Contact  Sid  McDonald.  (214)  934- 
4256. 


EQUIPMENT  &  SUPPLIES 


AVAILABLE  IMMEDIATELY 
EXCELLENT  PRICING 

Baltimore  Sun  Pressroom 

8  units  Hoe  (kilormatic-22T'4"  Cutoff 
Single  3:2  folder 
3  color  cylinders 
36  units  Hoe  Color  Convertible 
12  color  cylinders 
6  folders-3:2  and  2:1 

Will  divide  components  and  folders  to  meet 
your  needs.  Highly  adaptable  to  offset  conver¬ 
sion. 

For  information  call  or  write 
INLAND  NEWSPAPERS  MACHINERY  CORP. 
105th  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)492-9050  Telex  4-2362 


COLOR  KING  2  unit  web  offset  r 


MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 

SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  (^nter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Ojunter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

Kirk  Rudy  equipment,  quarter  folders,  insert¬ 
ers,  labelers. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately.  Installation  services  also 
provided.  We  will  purchase  mailroom  equip¬ 
ment  and  complete  newspaper  mailrooms. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Snuthboro  MA  01772 
(617)  481-8562 

STA-HI 257  counter  stacker  in  excellent  condi¬ 
tion.  Available  immediately,  (^n  be  inspected 
in  daily  newspaper  operation.  Graphic  Manage¬ 
ment  Associates.  (617)  481-8562. 

KANSA  4  station  inserter  in  excellent  condi¬ 
tion.  Rebuilt  and  guaranteed.  Available  im¬ 
mediately.  Reply  to  Graphic  Management 
Associates,  (617)  481-8562. 


2  HENDRIX 
6500 

FRONT  END 
SYSTEMS 


1  System  with  32  terminals,  1 
with  16  terminals.  Both  sys¬ 
tems  complete  with  drives, 
and  I/O's.  Both  in  excellent 
condition,  currently  used  in 
daily  production.  Complete 
spare  parts  available.  Availa¬ 
ble  June  1982.  If  interested 
contact  R.  C.  Paskiet  or  Tim 
Good.  (219)  233-6161. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 

NEWSPRINT  FOR  SALE 
Excess  inventory  tonage  in  various  web  sizes 
can  be  shipped  by  rail  or  truck.  Call  (201) 
773-1067  for  further  information. 

NEWSPRINT  FOR  SALE.  Must  sell  immediate- 
ly.  1400  tons  of  25"  and  250  tons  of  121^". 
40"  diameter.  301b.  Call  (201)  773-1067. 

PHOTOTYPESETTING 

COMPUGRAPHIC  2961  HS  with  spare  reader. 
$1500;  two  Electro-Set  tape  punches.  $300 
and  $800;  Unisetter  tape  reader,  $1(XX).  Neal 
Cadieu,  (919)997-3111. 

COMPUSCAN  Alpha  (ASFD404C)  with  shaff- 
stall.  BBS  puncher.  CG  Autotape  (1022-8), 
$7000.  (405)  737-3050. 

COMPUSCAN  Alpha  scanner  Perry  and  Courier 
12  retrofit  dual  font.  Also  includes  interface. 
Recently  installed  PC  Ram  retrofit.  Parts  alone 
worth  the  price,  $50(X).  as  is.  If  interested 
please  call  Philip  Yucha  or  William  Webber, 
(717)648-4641. 

LIKE  NEW  (^pugraphic  Advantage  I,  MDT 
350  and  MDR.  Cowr^  by  maintenance  con¬ 
tract  while  is  use.  Priced  for  quick  sale  as  pack¬ 
age  or  seperate  components.  DM  Brown,  (208) 
785-1100. 

TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber,  (216)  729-2858. 

TWO  ECRM  7100  Wire  Handlers.  PDPll/05 
Dec  computer  with  32K  core  memory,  16  a 
sync  1/0  channels,  one  RKl  l/D  disc  controller, 
three  RK/05J  disc  drive  2.5  mb,  one  TTY  ASR 
33,  1  BRPE  punch,  one  BRPE  punch  driver. 
Interface  to  Hendrix  6100  system  available. 
Priced  $15,000  each. 

TWO  HENDRIX  6100  Text  Editing  Systems 
with  one  PDPll/35  DEC  computer,  8K  core 
memory,  two  4070  Facit  punches  6/L,  one  De- 
citek  reader  8-level  model  #181,  two  VDT's 
(monitor  and  keyboard),  two  8K  refresh  mem¬ 
ory.  Price  $55M  each. 

ONE  HENDRIX  5700  Text  Editing  System  with 
PDPll/15  Dec  computer,  8K  core  memory, 
three  4070  Facit  punches,  two  Decitek  readers 
(8  level),  four  VDT's  (monitor  and  keyboard), 
two  8K  refresh  memory.  Price  $2500. 

FOUR  PACESETTER  MARK  II  Phototypeset- 
ters  with  reverse  leading.  Microdata  compu¬ 
ter — 4K  memory,  8  face— 14  typesizes.  Price 
%2000  each. 

TWO  PACESETTER  MARK  V  Phofotypesetfers 
with  reverse  leading.  TMI  controller — 8K  mos 
memory,  16  face-16  typesizes.  Price  $19,0(X) 
each. 

THREE  ECRM  5300  (XIR  scanners  model 
5904,  P0P/8e  DEC  computer,  32K  core  mem¬ 
ory.  one  VDT  each,  one  BRPE  punch  6/L.  Price 
$19,000  each.  Call  WL  Payne.  (919)  727- 
7262  or  Gene  Carter,  (919)  727-7258. 


Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)682-7011 

GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892.  Mfg 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg 
1968  used  to  print  15,(XX)  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


6  units  2  folders,  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


IPEC,  INC. 


97  Marquardt  Oive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  URBANITE  FOLDERS 

Vi  page  folder.  SN  U-1109.  Mfg  1974,  with 
upper  former,  1979,  1(X)  hp  drive. 

Vi  page  folder.  SN  U-580,  Mfg  1964  with 
100  hp  drive. 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
lOSth  &  SanU  Fe  Drive,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  SC,  7  units,  circumferential,  1978. 
(^munity,  4  units,  1969. 

Upper  former  for  SC. 

Suburban  1500,  4  units,  1973. 

Urbanite,  3  presses. 

HV  signature,  4  units.  1979. 

HARRIS  V15A,  5  units,  1975. 

V22,  5  units,  remanufactured. 

V25,  8  units,  3  folders. 

845,  6  units,  1971. 

1650,  4  units,  1980. 

ONE  off^  the  worlds  most  extensive,  diverse, 
and  far  ranging  inventory  of  offset  web  preues 
available  anywhere.  Your  inquiry  will  confirm 
this  vast  resource. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A,  6  units.  1973. 

Harris  V-15A,  add-on  units.  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-IM,  8  units.  Upper  former,  1974. 
Cottrell  V-25.  Vt  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  V*  folders. 

Goss  4,  6,  8-pos<tion  roll  stand. 

Gregg  flying  imprinter  22  Vk",  45  Vi". 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22^*.  8  units,  1973. 

Harris  845,  6  units.  22Vii ". 

Harris  V-25  8  units. 

Color  King  8  units  KJ-6.  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Or 
(Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

HARRIS  845 

4  units.  RBC2  folder,  Guilmont  Vk  folder, 
new  1975.  Available  immediately,  (^n  be 
inspected  in  Georgia. 

6  units,  RBC2  Vi  folder,  new  1970.  Avail¬ 
able  April.  Priced  at  half  new  cost. 

ONE  CORPORATION/Atlanta 
1820  Briarwood  Industrial  Court 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 

1%5  HARRIS  V-22.  Six  units  with  folder  and 
upper  former.  Available  immediately.  Can  be 
seen  in  operation.  (502)  827-2000. 

LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45Vi" 
(22V4"  cut-off)  X  36  web  width,  2  folders.  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units.  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 

ONE  NEWSKING  UNIT.  1977,  FOR  SALE 
LIKE  NEW  CONDITION.  $17,000 
Phone:  (519)  685-2840 

PRESS  EQUIPMENT  FOR  SALE 
Two  6  unit  Goss  Urbanite  including  pasters, 
silicone  applicators,  ribbon  decks,  Muller  259 
stacker,  Count-O-Veyors,  water  systems  etc. 
Also  all  related  plateroom  equipment  and  spare 
parts.  Call  (2(31)  773-l()67  for  further  in¬ 
formation. 

RECONDITIONED  1973  4  unit  Color  King. 
New  rubber-excellent  condition.  Delivered,  in¬ 
stalled  and  guaranteed.  $130,000. 

InterWeb  Systems,  Inc 
1836  Woodward  St 
Orlando  FL  32803 

Phone:  (305)  896-4330  Telex:  56-7471 
Cable:  INTERWEB 

HARRIS-COTTRELL  V-22, 5  units  with  RBt  10 
web  folder,  100  HP  drive.  30,000  cph.  Press  is 
clean  and  in  good  order.  Located  in  Michigan. 
Bell-Camp,  Inc  (201)  796-8442 
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EQUIPMENT  &  SUPPLIES 


5  UNIT  Hams  V22.  RBI  folder 
Vanguard  V-15,  4  and  5  units 
2  units  Community 
4  unit  Harris  V-25,  JF25 
Harris  845,  4  units,  22V4",4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

6-UNIT  Oaily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  [vessroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

CUTLER  HAMMER,  Mark  IV Counter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
njblisher. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Biox  3241,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PRICES  tor  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


HELP 


HELP  WANTED 


CBN  UNIVERSITY'S  Graduate  School  of  Com¬ 
munication  is  seeking  full  time  faculty  mem¬ 
bers  with  expertise  in  one  or  more  of  the  follow¬ 
ing  areas:  journalism,  film,  radio,  television, 
advertising  and  public  relations.  Responsibili¬ 
ties  include  pro^am  development,  teaching, 
research,  student  counseling  and  advising.  An 
earned  F^D  with  relevant  teaching  and  other 
professional  experience  in  the  communication 
field  preferred.  Master’s  degree  with  signifi¬ 
cant  professional  experience  considered.  Posi¬ 
tion  available  August,  1982  at  rank  of  Assis¬ 
tant,  Associate,  or  Full  Professor  depending  on 
qualifications.  Salary  competitive.  Send  re¬ 
sume  and  names  of  three  references  to  JD  Keel¬ 
er,  Dean,  School  of  Communication,  CBN  Uni¬ 
versity,  Virginia  Beach  VA  23463.  CBN  Uni¬ 
versity  is  a  community  of  mature  Christian 
scholars  who  are  highly  competent  in  their 
chosen  disciplines,  and  who  know  God  and  His 
Word  as  the  source  of  all  wisdom .  The  Universi¬ 
ty  is  a  distinctive,  graduate-based  educational 
institution  holding  the  highest  of  intellectual 
standards,  with  the  transcending  purpose  of 
glorifying  God  and  His  Son,  Jesus  Christ.  The 
University  is  an  equal  opportunity  employer 
sharing  an  evangelical  Christian  perspective 
and  is  associated  with  the  Christian  Broadcast- 
ing  Network. _ 

POSITION  OPEN 
Director 

HH  Herbert  School  of  Journalism 
and  Mass  Communication 
The  University  of  Oklahoma,  Norman 
School  has  1100  students  in  graduate  prog¬ 
rams  and  six  undergraduate  sequences  (Adver¬ 
tising,  News-Communication,  Public  Rela¬ 
tions,  Professional  Writing,  Radio-TV-Film  and 
Teacher  Certification).  Appointment  effective 
Summer,  1982.  Salary,  rank  and  tenure  are 
open. 

The  candidate  shall  show  evidence  of  signifi¬ 
cant  professional  (non-academic)  exmrience 
in  journalism/mass  communication.  The  bac¬ 
calaureate  degree  and  a  minimum  of  two  years 
of  academic  or  professional  administrative  ex¬ 
perience  are  required.  The  candidate  shall  dis¬ 
play  evidence  of  significant  scholarly  publica¬ 
tions  or  nationally  recognized  presentations  in 
the  field  of  journalism/mass  communication. 
The  candidate  shall  present  evidence  of 
accomplishments  in  leadership  in  professional 
or  academic  journalism/mass  communication. 
For  complete  position  description,  write  Search 
Committee.  tlH  Herbert  School  of  Journalism 
and  Mass  Communication.  The  University 
Oklahoma,  Norman,  OK  70319.  Deadline  for 
applications  is  April  1,  1982. 

The  University  of  Oklahoma  is  an  Equal 
Opportunity/Affirmative  Action  Employer 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy) — need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


HELP  WANTED 


quired  (those  nearing  completion  will  be  consi¬ 
dered),  professional  experience  desirable;  te¬ 
nure  track;  August,  1982.  Teach  survey  of 
Mass  Communications,  basic  and  advanced 
newswriting  courses,  knowledge  of  VDT's  help¬ 
ful.  Send  application,  resume,  transcripts,  and 
a  list  of  four  references  (include  telephone 
numbers)  by  March  26,  1982,  to:  Or  N  Edd 
Miller,  (ihairman.  Communications  Depart¬ 
ment,  Northern  Kentucky  University,  Highland 
Heights  KY  41076.  Northern  Kentucky  Uni¬ 
versity  is  an  affirmative  action/equal  opi^un- 
ity  employer  and  actively  seeks  the  candidacy 
of  minorities  and  womem. 

UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 
seeks  journalism  department  chairperson.  Te¬ 
nure-track.  Administer  department,  teach 
undergraduate  courses,  maintain  department 
service  and  professional  commitments.  Docto¬ 
rate  preferred.  Must  have  university  teaching 
experience,  significant  media  experience, 
appreciation  of  liberal  arts  role  in  journalism 
education.  Department  offers  accredited  news- 
editorial  sequence  with  print  and  broadcast  op¬ 
tions,  journalism  education  major,  and  is  de¬ 
veloping  advertising  sequence.  Rank,  salary 
dependent  on  qualifications.  Send  letter  of  ap¬ 
plication,  resume,  transcripts,  three  to  five  let¬ 
ters  of  recommendation  to:  David  Hansen, 
Journalism  Department.  University  of  Wiscon- 
sin-Eau  Claire,  Eau  Claire  Wl  547(31 .  April  23, 
1982  closing  date.  Begin  August  23,  1982. 
Equal  Opportunity/Affirmative  Action  Em¬ 
ployer. 

ADMINISTRATIVE 

CONTROLLER.  Total  financial  responsibility 
for  50,000  weekly  group.  Growth  communica¬ 
tion  organization.  Resume,  salary  require¬ 
ments  to  Box  3834,  Editor  &  Publisher. 

GENERAL  MANAGER 

Exciting  regional  shopper  needs  a  dynamic 
take<harge  executive  who  can  run  the  show. 
Outstanding  facility  with  finest  professional 
support  in  all  departments.  Must  be  shirt¬ 
sleeve  executive  with  ability  and  experience  to 
meet  circulation,  advertising  and  news  issues 
head-on  and  solve  them.  100.000-F  weekly 
circulation.  Excellent  opportunity  in  one  of  the 
most  beautiful  sections  of  the  United  States. 
Send  background,  salary  situation  to  Box 
3862,  Editor  &  Publisher. 

HUSBANDAVIFE  team  with  advertising  back¬ 
ground  to  publish  small  Oregon  coast  weekly. 
Possibly  buy-in.  Available  immediately.  Re¬ 
sume  and  letter  to  Box  3697,  Editor  &  Pub¬ 
lisher. 

MARKETING 

DIRECTOR 

Zone  5  daily  in  resort  town.  You'll  be  number  2 
person  at  newspaper  with  direct  responsibili¬ 
ties  for  advertising,  circulation  and  business. 
Strong  sales,  administrative  background  a 
must.  $30,000  plus  benefits.  Apply  with  cur¬ 
rent  resume  to  Box  3830,  Editor  &  Publisher, 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER — 56,000  daily  in  tough,  com¬ 
petitive  suburban  market  in  Zone  5.  ne^s  ex¬ 
perienced  aggressive  publisher.  Candidate 
must  have  extensive  background  in  labor  nego¬ 
tiations,  marketing,  good  news  sense  and  pro¬ 
duction.  We  offer  a  better  than  average  salary 
and  benefit  package.  Reply  in  confidence  with 
complete  resume  including  salary  history  to 
Box  3882,  Editor  &  Publisher. 

GENERAL  MANAGER  FOR  STUDENT  PUB- 
LICATIONS.  Position  will  be  open  September 
1, 1982,  for  General  Manager  of  Texas  Student 
Publications  at  The  University  of  Texas  at  Au¬ 
stin,  Texas.  This  person  will  be  responsible  for 
business,  production  and  advertising  for  the 
student  newspaper,  two  yearbooks,  a  magazine 
and  directory.  A  bachelor's  degree  and  at  least 
seven  years  of  administrative  experience  in  a 
field  related  to  student  publications  are  re¬ 
quired.  Salary  in  the  thirties.  Apply  by  April  1, 
1982,  to  Office  of  Personnel  Sendees  and  Em¬ 
ployee  Relations,  PO  Drawer  V,  Austin  TX 
78712-7449.  The  University  of  Texas  is  an 
equal  opportunity/affimative  action  employer. 


INSTRUCTOR/ASSISTANT  PROFESSOR,  te¬ 
nure  track  position  for  Fall  1982.  PhD  (prefer¬ 
red)  or  MA/MS,  2-4  years  professional  experi¬ 
ence  required;  teaching  experience  desired. 
Teach  reporting,  editing,  layout,  mass  com¬ 
munication  theory  courses.  Salary  negotiable. 
Deadline:  March  31.  1982.  Vita  and  refer¬ 
ences  to  Office  of  Faculty/Staff  Relations, 
SUNY  College  at  Brockport,  Brockport  NY 
14420.  EQUAL  OPPORTUNITY/AFTIRMA- 
TIVE  ACTION  EMPLOYER. 


DEAN 

School  of  Journalism 
University  of  Missouri-Columbia 

The  University  of  Missouri  School  of  Journalism  is  searching 
for  a  Dean  to  begin  in  the  fall  of  1982. 

Applicants  should  have  strong  leadership  and  administrative 
abilities,  with  a  commitment  to  the  importance  of  teaching  and 
a  high  regard  for  the  practical  experience  that  Missouri- 
Columbia  offers. 

We  want  an  individual  of  outstanding  character,  probably  an 
educator,  a  practicing  journalist,  or  an  executive  in  the  advertis¬ 
ing  or  communications  industry,  with  a  strong  belief  in  the 
value  of  scholarly  research. 

Send  letter  of  application  with  vita  by  March  24  to: 

Donald  J.  Brenner,  Chairman,  Search  Committee 
Box  838,  School  of  Journalism 
University  of  Missouri-Columbia 
Columbia,  Missouri  65205 
An  Equal  Opportunity.  A//irmative  Action  Employer 


ndTelterJrfaV  ADVERTISING 

dree  to  five  let- 

)avid  Hansen,  ADVERTISING  SALESPERSON  for  Rocky 

sity  of  Wiscon-  Mountain  weekly  in  Wyoming.  Ad  revenue  is 

7(31 .  April  23,  there  but  needs  a  good  salesperson  to  develop 

ust  23,  1982.  it.  Beautiful  location,  with  hunting  and  year 

e  Action  Em-  'round  fishing.  Good  benefits,  salary  com¬ 

mensurate  with  experience.  For  more  informa- 
tion  contact  Bob  Krumm,  The  Platte  County 
Record  Times,  Box  969,  Wheatland  WY 
_  92201. 

responsibility  ADVERTISING  SALES 

th  communica-  Excellent  position  available  in  retail  sales  de- 

lalary  require-  partment  of  northern  New  Jersey  daily  news- 

’ublisher.  paper.  Advertising  sales  experience  preferred 

_  but  not  required.  It  you  are  a  dynamic  self- 

ER  starter  who  wants  to  make  $25,000  and  more 

ids  a  dynamic  send  your  resume  to  Box  3845,  Editor  &  Pub- 

run  the  show.  lisher. 

St  professional  - 

Must  be  shirt-  ADVERTISING  DIRECTORSHIP  opens  soon  on 
d  experience  to  booming  daily  in  sunny  Oklahoma.  The  oil 
nd  news  issues  patch  is  roaring  and  so  is  our  business.  Uni- 
i.OOO-F  weekly  versity.  Experienced  only.  Edmond  Evening 
ity  in  one  of  the  Sun,  Ed  Livermore,  Jr,  (405)  341-2289. 

IJnited  States.  _ 

luation  to  Box  ADVERTISING  MANAGER— Goal  oriented  per¬ 

son  who  makes  things  happen  leading  a  good 

I - rr -  staff  on  50,000  Zone  5  weekly  group.  Growth 

Ivertising  back-  situation,  growth  publisher.  Respond  Box 
n  coast  weekly.  3870,  Editor  &  Publisher. 

mediately.  Re-  _ 

Editor  &  Pub-  CLASSIFIED  ADVERTISING  sales/manager 
trainee  or  experienced  classified  advertising 

-  manager  needed  to  work  for  3  times  a  week 

newspaper  in  highly  competitive  market  ex- 
,11 u  penencing  a  very  tough  economy.  Salary  plus 
ill  be  number  2  commission.  Send  resume  to  Jackie  Agee, 
ct  responsibili-  Advertising  Director,  Springfield  News,  PO  Box 
I  and  business.  139,  Springfield  OR  97477. 

background  a  _ 

Apply  with  cur-  CLASSIFIED  ADVERTISING  MANAGER  and 
or  &  Publisher.  sales  representative  for  17,000  daily  with 
weekly TMC  packageof  140,000 circulation  in 
,  the  beautiful  Northwest.  Please  send  resume 

and  salary  history  to  Robert  Aguilar.  Advertising 
Director,  Skagit  Valley  Publishing  (to,  PO  Box 
■  ;  578,  Mt  Vernon  WA  98273. 

CLASSIFIED  AD  MANAGER 
For  100.000  circulation  newspaper  in  Zone  4. 
We’re  looking  for  a  dynamic  professional  who  is 

Rromotion  minded,  highly  motivated  with  good 
uman  relations  skills.  Good  starting  salary. 
Excellent  company  benefits.  Excellent  growth 
potential.  Send  letter  and  resume  outlining 
promotion  efforts  and  salary  history.  All  replies 
confidential.  Box  3871,  Editor  &  Publisher. 


HUSBAND/WIFE  team  with  advertising  back¬ 
ground  to  publish  small  Oregon  coast  weekly. 
I  Possibly  buy-in.  Available  immediately.  Re- 
I  sume  and  letter  to  Box  3697,  Editor  &  Pub¬ 
lisher. 


MARKETING  REPRESENTATIVE 
For  Wyoming’s  largest  newspaper,  one  of  the 
hottest  markets  in  the  country,  ranked  number 
one  in  retail  sales  per  household.  We  are  look¬ 
ing  for  a  dynamic  individual  with  successful 
daily  newspiaper  experience  to  become  a  leader 
on  our  sales  staff.  Good  benefits.  Send  com¬ 
plete  resume,  references  and  salary  require- 
ments  to  Joanne  Miears,  Personnel  Director, 
11  Casper  Star-Tribune,  PO  Box  80,  Casper  WY 
I  82601;  (307)  266-0500. 

I  RETAIL  ADVERTISING  MANAGER 
1 1  For  Zone  2,  50,000  daily  in  highly  competitive 
1 1  market.  If  you  have  good  people  skills,  experi- 
II  ence  in  selling  in  competitive  market,  and  at 
1 1  least  two  years  college  this  may  be  the  oppor- 
1 1  tunity  you've  been  looking  for.  Please  send  let- 
li  I  ter  (including  salary  requirements)  and  resume 
!  to  Box  3891,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  February  20,  1982 
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ADVERTISING 


ADVERTISING  MANAGER  for  progressive 
award-winning  daily  of  13,500  ABC  with  ex¬ 
tended  market  coverage  totaling  24,000. 
Highly  modernized  facilities.  Ninth  oldest 
newspaper  in  the  nation  located  in  a  delightful 
area  of  New  England.  Administrative  experi¬ 
ence,  leadership  ability,  competence  in  all 
phases  of  advertising  needed  to  head  an  experi¬ 
enced  staff  of  10.  New  England  background 
preferred.  Send  resume  including  salary  ex¬ 
pectations  to  Alfred  E  Pemrick,  General  Mana¬ 
ger,  The  Keene  Sentinel,  PO  Box  546,  Keene 
NH  03431. 


CIRCULATION 


ATTENTION:  RETIRED  CIRCULATION  EX¬ 
ECUTIVES.  Supplement  your  income.  Stay  ac¬ 
tive.  Visit  old  friends.  Minimum  travel.  Intri¬ 
guing  proposal  from  major  supplier/manufac¬ 
turer  of  supplies  and  prizes.  Write  detailing 
your  present  situation.  Box  3877,  Editor  & 
Publisher. 


CIRCULATION  MANAGER:  Southeast  Ohio 
newspaper  company  is  seeking  a  person  to 
head  its  circulation  department.  This  person 
will  have  responsibility  for  distribution  of  3  dai¬ 
ly  papers  with  a  combined  circulation  over 
18,000. 

Background  should  include  carrier  and  single 
copy  collections  development  and  at  least  2  to 
3  years  experience  with  a  daily  newspaper. 
Opportunity  to  help  develop  circulation  sys- 
temsand  grow  with  our  papers  and  in  our  group. 
Applications  confidential.  Send  resume  with 
salary  history  to  Box  3818,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR— Southern  Califor¬ 
nia  PM  daily  with  weekly  voluntary  paid  and 
TMC  shoppers.  Candidate  must  be  strong  on 
administration  and  a  shirt-sleeve  manager.  Im¬ 
mediate  opening.  Excellent  compensation 
package  and  advancement  opportunties.  Call 
collect,  (213)  244-1130. 


CIRCULATION  MANAGER  wanted  for  large 
Zone  2  weekly  considering  going  twice  a  week. 
Must  have  weekly  experience  and  be  qualified 
in  all  aspects  of  circulation.  Excellent  salary 
and  benefits  for  qualified  person.  Near  metro¬ 
politan  area  with  great  potential.  Send  resume 
and  salary  expectations  to  Box  3887,  Editor  & 
Publisher. 


MANAGER  to  accept  responsibility  for  circula¬ 
tion,  promotion  and  sales  of  upper — Midwest 
10,000  morning  daily  and  distribution  com¬ 
pany  for  130,000  circulation  shoppers.  New 
owners  looking  for  professional  interested  in 
career  with  growth-oriented  company.  Salary 
J27,500  plus  bonus  and  competitive  trinMS. 
Send  complete  resume  in  confidence  to  Box 
3857,  Editor  &  Publisher. 


SUPERVISOR 

New  England's  fastest  growing  daily  afternoon 
newspaper  seeks  a  zoned  supenrisor  for  its  daily 
operation.  Applicant  should  have  at  least  6 
years  field  experience.  Consideration  will  be 
given  to  district  manager  ready  to  enhance  his 
or  her  career.  TMC  experience  helpful.  Please 
send  resume  or  contact  Andy  Cline,  The  Journal 
Inquirer  Newspapers,  306  Progress  Dr,  Man¬ 
chester  CT  06040:  (203)  646-0500,  ext  207. 


WANTED:  Assistant  circulation  manager- 
mailroom  supervisor.  Full-time  position,  ex¬ 
perience  helpful,  requires  mechanical  ability. 
Must  be  able  to  schedule  and  meet  deadlines. 
Responsible  for  supervision  of  mailroom  staff 
and  organization  of  production  and  shipping 
schedules.  Must  have  ability  to  work  with  mem¬ 
bers.  Send  resume  to  Skagit  Valley  Herald.  PO 
Box  578,  Mt  Vernon  WA  §8273. 


EDITORIAL 


HELP  WANTED 


COMPUTER  TECHNOLOGY 


ATEX  SENIOR  COMPUTER  OPERATOR 
Immediate  opening  for  an  individual  with  2 
years  Atex  computer  experience,  familiarity 
with  all  aspects  of  newspaper  production  sys¬ 
tem.  classified  and  editorial.  May  substitute 
these  qualifications  with  similar  operating  ex¬ 
perience  from  any  major  vendor  of  electronic 
publishing  systems.  Will  supervise  two  oper¬ 
ators  to  insure  smooth  daily  operations  and  pro¬ 
duction  schedule.  Upwarci  mobilil^.  Excellent 
benefit  package.  Enjoy  life  on  Florida's  sun- 
coast. 

Send  resume  and  salary  requirements  to: 
Mrs  Donna  Campbell 
Personnel  Administrator 
The  Bradenton  Herald 
PO  Box  921 
Bradenton  FL  33506 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


EDITORIAL 


ARE  YOU  READY  to  tackle  covering  the  West 
(X>ast  for  2  of  the  country's  top  enerm  news¬ 
papers?  We  want  a  self-starter  who  willdig  into 
oil,  gas  and  coal.  Business  writing  experience 
preferred,  but  will  consider  fast-learner  for  this 
Los  Angeles-based  position.  Salary  in  low  20's. 
Send  resume,  clips  to  Nick  Snow,  Managing 
Editor,  The  Oil  Daily/Coal  Industiy  News,  1301 
Pennsylvania  Av,  Nw,  Suite  101(J,  Washington 
DC  2(X)04.  No  phone  calls. 


ASSISTANT  PHOTO  EDITOR 
The  Times-Picayune/The  States-ltem  of  New 
Orleans  is  seeking  an  assistant  photo  editor  to 
manage  the  evening  photo  desk.  This  indi¬ 
vidual  must  have  at  least  four  years  experience 
as  a  newspaper  photographer  and  demonstrate 
strong  picture  editing,  layout  and  writing  skills. 
Candidate  should  have  experience  as  a  depart¬ 
ment  director  or  chief  photographer.  In  addi¬ 
tion,  this  individual  must  be  able  to  demons¬ 
trate  strong  skills  in  dealing  with  department 
editors  and  photographers  to  develop  top-notch 
photo  reporting  and  photo  usage.  Send  resume 
and  clippings/portfolio  to  the  Personnel  Direc¬ 
tor,  The  Times-Picayune/The  States-ltem, 
3800  Howard  Av,  New  Orleans  LA  70140.  An 
equal  opportunity  employer  m/f. 


COPY  EDITOR— Progressive  daily  seeking 
quality  person  to  edit  copy,  write  headlines, 
handle  layout.  Some  management.  Send  re¬ 
sume,  clips  and  salary  requirements  to  Manag¬ 
ing  Editor,  The  Duncan  Banner,  PO  Box  1268, 
Duncan  OK  73553. 


COPY  EDITOR— Sun  Belt  daily  of  70,000. 
Quality  editing,  inticing  headlines  in  fast- 
paced  environment.  Willing  to  shoulder  respon- 
sibilties,  demonstrate  wire,  layout,  make-up 
skills.  Writing  opportunity.  Reply  Box  3880, 
Editor  &  Publisher. 


CITY  EDITOR 

If  you  are  a  top-notch,  take  charge  city  editor: 
have  a  minimum  of  five  years  progressive  daily 
experience  with  three  years  on  City  desk:  can 
direct  and  develop  a  talented  young  staff: 
emphasize  depth  reporting  and  follow-through: 
possess  solid  news  judgment  and  editing^skills: 
would  like  to  join  a  winning  team  on  a  Zone  4 
daily  that  has  won  many  awards  and  honors 
within  the  past  four  years.  Please  send  a  cover 
letter,  resume,  references  and  samples  of  your 
work  to  Box  3890,  Editor  &  Publisher. 


EDITORIAL 


WDIV,  the  Post-Newsweek  television  station  in  De¬ 
troit,  is  looking  for  an  outstancding  business  journalist  to 
heaid  up  its  on-air  business  unit.  The  person  we  are  look¬ 
ing  for  has  a  serious  track  recortd  in  the  business-reporting 
fiel(d,  incluiding  investigative  work.  The  business  beat  in¬ 
cludes,  but  is  not  limited  to,  the  auto  industiy,  organized 
labor,  and  the  human  impact  of  economic  conditions. 
Prior  TV  experience  is  not  essential;  being  an  excellent 
journalist  and  willing  to  learn  is. 

Send  resume  to:  Mark  Effron,  Executive  Producer,  WDIV, 
622  Lafayette  Blvd,  Detroit  Ml  48231. 

We  are  an  Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


WE  WANT  OUR  SPORTS  pages  to  shine  along 
with  the  rest  of  our  prize-winning,  44,000  cir¬ 
culation  all  day  paper  In  upper  east  Tennessee. 
We're  looking  for  a  bright,  creative  sports  fan 
who  will  thrive  on  creating  an  attractive,  ba¬ 
lanced,  readable  sports  section,  yet  still  have 
the  ability  and  talent  to  work  the  same  magic  on 
other  sections  of  the  paper.  Send  resume,  sam¬ 
ple  layout  and  a  brief  summary  of  what  ^ 
think  makes  a  successful  sports  section  to  De¬ 
nnis  D  DIble,  Managing  Editor.  Kingsport 
TImes-News,  PO  Box  479,  Klngspr^  TN 
37662.  No  phone  calls. 


WIRE  EDITOR  for  27, (X)0 central  New  England 
PM  dally.  Must  have  wire  desk  and  VDT  experi¬ 
ence.  Must  be  quick  and  accurate  and  be  able 
to  write  crisp  headlines.  Layout  experience  re¬ 
quired.  Send  resume  and  salary  requirements 
to  Box  3874,  Editor  &  Publisher. 


WEST  KENTUCKY  AM  seeks  bright,  energetic 
general  assignment  reporter  with  strong  track 
record,  a  slot  person  who  can  tighten  copy, 
brighten  pages,  and  a  photographer  with  go^ 
credentials  in  color  photogra^y.  Ours  Isa  com¬ 
munity  dally  with  a  reputation  for  excellence. 
Clips,  resume,  salary  requirements  and  job- 
related  references  a  must.  Box  3896,  Editor  & 
Publisher. 


WASHINGTON  DC  CORRESPONDENT 
FOR  OIL  MAGAZINES 

Harte  Publications  Inc,  a  professional,  growth- 
oriented  publishing  organization  based  In  (}e- 
nver,  Colorado  Is  seeking  a  talented  individual 
to  provide  top  quality  coverage  from  the  Opital 
for  Its  three  r^lonal  monthly  trade  joumals- 
Drlll  Bit,  Northeast  Oil  Reporter  and  Western  i 
Oil  Reporter,  and  Its  hl^-tlcket  consumer  | 
monthly.  Oil  &  Gas  Investor.  Either  part-time  ' 
correspondent  relationship  or  full-time  staff  j 
position  will  be  considered.  Candidates  should 
possess  excellent  journalistic  skills  and 
credentials,  a  demonstrated  knowledge  of  ! 
financial  and  energy  matters,  and  proven  sue-  ’ 
cess  in  Capital  coverage.  Please  send  resume,  i 
samplesof  writing  and  salary  requirement.  Re¬ 
spond  In  confidence  to  David  Webster,  YIee 
President-Editorial,  Harte  Publications  Inc, 
Box  1917.  Denver  CO  80201:  phone  (303) 
892-1164. 

equal  opportunity  employer 


CITY  EDITOR  tor  30,000  dally.  Experience  m 
dally  news  reporting,  editing  and  page  layout 
required.  Send  resume  and  clips  to  Lynda 
Laux-Bachand,  Minot  Dally  News,  PO  Box 
1150,  Minot  ND  58701. 


CITY  EDITOR  j 

Prospering  Zone  2  dally  and  Sunday  needs 
aggressive  but  compassionate  newsperson  to 
direct  staff  of  30  plus  4  assistants  to  cover  city 
and  outlying  areas.  Substantial  staff  manage¬ 
ment  experience  required.  Please  send  cover 
letter,  resume  and  references  to  Box  3832, 
Editor  &  Publisher.  I 


CITY  EDITOR 

What  makes  a  great  city  editor?  If  you  can  tell 
me.  you  might  just  get  the  chance  to  be  one.  I 
need  a  second  In  command  and  won't  settle  for 
less  than  the  very  best.  If  you  think  you  have  the 
skill,  significant  experience,  news  judgment, 
drive  and  determination  to  lead  our  excellent 
reporting  staff  you're  going  to  have  to  convince 
me.  Get  the  ball  rolling  by  sending  me  a  re¬ 
sume,  clips,  salary  expectation  and  cover  letter 
telling  me  about  yourself  and  your  philosophy 
of  newspapering.  We're  an  award-winning, 
44,000  Southeastern  dally.  Send  materials  to 
Dennis  D  DIble.  Managing  Editor.  Kingsport 
TImes-News,  PO  Box  479,  KIngspeirt  TN 
37662. 


HELP  WANTED 
EDITORIAL 


ASSISTANT  MANAGING  EDITOR— Wanted  to 
assist  in  editing,  layout,  production  for  growing 
weekly  group  In  Zone  2.  Will  also  cover  muni¬ 
cipal  meetings,  spot  news,  and  help  direct 
staff.  Send  resume  and  work  samples  to 
Stephen  Ford,  Taconic  Newspapers.  Box  316, 
Mlllbrook  NY  12545. 


ASSISTANT  NIGHT  CITY  EDITOR 
Aggressive  Zone  4  morning  dally  seeks  a  night 
assistant  city  editor  to  round  out  it's  talented 
young  city  desk.  We're  a  growing  Southeast 
dally  with  a  proven  reputation  for  depth  report¬ 
ing  and  follow-through.  The  successful  candi¬ 
date  must  show  strong  news  judgment,  sharp 
editing  skills  and  quick  reaction  to  fast¬ 
breaking  news.  Solid  leadership  qualities  and 
ability  to  direct  and  develop  a  team  of  enterpris¬ 
ing  reporters  also  are  musts.  If  you're  the  editor 
for  this  demanding  and  rewarding  position, 
send  a  cover  letter,  resume,  references  and 
samples  of  your  work  to  Box  3889,  Editor  & 
Publisher. 


AGGRESSIVE  AND  IMAGINATIVE  state  editor 
needed  by  Midwestern  mId-sIze  AM.  Similar 
experience  on  smaller  paper  preferred.  Box 
3894,  Editor  &  Publisher. 


BUSINESS  WRITER/EDITOR 
Regional  business  publication  in  Zone  2  seeks 
experienced.  professK>nal  business  writer/edi¬ 
tor  to  help  woduce  Innovative,  high-quality 
publication.  Send  resume,  clips,  and  salary  re¬ 
quirements  to  Box  3836,  Editor  &  Publisher. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 

We  seek  the  most  highly  qualified 
business  journalists  in  the  nation  to 
help  build  our  company  of  busi¬ 
ness  journals.  Cordovan  publishes 
local,  weekly  business  newspapers 
in  10  cities — San  Francisco,  Los 
Angeles,  San  Diego,  Atlanta,  Dal¬ 
las/Ft  Worth,  Houston.  Miami,  Pitt¬ 
sburgh,  Phoenix  and  Seattle.  In 
three  of  these  cities  there  is  an 
opening  for  an  ex|}erienced,  pro¬ 
fessional  business  writer  with  5 
years  or  more  experience.  Our 
company  is  a  wholly-owned  sub¬ 
sidiary  of  Scripps-Howard  News¬ 
papers.  This  is  a  major  career 
opportunity  for  men  and  women 
who  want  the  challenge  and  re¬ 
wards,  of  helping  to  build  our 
newspapers  into  models  of  busi¬ 
ness  journalism  excellence.  Re¬ 
sumes  may  be  sent  in  confidence 
but  please  do  not  apply  unless  you 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
and/or  editing  for  either  newspap¬ 
ers  or  magazines.  Contact  Dexter 
Hutchins,  Mike  Weingart  or  Bob 
Gray,  (713)  688-8811,  or  send  re¬ 
sume,  to  Cordovan  Recruiting, 
5314  Single  Rd,  Houston  TX  77092. 


I  ELECTRONIC  ARTIST 

I  Work  in  a  new  medium  to  creote  the  styl¬ 
ized  graphics  of  a  one-of-o-kind  coble  news 
service.  The  right  individuais  will  hove  the 
I  ability  to  interface  with  od  soles  people  and 
i  news  editors  to  create  exciting,  animated 
!  grophics.  You  must  be  able  to  turn  concepts 
into  ideos  by  drawing  people,  pbees  and 
I  things  quickly.  Color  knowledge  is  impor- 
I  font.  Several  years  of  ogency/ornewspoper 
experience  will  be  a  plus.  Positions  are  lo- 
I  coted  in  a  pleosont,  mid-size  Northeast 
city.  Good  solory  and  benefits.  Resumes, 
plus  returnable  samples  and  solory  history, 
to: 


CABLE 

NEWS  SERVICE 

Exciting  opportunities  in  o  new  venture 
affiliated  with  a  major  newspaper  and  com¬ 
munications  compony.  The  right  irrdivickiols 
will  have  a  ground-floor  opporturnty  to  cre- 
erte,  through  hard  work,  a  one-of-o-kind 
cable  news  service.  Qualifications  irKkide 
excellent  rtews  judgment,  experieiKe  in  fost 
rewrite  and  copy  editing,  plus  electronic 
editing  experierKe.  Positiorrs  ore  located  in 
a  mid-size,  pleosont  Northeast  city.  Excel¬ 
lent  solory  or>d  frif>ge  ber>efits.  Resume, 
phis  solory  history  in  confiderKe,  to: 


Box  3861,  Editor  &  Publisher 

Equal  Opportunity  MJF 
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HELP  WANTED 


EDITORIAL 


THE  DAILY  JOURNAL,  Venezuela's  English 
language  newspaper,  has  expanded  its  busi¬ 
ness  section  and  is  be&nning  a  new  Sunday 
magazine-type  section.  There  are  openings  for 
one  new  position  and  for  positions  vacated  by 
promotions  of  current  staffers: 

•Reporter  to  join  2  others  in  covering  business, 
economy  and  oil.  &xxJ  Spanish  a  must. 
•International  desk.  Full  charge  of  story  selec¬ 
tion,  copy  editing  and  layout  when  regular  wire 
editor  is  off.  Other  days  would  work  on  universal 
copy  desk.  De^  experience  required.  Spanish 
and  VDT  experience  helpful. 

•Sports  editor.  Full  responsibilities  for  sports 
section.  Laying  out  four  tabloid  pages  is  more 
than  half  the  job.  Depending  on  person,  other 
hours  would  be  spent  doing  sports  reporting,  or 
working  on  universal  cop  desk.  Some  Spanish 
needed. 

Interviews  for  these  positions  and  for  future 
reporting  openings  in  other  areas  will  be  con¬ 
ducted  by  phone  from  Venezuela  or  in  the  US  in 
March. 

Send  resume,  clips  and  references  to  Sally 
Weeks,  Managing  Editor,  c/o  Jet  Cargo,  Daily 
Journal,  PO  Box  520010,  Miami  FL  33152. 
Phone  in  Caracas  562-1122. 

UTILITY  POSITION  on  eight  person  staff.  Some 
features,  desk,  photos  and  straight  news.  All 
benefits  including  profit  sharing.  Would  con¬ 
sider  recent  pad  or  limited  experience.  Allen 
Strunk,  McCook  (Nebraska)  Daily  Gazette, 
(308)  345-4500. 

WRITER/PHOTOGRAPHER 
Three-five  years  daily  new^per  or  magazine 
writing  and  photography.  Feature  writing  ex¬ 
perience  essential.  Interest  in  business  or  agri¬ 
cultural  news  helpful.  Must  have  abilities  to 
vrerk  with  all  levels  of  management.  Photogra¬ 
phy  experience;  black  and  white  necessary, 
color  dnirable.  Solid  technical  skills  in  black 
and  white  processing  and  printing  required. 
Located  in  Zone  3.  Will  travel  on  assignment 
throughout  the  Southeast.  Please  send  re¬ 
sume,  clips  and  salary  requirements  to  Box 
3797,  Editor  &  Publisher.  Resumes  accepted 
until  March  1.  Interviews  throughout  March. 
Hire  in  April. 


EDITOR 

TIMES  REVIEW,  Catholic  weekly  for  the  La 
Crosse,  Wisconsin  Diocese  of  La  Crosse  Wl, 
seeks  an  editor  who  understands  how  a  good 
weekly  newspaper  runs  and  is  interested  in 
serving  a  diverse,  vibrant  Catholic  community 
in  19  counties  of  western  Wisconsin.  Circula¬ 
tion  27,500  and  growing.  Highly  motivated 
staff,  fully  computerized  production  system. 
Looking  for  March  starting  date.  Write  Search 
Committee,  PO  Box  937,  La  Crosse  Wl  54601 . 

EDITOR/WRITER  needed  for  two  small  Wyom¬ 
ing  weeklies  in  adjoining  towns.  We  own  both 
papers  and  need  someone  who  can  do  it  all: 
write,  edit,  set  copy,  take  good  photos,  layout 
the  paper  and  even  sell  some  advertising.  For 
more  information  contact  Bob  Krumm,  The 
Platte  County  Record  Times,  Box  969,  Wheat- 
land  WY  82201. 


MATURE  EDITOR  WANTED  by  south  Texas 
weekly.  Four  day  week,  good  hunting,  fishing, 
golf  nearby.  Duties  include  covering  local  gov¬ 
ernment,  general  news,  some  features.  Appli¬ 
cant  must  have  paste-up  and  darkroom  experi¬ 
ence.  Contact  Paul  Whitworth,  Chronicle- 
News,  Raymondville  TX  78580. 

NEWS  EDITOR  for  major  PM  Zone  3  daily.  At 
least  8  years  newsroom  experience  including 
several  copy  desk  plus  proven  managerial  ta¬ 
lent.  Degree  preferred  but  not  required.  Good 
salary  and  benefits.  All  replies  in  confidence. 
Box  3888,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR  for  small  Vermont  weekly.  Send  re¬ 
sume  to  NEF  Publishing  Co,  St  Johnsbury  VT 
05819. 

EDITOR — Smart,  strong  leader  to  coordinate 
seasoned  editorial  team  on  under  3(),000  dai- 
ly-Sunday  in  Eastern  part  of  Zone  5.  Competi¬ 
tive  market.  10  years  experience  required.  Sal¬ 
ary  commensurate  with  ability  and  experience. 
Box  3868,  Editor  &  Publisher. 

EMORY  UNIVERSITY  is  seeking  an  experi- 
enced  writer  to  fill  the  position  of  medical/sci¬ 
ence  editor  for  the  Woodruff  Medical  Center. 
The  editor  will  be  responsible  for  communica¬ 
tion  with  the  news  media  concerning  the 
medical,  dental  and  nursing  schools  and  two 
hospitals.  Responsibilities  include  writing  fea¬ 
ture  articles,  news  tips,  and  query  letters  as 
well  as  maintaining  contacts  and  providing 
assistance  to  reporters  and  editors  of  national 
and  local  publications. 

Qualifications:  Five  years  of  professional  ex¬ 
perience  as  a  writer  two  of  which  must  be  as  a 
science  writer;  excellent  skills  in  medical/sci¬ 
ence  writing;  excellent  feature  writing  skills;  a 
bachelor's  d^ree,  preferably  in  journalism  or 
communications. 

Send  resume,  three  non-returnable  samples  of 
medicairscience  writing  including  at  least  two 
feature  articles,  and  salary  requirements  to 
Editor  Search,  Personnel  Department,  Emory 
University.  Atlanta  (lA  30322. 

Deadline  for  receiving  applications:  March  22, 
1982. 

Emory  University  is  an  equal  opportunity/ 
affirmative  action  employer. 

FULLY  QUALIFIED 
SPORTS  REPORTER 

WELL  VERSED  IN  SOCCER  AND  SAILING 
Apply  in  writing  to: 

The  Editor 
The  Royal  Gazette 
PO  Box  1025 
Hamilton  5 
Bermuda 

giving  career  and  resume. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  information,  write:  Northwest  Marketing  Li¬ 
mited,  Box  3658-J,  Lacey  WA  98503. 

HELP  progressive  Pacific  Northwest  launch 
Sunday  edition  and  double  its  editorial  page 
space.  Show  us  your  strong  copy  desk  experi- 


mmm  chief  copy  ■■■ 

fc  PRODUCTION  EDITOR  ■ 

FOR  LEGAL  TIMES  OF  WASHINGTON 

Leading  professional  newspaper  needs  highly  skilled  indi¬ 
vidual  for  “hands-on"  editing  slot.  Heavy  copy  editing, 
headline  writing,  and  layout  experience  essential.  You 
should  have  an  interest  in  legal  subjects  and  ability  to  meet 
deadlines.  VDT  familiarity  a  plus.  Send  letter  and  resume 
with  your  credentials  and  salary  history  to  Managing  Edi¬ 
tor,  LEGAL  TIMES  OF  WASHINGTON,  1601  Connecticut 
Ave.,  Northwest,  Washington,  D.C.  20009. 


ground  section  will  help  as  will  diverse  life  ex¬ 
perience  and  strong  sense  of  community.  Write 
us  a  letter,  enclose  your  resume,  best  clips, 
references.  Deadline,  March  8.  Box  3873,  Edi¬ 
tor  &  Publisher. 

MANAGING  EDITOR — Prestigious  New  Eng¬ 
land  weekly  needs  someone  who  has  satisfi^ 
the  yen  for  big  city  newspapering  and  is  willing 
to  forego  city  amenities  for  the  challenge  of 
journalistic  excellence  in  a  scenic  rural  en¬ 
vironment.  Hard  work  and  good  staff  manage¬ 
ment  could  lead  to  equity  interest.  Write  back¬ 
ground  including  salary  requirements  to  Box 
3851,  Editor  &  Publisher. 

MANAGING  EDITOR 

The  Times-News,  7  day  AM  22,000  Idaho 
newspaper,  is  seeking  a  seasoned  editor  to  lead 
staff  of  30.  Our  current  editor  moves  in  April  as 
publisher  of  Howard  Publications  New  York  sis¬ 
ter  paper. 

We're  looking  for  well  rounded  news  skills  with 
management  savy  and  charisma  to  continue 
the  quality  growth  pattern  that  is  the  track  re¬ 
cord  of  our  product. 

Join  a  progressive  team  in  a  solid  Rocky  Moun¬ 
tain  environment.  Send  resume  to  WE  Howard, 
Publisher,  Times-News,  Box  548,  Twin  Falls  ID 
83301. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR — 40,000  afternoon  daily  in 
university  city.  Must  set  writing  standard  for 
6-person  staff,  know  layout  and  think  enter¬ 
prise.  Send  resume  and  3  clips  to  Editor, 

Globe-Times,  202  W  Fourth  St,  Bethlehem  PA 
18015. 

THE  ASIAN  WALL  STREET  JOURNAL,  based 
in  Hong  Kong,  has  a  continuing  interest  in  hear¬ 
ing  from  strong  copy  editors  and  gung-ho  busi¬ 
ness  reporters  who  understand  corporate  fi¬ 
nance.  No  jobs  r^n  today,  but  may  te  some  in 
the  near  future.  Send  resume,  clips,  references 
to  Robert  Keatley,  The  Asian  Wall  Street  Jour¬ 
nal,  GPO  9825,  Hong  Kong. 

SPORTS  REPORTER 

Positions  available  for  full-time  sports- 
reporters  for  37,000  three  times  a  week  Cali¬ 
fornia  newspaper.  Soon  to  expand  to  four  times 
a  week.  Ex^rience  preferred.  Excellent  work-  sample  copy, 
ing  conditions  and  benefits.  No  job  hoppers  jgio  envelope 
please.  Contact  Lamont  Odett,  Jr.  at  Antelope  Austin  TX  787: 

Valley  Press,  PO  Box  880,  Palmdale  (5a  _ _ 

93550. 

SHARP  COPY  EDITOR  with  some  experience. 

Must  be  picky  with  local  and  wire  copy,  know 
what  constitutes  the  best  headline  and  how  to 
write  it.  Send  letter,  tearsheets  (if  possible), 
references  and  a  description  of  your  profession¬ 
al  self  to  us,  a  Zone  4  Coastal  metro.  Box  3801 , 

Editor  &  Publisher. 

SPORTSWRITER/general  assignment  reporter/ 
photographer  for  prize-winning  county  seat 
vreekly  in  eastern  Wyoming.  Want  to  see  good 
clips.  Near  good  skiing  and  in  hunting  and 
fishing  country.  Excellent  benefits,  salary  com¬ 
mensurate  with  experience.  Contact  Bob 
Krumm,  The  Platte  County  Record  Times,  Box 
969,  Wheatland  WY  82201. 

2  OPENINGS 

CITY  EDITOR,  EDUCATION  REPORTER 
We're  looking  for  a  city  editor  who  can  inspire  a 
young  staff  and  for  whom  the  old  cliches  about 
dedication  and  the  public's  right  to  know  are 
heart  felt  and  true. 

We're  looking  for  an  education  writer  who  can 
see  the  big  picture,  and  also  has  a  bent  for 
governmental  and  investigative  news. 

If  you're  looking  for  an  independent  newspaper 
in  a  state  capital,  our  25,000-circulation  PM 
and  Sunday  is  for  you. 

Editor  experience  helpful  for  city  editor  but 
we'll  welcome  the  outstanding  rep^er  who  has 
the  vision  of  what  a  newsjiaper  can  be,  and  the 
enern  and  ability  to  accomplish  it. 

Send  detailed  letter,  resume,  clips  and  refer¬ 
ences  to  Frank  Fantini,  Executive  Editor,  Dela¬ 
ware  State  News,  PO  Box  737,  Dover  DE 
19901. 

PILOT/REPORTER  to  fly  Mooney  Statesmen 
between  homes  and  San  Francisco,  Reno  and 
the  Napa  Valley  and  work  on  100  year  old  north¬ 
ern  California  weekly.  Minimum  2000  hours 
flying  time  and  2  years  newspaper  experience 
in  either  editorial  or  advertising.  $700  a 
month,  plus  apartment  and  other  fringe  be¬ 
nefits.  Write  Jack  Kenny,  c/o  Weekly  Calisto- 
gan,  PO  Box  527,  Calistoga  CA  94515.  No 
phone  calls  please. 

REPORTERS 

Expanding  California  tri-week  newspaper  with 
37,000  circulation  seeks  experienced  and  pro¬ 
fessional  copy  editors  and  reporters.  Expanding 
staff  and  soon  to  print  four  times  a  week  in 
hi-desert  area.  Seeking  excellence  in  news  re¬ 
porting  and  quality  of  our  newspaper.  Excellent 
working  conditions  and  benefits.  Contact 
Lamont  Odett,  Jr.  at  Antelope  Valley  Press,  PO 
Box  880,  Palmdale  CA  93550. 


PROMOTION 


HELP  WANTED 


EDITORIAL 


REPORTER  to  join  an  award-winning  news 
team  for  city  government-police  beats,  features 
and  columns  on  a  10,500  circulation  daily  in 
Michigan's  upper  peninsula.  Send  resume, 
clips  and  salan  requirements  to  Peggy  Bryson. 
Daily  Press,  600  Ludingicn,  Escanaba  Ml 
49829. 

_ FREELANCE _ 

FREELANCE  writers/reporters  in  medicine  and 
health.  Good  rates.  Cover  breaking  news  in  all 
parts  of  the  country  and  write  longer  in-depth 
articles.  Experienced  only  need  apply.  Send 
resume  and  three  of  your  best  clips  to;  IMTS, 
Suite  700,  600  New  Hampshire  Av,  NW, 
Washington  DC  20037. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
WITH  FREELANCER'S  NEWSLETTER!  For 
sample  copy,  send  self-addressed,  stamped 
#10  envelope  to:  Dept  N,  307  Westlake  Dr, 
Austin  TX  78746. 


_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 

_ MAILROOM _ 

MAILROOM  SUPERINTENDENT.  A  challeng¬ 
ing  position  for  an  experienced  manager.  Daily 
and  commercial  printer  seeks  mature  indi¬ 
vidual  to  run  large  mailroom.  Daily.'weekly  mail¬ 
ing  of  2nd  class  publications.  Excellent  com¬ 
pany  benefits  including  profit  sharing  pension 
and  health  plan.  Box  3879,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

GRAPHICS  EDITOR  for  40,000  offset  daily. 
Supervise  4  photographers,  design  pages. 
Send  resume,  tearsheets  to  Harry  J  Reed,  Edi¬ 
tor,  Jackson  (litizen  Patriot,  2 14  S  Jackson  St, 
Jackson  Ml  49204. 


PHOTOGRAPHER 

PHOTOGRAPHER 

Need  multi-talented  photographer  for  publicity 
and  audio  visual.  Additional  consideration  for 
audio  visual  programming  experience. 
Pleasant  working  condition.  Box  3867,  Editor 
&  Publisher. 


_ PRESSROOM _ 

PRESS  SUPERVISOR— We  have  an  immediate 
opening  for  a  second  shift  supervisor  to  direct 
the  crevrs  of  6  and  8  unit  Goss  presses.  If  you 
have  good  press  experience  including  color 
work,  know  what  quality  is  and  can  consistantly 
print  it,  and  have  some  supen/isory  experience 
then  you  should  apply  for  this  job.  We  are  a 
rapidly  growing  newspaper  publishing  com¬ 
pany  with  an  expanding  market  in  circular 
printing.  Contact  Kerry  O'Connor,  Production 
Manager,  Free  Press  Newspaper  Group,  250 
Williams  St,  Carpentersville  IL  60110;  (312) 
426-1608. 

MULTI-PRESS  printing  plant  in  Florida  coastal 
city  needs  #2  person  on  our  seven-unit  Ctolor 
King  and  a  #3  person  on  our  six-unit  Goss 
Urbanite.  Experience  counts.  Modest  pay  to 
start,  but  excellent  opportunity  for  advance¬ 
ment.  Call  Gene  Chepren  at  (813)  748-4343 
today. 


PROMOTION 


PROMOTION  MANAGER 

If  you  like  ploying  a  significont  role  in  defeating  the  competition,  this  key  position  at  The 
Dollos  Times  Herald  may  be  the  challenge  you  ore  ready  for.  You  hove  the  managerial  skills 
to  supervise  a  staff  of  11,  the  moxie  to  interfoce  effectively  with  every  department  in  this 
dynamic  organization,  and  the  talent  to  pull  together  superior  sales  and  promotion  pieces 
with  support  from  the  research  and  art  staffs. 

Right  now  you  are  ready  to  move  ohead  ond  you  don't  see  your  next  move  os  your  last.  You 
hove  newspoper  promotion  experience.  You  may  have  experience  in  pockage  goods  market¬ 
ing  or  maybe  with  an  advertising  agency. 

If  you  fit  Into  this  picture,  send  your  resume  and  salory  history  with  a  cover  letter  to  Kathy 
Kitchens,  Marketing  Services  Director,  Dallas  Times  Herald,  1 101  Pacific  Av,  Dallas,  Texas 
75202.  An  equal  opportunity  employer. 
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HELP  WANTED 


PRESSROOM 


GOSS  METRO 
OFFSET  PRESSPERSON 
ASSISTANT  FOREMAN 
If  you  have  at  least  four  years  experience  in  the 
operation  of  a  Goss  Metro  press,  we  may  have 
the  opportunity  for  you.  Desirable  qualifica¬ 
tions:  ambitious  individual  with  strong  organi¬ 
zational,  leadership  and  people  skills:  quality 
conscious:  goal-oriented,  and  possess  an 
acceptable  degree  of  craftsmanship  in  a 
33,000  daily  newspaper  environment.  Four 
units/two  half  decks.  Will  consider  all  candi¬ 
dates  approximating  the  above  stated  qual¬ 
ifications.  Salary  negotiable.  Contact:  Julian 
Boone,  Production  Manager,  Messenger- 
Inquirer,  PO  Box  1480,  Owensboro  KY  42301. 
Phone  (502)  926-0123.  Equal  opportunity 
employer. 


OFFSET  PRESSPERSON 
EXPERIENCED  pressperson  wanted  for  web 
offset  operation.  Zone  6.  Good  climate,  excel¬ 
lent  working  conditions  and  fringe  benefits. 
Please  send  resume  to  Box  3835,  Editor  & 
Publisher. 


PRESSPERSON  WANTED 
Headliner  Mark  I  pressperson  needed  for  news¬ 
paper  with  75,000  circulation.  $450  a  week 
plus  benefits.  Contact  Chuck  Kellerman  or 
Glenn  Nelfey,  (313)  332-8181. _ 

WANTED— Press  operators  for  Harris  V-25  and 
Goss  Urbanite  presses.  Southern  California 
area  newspaper  and  commercial  printing.  Call 
MrTrausch,  (213)  928-5591. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Rapidly  growing  daily  seeking  individual  who  is 
fully  versed  in  all  phases  of  photo  composition, 
possesses  management  skills  and  is  deadline 
oriented.  Please  send  resume  to  Tom  Brauns¬ 
chweig,  Production  Superintendent,  Reporter- 
Telegram,  PO  Box  1650,  Midland  TX  79701. 

LARGE  MIDWESTERN  metropolitan  newspap¬ 
er  currently  recruiting  for  an  individual  for  the 
position  of  Director  of  Production.  This  isa  high 
level  management  position  responsible  for  the 
direction  of  all  newspaper  production  proces¬ 
ses.  We  are  seeking  an  experienced  profession¬ 
al  with  well  developed  management  skills.  We 
offer  an  excellent  salary  and  fringe  benefits 
package,  as  well  as  relocation  assistance. 
Please  send  a  complete  resume  with  references 
and  salary  requirements  to  Box  3876,  Editor  & 
Publisher.  All  replies  will  be  held  in  strictest 
confidence. 


PRODUCTION  MANAGER 
100,000  daily  in  Zone  9  seeking  production 
manager,  experienced  in  all  operating  and 
administrative  areas.  Send  resume  to  Box 
3869,  Editor  &  Publisher. 


PRODUCTION  SUPERVISOR  with  electronic 
maintenance  experience.  Small  6-day  daily  in 
Zone  7,  Write  Box  3878,  Editor  &  Publisher. 

POSITIONS 

WANTED 


ACADEMIC 


A  WOMAN  WITH  DIVERSE  abilities,  MA  in 
journalism  plus  M  Div,  published  author,  ex¬ 
perience  in  newspapers,  books,  public  rela¬ 
tions,  competent  preacher,  counselor,  wants 
teaching  position  that  will  utilize  these  skills. 
Write  Box  3844,  Editor  &  Publisher. 


ADMINISTRATIVE 


CONTROLLER  available  after  March.  Experi¬ 
enced  in  financial  statements,  systems  design, 
and  cash  management.  Di»reed  in  accounting 
and  in  journalism.  Box  3895,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER 

With  proven  track  record  in  organization,  admi¬ 
nistration,  cost  efficient,  designed  layout  of 
commercial  printing  plant  and  equipment, 
hands-on  knowledge  of  all  equipment.  Box 
3856,  Editor  &  Publisher. 


IF  SOUND  LEADERSHIP  in  strong  local  report¬ 
ing  would  benefit  your  newspaper  now,  please 
write.  15  years  experience  in  news,  manage¬ 
ment,  budget.  Daily  preferred.  Box  3853,  Edi¬ 
tor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


A  SUCCESSFUL  PUBLISHER  of  15,000  daily 
for  5  years  wants  to  return  to  first  love,  the  news 
room.  16  years  as  editor,  VDT  trained,  ready  to 
move.  Box  3897,  Editor  &  Publisher. 


INVEST  in  newspaper  management's  future. 
Aggressive,  sumrisingly  experienced,  and  re- 
sults-oriented  Zone  9  J-school  sophmore  and 
student  daily  beat  editor  desires  summer  in¬ 
ternship  concentrating  on  contact  with  all 
phases  of  management.  Any  location.  Box 
3881,  Editor  &  Publisher. 


ADVERTISING 


AGGRESSIVE,  knowledgeable  all  phases  of 
small  market  TMC  daily/weekly  opeations, 
management  abaility,  seeking  sales  manage¬ 
ment/marketing  opportunity.  Zone  5,  6,  8,  9. 
Write  Box  3875,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR,  age  43,  22  years 
major  metro  experience  in  classified,  retail, 
national.  Excellent  references.  Available  in 
March.  Call  or  write  Joe  Sullivan,  19721  SW 
87  PI,  Miami  FL  33157:  (305)  232-3297, 
evenings. 


CIRCULATION 


I  CELEBRATE  1982  with  increased  circulation 
I  and  revenue.  Solid  manager.  Group  specialist. 

I  Sales,  TMC,  MBO.  Box  3780,  Editor  &  Pub- 
I  lisher. 


CIRCULATION  DIRECTOR  presently  employed 
by  medium  size  newspaper.  Twenty-five  years 
experience  in  sales,  service,  collections,  prom¬ 
otions,  budgeting,  transportation  ~nd  total 
market  coverage.  Willing  to  relocate.  Resume 
sent  on  request.  Box  3787,  Editor  &  Publisher. 


SUCCESSFUL  circulation  director.  13  years 
experience,  trained  in  all  phases  of  newspaper 
and  TMC  shopper  distribution.  Box  3865,  Edi¬ 
tor  &  Publisher. 


EDITORIAL 


AMBITIOUS  young  feature  writer.  Bachelor 
arts- Journalism,  experience:  public  relations, 
newswriting.  Prefer  Zones  1,  2  or  9.  Shawn 
McCarthy,  958  High  St,  Victor  NY  14564. 


COPY  EDITOR.  4-year  veteran  currently  pro¬ 
ducing  6  clean  handsome  pages  daily  on  fast- 
moving  VDT  copy  desk  seeks  challenge  in 
Zones!,  2  or  5.  Strong  in  rewrite,  layout.  Box 
3815,  Editor  &  Publisher. 


DEAR  NEW  JERSEY  or  eastern  Pennsylvania — 
Give  me  the  management  skillsand  I'll  give  you 
the  finest  newspaper  in  the  land.  Box  3855, 
Editor  &  Publisher. 


EDITOR/COLUMNIST/REPORTER  needs 
permanent  connection  with  urban  or  commun¬ 
ity  paper  or  chain.  Top  references.  Familiar 
with  Washington  and  local  politics.  Box  3858, 
Editor  &  Publisher. 


EDITOR 

Youthful  newsman  with  sound  administrative 
experience  stalled  and  bored  on  metro  daily. 
Looking  for  top  spot  on  25,000-75,(X)0  daily 
that  aims  for  efficiency  and  quality.  Box  3886, 
Editor  &  Publisher. 


FARM  BROADCASTER  misses  written  word, 
print  bylines.  Seeking  position  as  farm  writer/ 
editor  with  daily  or  farm  magazine.  Three  years 
on  weekly  plus  solid  free-lance.  Clips  and  MS  in 
AG-Journalism.  (^jntact  Rick  Mooney,  806 
Madison  S*  Beaver  Dam  Wl  53916.  Call  (414) 
887-090F  enings. 


FORMER  BULLETIN  news  editor  seeks  desk 
job  on  daily  in  (X)  to  New  York  area.  Solid 
layout,  editing  skills.  Top  references.  Box 
3893,  Editor  &  Publisher. 


GOOD,  clear  and  lively  writer  anxious  to  get 
back  into  the  print  media  business.  Strong 
clips  from  both  magazines  and  newspapers, 
national  and  community.  Have  been  working 
for  past  year  in  International  marketing  and 
oromotion.  ET  Long,  Fichteplatz  4,  6500 
Mainz,  W  Germany. 


INNOVATIVE 

Dynamic  oword-winning  former  foreign  cor¬ 
respondent  top  doily  with  brood  general  ex¬ 
perience  seeks  challenging,  creative  editorial/ 
management  or  coble  tv  related  position  pre¬ 
ferably  in  Connecticut,  Florida,  Texas,  Penn¬ 
sylvania,  Nevada.  Highly  competitive.  Box 


3859,  Editor  &  Publisher. 
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POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


AVIATION  WRITER  with  one  of  the  nation's  ten 
best  dailies  can  expertly  cover  all  aspects  of 
flying— crashes,  air  safety  and  airport  opera¬ 
tions — because  he's  a  certified  pilot.  Box 
3885,  Editor  &  Publisher. 


NEED  EDITORIAL  excellence  in  management, 
sports,  features,  photography,  layout,  etc.  7 
Ciall  23-year  pro  to  fill  your  needs.  Kerry  Yencer 
(504)  641-1982. 


NEWSMAN.  27,  seeks  city  editor  or  similar 
post  on  small — mid-sized  daily  interested  in 
solid  community  journalism.  Slot,  rim,  layout, 
VDT  experience.  Works  well  with  repc^ers 
young  or  old.  Family  man.  All  offers  consi- 
dered-Zone  5  preferred.  Reply  Box  3850,  Edi¬ 
tor  &  Publisher. 


SPORTS  EDITOR,  22,000  PM  and  Sunday, 
seeks  new  challenge.  Experienced  in  writing, 
editing  and  layout.  Box  3841,  Editor  &  Pub¬ 
lisher. 


SHARP,  fast,  talented  reporter  seeks  entry- 
level  position  with  a  daily.  Recent  graduate. 
Covered  housing,  labor,  crime,  education  and 
music  while  interning  at  weeklies.  Camera  and 
VDT  know-how.  I  work  hard,  write  well,  and 
need  little  rest.  Prefer  Zones  1.  8  or  9.  but  all 
I  inquiries  considered.  For  resume,  clips,  con- 
I  tact  Ken  Sternberg,  RRl,  Box  295,  Shelburne 
]  VT  05482;  (802)  985-8805. 


SPORTSWRITER — MA  J-school  seeks  employ¬ 
ment  with  daily  in  Zones  1,  2.  3,  5  or  9.  Very 
knowledgeable  in  all  sports.  Hardworking  and 
energetic.  Background  includes  sportswriter 
for  campus  daily  and  sportswriter  at  campus 
radio  stations,  ^x  3883,  Editor  &  Publisher. 


TOP  NEW  YORK  DAILY  NEWS  reporter  and 
feature  writer  available  as  paper  folds,  to  hand¬ 
le  major  breaking  news;  human  interest  stories; 
science,  education  or  legal  beat,  on  well- 
written  daily,  weekly  or  magazine.  For  a  news- 
woman  you  can  count  on  to  produce  copy  with 
flair  and  accuracy  on  deadline,  write  Box  3843, 
Editor  &  Publisher. 


TALENTED  arts  reporter/critic  with  national 
awards  and  lots  of  untapped  enern  seeks  daily 
entertainment/feature  slot.  Box  3854,  Editor  & 
Publisher. 


FEATURES/EDITORIALS,  I'll  write  both.  35- 
year-oldformerreporterwith  MAand  5yearson 
I  Opitol  Hill  wants  back  in  journalism.  I  know 
I  the issuesand can deliverconcise.  understand¬ 
able  commentary.  Also  excellent  feature  writer. 
I  Have  sold  freelance  pieces  to  Washington  Post, 
Independent  News  Alliance,  NationaT  Catholic 
,  Reporter.  For  clips  contact;  Nick  Penning. 
I  1122  S  Harrison,  Arlington  VA  22204;  (703) 
379-1631. 


FREELANCE 


PHOTOGRAPHER,  reporter,  now  editor  of 
small  weekly  seeks  freelarKe.  stringer  assign¬ 
ments.  Europe.  Israel,  Mexico  travel.  Military 
service,  current  passport,  photo  equipment. 
Clips  and  resume  on  request.  Box  3788,  Editor 
&  Aiblisher. 


PHOTOJOURNAUSM 


ENERGETIC  photojoumalist  with  BA  and  2V% 
years  daily  experience  seeks  position  with  de- 
.  sign-oriented  paper.  Striking  images  in  black 
'  and  white  and  color  accompany  my  features. 

I  Available  Now!  Mark  Cantwell,  PO  Box  924, 
Vincennes  IN  47591;  (812)  882-2708. 

I  MA  IN  PHOTOJOURNALISM.  State  and 
National  Park  Service  nature  photographer.  8 
years,  stringer  for  Massachusetts  daiTy  and  wire 
service  for  2  years.  David  Coates.  (315)  423- 
3726  office  or  (315)  476-7936  home. 


PRESSROOM 


EXPERIENCED  web  pressman  seeks  position 
with  newspaper  or  web  publishing  company. 
Has  management,  purchasing  and  supervision 
eimerience.  Mid  and  Southed  preferred.  Box 
3/93,  Editor  &  Publisher. 


WORKING  PRESSROOM  SUPERINTENDENT 
19  years  experience,  Harris,  Community.  Urba¬ 
nite,  cameraroom  equipment,  4/color,  strip¬ 
ping,  quality  and  waste  control,  press  mainte¬ 
nance,  ordering,  inventory,  training,  schedul¬ 
ing.  Box  3846,  Editor  &  niblisher. 


PRODUCTION 


TALENTED,  ambitious  and  persistent  news,'fe- 
ature/arts  writer  seeks  reporting  job  on  small  to 
mid-size  daily,  preferably  in  coTlege  town.  Uni¬ 
versity  of  Michigan  grad  with  professional  ex¬ 
perience  supplemented  by  extensive  freelance 
experience.  Reply  to  Tim  Yagle,  2707  Brock¬ 
man.  Ann  Arbor  Ml  48104. 


VIETNAM-VET,  ex-Marine.  BA-Asian  history, 
MA<ammunication.  3W  years  as  Tokyo  daily 
editor.  18  months  as  USmagazine  editor. 
Wrote  news  columns  andMok  reviews  for  both. 
Foreign  news  sensitivity.  Haiku  heads  a  spe¬ 
cialty.  TypeMtter— kniw  points  from  picas. 
Awarded  major  federal  scholarship.  Marathon¬ 
er.  Box  384a  Editor  &  Publisher. 


WASHINGTON  reporter'writer/editor  with  news 
bureau,  daily  and  weekly  publications  experi¬ 
ence  seeks  position  as  Washington  rep  for 
newspaper  or  position  on  Washington  area 
magazine  staff.  Experience  includes  hill,  busi-  j 
ness,  agriculture  and  other  government  agen¬ 
cies.  Write  Box  11181,  Alexandria  VA  22312.  i 


OPERATIONS  OR  PRODUCTION  MANAGER 
Experienced  in  all  phases  of  production  man¬ 
agement,  both  opmting  and  administrative, 
j  Particular  strengths  in  plant  facilities,  cost  re- 
I  ductions,  directing  and  controlling,  conver- 
I  skms.  P^le  and  results  oriented.  Strictest 
I  confidence.  Box  3864.  Editor  &  Publisher. 


SEASONED  PROFESSIONAL  with  history  of  in¬ 
creasing  revenues,  reducing  expenses,  impro¬ 
ving  pr^uct  quality  and  extending  equipment 
life.  Box  3798,  Editor  &  Publisher. 


PUBLIC  INFORMATION 


TOP-FLIGHT  PUBLIC  INFORMATION  DIREC¬ 
TOR.  soon  to  be  victim  of  Reaganomics.  Multi¬ 
media  experience,  excellent  writing,  editing, 
layout,  graphic  design,  community  organizing, 
other  talents.  Available  after  June  30.  1982. 
Prefer  Zone  3,  will  consider  2  and  4.  Reply  to 
Gary  Hawkins.  1 105  Red  Oak  St.  Charleston 
WV  25302. 
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Shop  Talk  at  Thirty  By  Charles  E.  Hoonan 


If  you  can’t  beat  ’em  .  .  . 

It  is  now  time  to  combine  the  two  most 
important  means  of  retail  print  com¬ 
munication:  paid  home  delivery  circula¬ 
tion  and  U.S.  Mail.  Mass  retailers  have 
long  indicated  their  desire  to  have  satura¬ 
tion  distribution  of  their  circulars  in  the  80 
percentile  or  better  range. 

It  can’t  be  done  with  dailies.  TMCs, 
with  a  few  notable  exceptions,  have  not 
produced  prime  results.  Alternate  deliv¬ 
ery  systems,  a  fancy  euphemism  for  hand 
delivery,  are  relatively  costly  in  all  but 
densely  populated  areas. 

What  does  work?  Marriage  Mail  has 
and  will.  We  cannot  escape  the  fact  that 
stores  using  Marriage  Mail  in  this  and 
many  other  markets  have  reaped  excel¬ 
lent  sales  results  and  dollar  returns  from 
this  vehicle. 

What  can  work  better?  The  combina¬ 
tion  and  blending  of  two  heretofore  com¬ 
petitive  media:  newspapers  and  direct 
mail.  Ancient  animosities  and  competi¬ 
tion  for  the  same  advertising  dollar  can 
and  must  be  buried. 

Newsprint  is  going  to  be  $525  per  ton 
on  March  I.  Eleven  years  ago  it  was  $158 
per  ton.  Eleven — nay,  five  years  ago — a 
little  duplication  was  okay.  It  isn’t  today. 
Retailers  simply  can’t  afford  it. 

All  we  have  to  do  is  look  back  to  1981 . 
The  California  Treasury  Stores  went  out 
of  business  and  with  them  went  three  mil¬ 
lion  plus  newspaper  inserts  every  week 
and  a  lot  of  ROP.  The  insert  revenue 
alone  was  over  $6  million  annually.  Gold 
Circle  closed  its  six  Northern  California 
stores  and  with  their  departure  went 
75,000  weekly  circulars  and  some  ROP. 
this  took  out  $1.5  million  in  insert  sales. 
We  all  remember  the  loss  of  White  Front, 
Roos/Atkins,  the  White  House,  City  of 
Paris,  Rhodesway,  and  lots  more. 

I’m  not  saying  non-subscriber  lists 
combined  with  home  delivery  would  have 
salvaged  any  of  the  above.  But  I  do  be¬ 
lieve  that  some  of  them  would  have  been 
economically  healthy  longer  if  they  could 
have  reached  their  natural  markets  with 
non-duplicated  programs. 

Several  locally  produced  Marriage 
Mail  programs  have  cropped  up  through¬ 
out  Northern  California. 

A  strong,  dark  horse  is  the  Harte- 
Hanks  Communications  Group.  Their 
Pennysavers  in  the  Los  Angeles  Basin 
carry  a  substantial  amount  of  inserts. 
They  have  private  delivery  arms  capable 
of  augmenting  mail  programs.  They  have 
excellent  management,  particularly 
through  acquisitions  of  major  indepen¬ 
dent  mailers  in  the  last  three  years. 

Knight-Ridder  has  a  private  delivery 

(Charles  E.  Noonan  is  senior  vicepresi¬ 
dent,  Gazette  Press,  Inc.,  a  printing  com¬ 
pany  in  Berkeley,  Calif.) 
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division  which  is  primarily  centered  in  the 
Midwest.  In  the  Pacific  Northwest,  two 
major  independent  groups  have  ravaged 
the  daily  newspaper  insert  market  in  the 
Puget  Sound  and  Portland  metropolitan 
areas.  In  Seattle/Tacoma/Everett,  the 
former  ADS  group  (whom  many  Bay 
Area  publishers  will  remember  from  their 
attempt  to  enter  this  market  three  years 
ago)  established  a  Marriage  Mail  package 
reaching  700,000  homes.  Called  the 
Weekender,  it  has  a  cover,  carries  ROP 
and  Sears,  Pay  ’n  Save  and  Ernst  Hard¬ 
ware  as  inserts  on  a  weekly  basis.  It  is  my 
understanding  it  was  recently  sold  to  the 
Murray  Publications  which  operate 
several  neighborhood  weeklies  in  Seattle 
proper. 

This  swing  to  Marriage  Mail  had  an 
immediate  and  profound  effect  on  the 
area’s  suburban  dailies  and  weeklies  as 
well  as  the  metros. 

Using  a  rule-of-thumb  average  of  $30/ 
M  for  inserts,  this  package  is  taking 
$60,000  weekly  in  insert  revenues  from 
Seattle/Tacoma  newspapers. 

Many  of  the  other  insert-alternative 
“straw  men’’  of  the  past  are  less  effective 
than  they  were  prior  to  Marriage  Mail’s 
resurgence.  These  are  the  Reader  Ad 
newspapers,  private  delivery  in  suburban 
and  non-urban  areas.  The  minimum  wage 
laws,  ineffective  management  and  lack  of 
results  have  crimped  their  efficiency. 

The  same  may  be  said  for  many  TMCs. 
Based  on  their  past  experience  with  these 
programs,  many  of  the  retailers  with 
whom  we  are  in  contact  find  the  quality  of 
delivery  less  than  satisfactory  in  both 
distribution  and  results.  However,  do  not 
rule  out  the  economic  and  sales  attrac¬ 
tiveness  of  future  combination  private  de¬ 
livery  and  mail  programs,  especially  in 
urban  areas. 

For  example,  if  in  Market  A  there  were 
100,000  households  and  50,000  of  those 
households  were  in  a  concentrated  low- 
middle  or  low-income  area,  a  very  com¬ 
petitive  pricing  base  could  be  established. 
Three  pieces  could  be  carried  in  a  plastic 
bag  with  50,000  coverage.  Another  50,000 
pieces  could  be  mailed  to  higher  income 
households  and  more  remote  areas.  The 
net  selling  rate  for  such  a  package  would 
be  in  the  neighborhood  of  $30  to  $35  per 
thousand. 

The  methodology  for  interfacing  de¬ 
mographic  information  into  the  known 
non-subscriber  base  has  yet  to  be  tapped. 
But  its  there.  We  have  it. 

Most  significant  is  the  potential  ability 
to  combine  a  major  retailer’s  customer 
mailing  list  with  the  newspaper’s  subscri¬ 
ber  list.  Out  of  this  would  come  a  third 
list,  the  non-newspaper,  non-retail  cus¬ 
tomer  list.  A  whole  market  awaits.  From 


this  effort  the  retailer  will  save  literally 
thousands  of  dollars. 

Let  me  quickly  describe  the  possibili¬ 
ties  of  this  second-level  by-product  of 
non-subscriber  lists.  Utopia  is  a  town 
with  100,000  households.  Utopia  has  an 
excellent  daily  newspaper,  the  Daily 
News,  with  60,000  circulation.  Utopia 
has  a  fine  department  store,  the  Utopian. 
In  the  fall,  the  Utopian  Store  mails  to  its 
customers  four  or  five  handsome  and 
very  expensive  printed  pieces.  The  Uto¬ 
pia  Daily  News  also  inserts  this  same 
printed  piece. 

The  Utopian  Store  spends  $1.50  each 
to  print  the  book  or  $  150/M.  Because  of 
its  heavy  paper  it  costs  $  125/M  in  postage 
and  another  $25/M  to  process.  The  Uto¬ 
pian  Store  has  a  charge  customer  mailing 
base  of  50,000.  Of  those  50,000  custom¬ 
ers,  40,000  subscribe  to  the  Daily  News. 

The  costs  to  the  Utopian  Store  for  their 
present  program  is  as  follows.  They  mail 
50,000  pieces  at  a  cost  of  $300/M  or 
$15,000.  They  insert  in  the  Daily  News 
60,000  pieces,  the  insert  rate  is  $50/M  and 
the  print  cost  is  $  150/M.  Total  insert  and 
print  cost  is  $200/M  or  $12,000  for  the 
package. 

Combining  both  methods  of  distribu¬ 
tion,  the  Utopian  Store  is  spending 
$27,000  per  gift  book  issue.  Yet  they  are 
only  reaching  60%  of  the  households  and 
have  a  67%  duplication  factor  between 
their  mailings  and  the  newspaper  insert. 

The  Utopia  Daily  News  and  the  Uto¬ 
pian  Store  come  to  Gazette  Press  Market¬ 
ing  Service  Division  and  ask  us  to  match/ 
merge  their  respective  lists.  The  Gazette 
Press  is  already  carrier-route  sorting  the 
Utopia  Store’s  customer  list  and  we  are 
maintaining  the  non-subscriber  list  for  the 
Utopia  Daily  News. 

The  match/merge  is  made.  The  Uto¬ 
pian  store  now  inserts  60,000  books  at  a 
total  cost  of  $12,000.  Nothing  changes 
there.  But  they  eliminate  40,000  customer 
mailings  because  these  customers  also 
take  the  Daily  News. 

The  Utopian  Store’s  costs  change  dra¬ 
matically.  They  pay  $  1 2 ,000  for  newspap¬ 
er  and  $6,000  for  mailings  to  their  custom¬ 
ers  who  do  not  take  the  Utopia  News. 
Their  cost  is  $18,000 — a  $9,000  savings 
without  any  diminution  of  effectiveness. 
The  Utopian  Store  can  then  allocate  their 
savings  into  more  ROP  or  mailing  30,000 
more  households. 
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ISSUES  ’82 

Trucking  industry  issues  may  seem  at  times  too  specialized  for  general  news  coverage.  But  there  always 
is  a  story  there  that  directly  affects  every  American.  Trucks  are  the  only  type  of  transportation  for  carrying 
goods  to  and  from  every  community  on  the  map.  Trucks  are  really  a  public  utility  that  reaches  everyone. 
They  are  as  vital,  necessary  and  dependable  as  the  local  power  and  telephone  companies.  The  trucking 
industry  sees  these  major  issues  this  year  and  American  Trucking  Associations  welcomes  the  opportunity 
to  discuss  the  industry  position  on  each  one; 


HIGHWAYS 

There  is  no  question  that  America’s  highways  are 
wearing  out  and  that  funds  are  not  available  for  con¬ 
tinued  construction  and  much  needed  repair  and 
maintenance.  The  trucking  industry  is  developing 
recommendations  to  preserve  the  $300  billion  in¬ 
vested  in  the  national  road  system  since  1922. 

It’s  time  the  $8  billion  balance  in  the  federal 
Highway  Trust  Fund  be  used  for  highway  projects. 
The  money  in  the  fund  that  is  available  for  highway 
aid  has  been  collected  exclusively  through  taxes  on 
only  those  who  use  the  highways. 

HIGHWAY  TAXATION 

The  popular  and  unproved  theory  of  highway  wear 
puts  the  blame  on  truck  traffic.  This  is  myth,  not  fact. 
The  problem  is  muddled  by  bleeding  heart  railroads 
which  would  prefer  to  direct  attention  to  highways 
rather  than  explain  to  Congress  whatever  happened 
to  millions  of  acres  in  land  grants.  The  trucking  in¬ 
dustry  is  willing  to  pay  its  fair  share  of  increased 
highway  costs  but  declines  to  be  penalized  for  taxes 
in  excess  of  its  fair  share. 

IMPROVED  PRODUCTIVITY 

A  more  productive  method  of  moving  goods  by  truck 
is  the  use  of  65-foot  twin  trailers,  a  highly  efficient 
means  of  moving  truck  freight  which  has  been  stan¬ 
dard  practice  in  34  states  for  years.  This  doesn’t 
mean  heavier  trucks  or  bigger  trucks.  In  some  cases 
the  total  length  may  be  a  few  feet  longer.  However, 
in  every  case  it  means  less  urban  congestion,  more 
fuel  saved,  and  helping  to  hold  the  line  on  prices. 
The  industry  invites  the  remaining  seventeen  states 
to  join  in  allowing  this  safe  form  of  transport. 


ERISA 

This  is  the  acronym  for  a  federal  pension  law  which 
penalizes  the  trucking  company  and  other  com¬ 
panies  in  multi-employer  pension  plans.  Complicated 
and  sure  to  be  emotional,  the  pension  law  and  its 
amendments  need  overhauling  to  protect  worker 
and  manager  alike. 

COLLECTIVE  RATEMAKING 

Congress  thought  so  much  of  this  concept  that  it 
overrode  a  Harry  Truman  veto.  Collective  ratemak¬ 
ing  permits  both  motor  carriers  and  shippers  to  pro¬ 
pose  prices  for  shipping  freight  to  every  point  in  the 
nation.  Participation  is  voluntary.  Proposed  rates  are 
subject  to  federal  approval.  Now  a  Motor  Carrier 
Ratemaking  Study  Commission  will  report  to  Con¬ 
gress  January  1 , 1983  with  its  recommendations  for 
the  future  of  collective  ratemaking.  The  deregula- 
tionists  are  urging  that  the  Commission  recommend 
the  elimination  of  collective  ratemaking. 

CANADA/MEXICO 

Border  barriers  in  Mexico  and  Canada  inhibit  U.S. 
trucking  companies’  operations  in  those  countries. 
But,  the  Interstate  Commerce  Commission  (the  U.S. 
agency  which  approves  truck  operations  here)  re¬ 
fuses  to  consider  these  restrictions  to  U.S.  carriers 
when  granting  permission  to  foreign  carriers  to 
operate  in  the  U.S.  The  potential  impact  on  U.S.  jobs 
and  commerce  is  being  ignored  by  an  unfair 
government. 


For  details  or  comments  on  these  issues  (or 
others)  contact:  News  Service,  (202)  797-5237,  or 
Broadcasting  Service,  (202)  797-5234;  American 
Trucking  Associations,  Inc.,  1616  P  Street,  N.W. 
Washington,  D.C.  20036. 
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Remember.  .  .  “If  you’ve  got  it,  a  truck  brought  it!” 


Dajmy  Wyraz  Naszym  Przekonaniom 


Cincinnati,  Ohio  is  a  long  way  from  Poland.  But  its  people  recognize 
injustice  when  they  see  it  and  Greater  Cincinnatians  responded  by  the 
thousands  when  The  Cincinnati  Post  invited  them  to  dajmy  wyraz  naszym 
przekonaniom:  stand  up  and  be  counted. 

More  than  8,100  readers  accepted  The  Post's  front  page  invitation  to 
sign  petitions  in  support  of  the  Polish  Solidarity  union  and  protesting  the 
imposition  of  martial  law. 

Working  with  the  Polish  American  Congress,  The  Post  delivered  the 
messages  to  Poland's  leading  underground  publisher,  Miroslaw  Chojecki. 
Copies  went  to  the  Polish  embassy  in  Washington.  Word  was  broadcast 
over  Radio  Free  Europe.  In  one  way  or  another,  the  message  will 
filter  back  to  the  Polish  people. 

Protests  from  a  single  midwestern  city  may  seem  a  small  sword 
against  an  oppressive  regime.  But  Cincinnati  citizens,  with  the  help  of 
their  newspaper,  seized  the  opportunity  to  express  outrage  and  their 
belief  in  the  strength  of  world  opinion. 

The  Cincinnati  Post.  Where  freedom — of  the  people  and  of  the  press 
— isn't  taken  for  granted. 

I  z  ' 

The  Cincinnati  Post 

A  SCRIPPS-HOWARD  NEWSPAPER 
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